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* Venkataraman, "The Distinctive Domain of Entrepreneurship Research: An Editor's
Perspective" In: Katz, J.A. and Brockhaus, R.H. (Eds.), Advance in Entrepreneurship,
Firm Emergency, and Growth, Vol.3, JAI, Greenwich, CT, 1997.

#% Shane, S. and Venkataraman, S., The Promise of Entrepreneurship as a Field of
Research, Academy of Management Review, Vol.25, No.1, pp. 217—226, 2000.

k% Bruch. C. G., Duhaime, .M., Gartner, W.B., Stewart. A., Katz, J.A, Hitt, M.A.,
Alvarez, S.A., Meyer, G.D. and Venkataraman, S., Doctoral Education in the Field of
Entrepreneurship, Journal of Management, Vol.29, No.3, pp. 309—-331, 2003.

s HIZH, 7197 Al B WA Gl B SN T A GAT AL, Al
<, 155—180, 1998.
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Undergraduate Graduate
SO Cuii o [l In catalog | Planned | In catalog | Planned
Entrepreneurship or starting new firms 128 14 98 5
Small business/venture consulting 109 5 31 2
Field projects/Venture consulting 44 4 31 3
Starting and running a firm 34 2 18 1
Venture plan writing 31 3 23 1
Venture finance 30 4 30 6
Entrepreneurship for non-business majors 18 5 7 1
Family business 16 6 12 3
Venture opportunity findings/screening 15 1 9 0
Venture marketing 13 0 12 5
Management of fast-growing firms 11 4 10 4
Venturing in(arts, nursing, Eastern,
Europe, technology, or other field) 11 3 6 1
Creative thinking 10 1 7 2
Franchise development 9 3 9 2
International venturing 9 2 6 0
Law for Entrepreneurs 9 5 5 3
Innovation evolution 7 0 21 1
Technology transfer 6 2 22 4
Entrepreneurship for(banker, software,
writer, biologist, or other field) 5 1 4 2
Corporate venture 4 1 15 6
Business entry via acquisition 3 2 8 1
Street smart in business 2 0 2 0
Others 20 0 18 1

A+5: Vesper, K. H. and W. B Gartner, Measuring Progress in Entrepreneurship
Education, Journal of Business Venturing, 12, 1997.
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Number of School Offering
Course
Total Underg. Grad. Both | NotSure

Entrepreneurship starting-up 120 16 35 63 6
Venture finance 83 19 45 16 3
Venture plan wiring 42 7 21 12 2
Venture marketing 35 4 22 8 1
Technology transfer 30 4 21 5 0
Project development 19 0 18 1 0
Opportunity finding/screening 24 2 12 8 2
Intranational venturing 21 6 11 1 3
Innovation evaluation 19 4 15 0 0
Law for Entrepreneurship 18 3 12 2 1
Creative thinking 16 4 10 2 0
Entrepreneurship Research 12 2 9 1 0
Entry via Aquisition 11 0 10 1 0
Franchise development 10 3 3 4 0
Venturing in arts, software, etc. 9 2 6 1 0
New product marketing 8 1 6 1 0
Entrepreneurship for banker, biologists, etc. 7 1 2 4 0
Entrepreneurship for non-business majors 6 3 1 2 0
New venture lab 5 1 4 0 0
Entrepreneurial economy 4 1 3 0 0
Social entrepreneurship 3 0 2 1 0
Sociology of Entrepreneurship 2 0 1 1 0
Total 504 83 269 134 18
Percent 100% 16% 53% 27% 4%

Zt&: Gartner, W. B. and K. H. Vesper, Experiments in Entrepreneurship Education:
Successes and Failure, Journal of Business Venturing, 9, pp, 179—187, 1994.
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