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(t=31.36, p<.001)o] AYAA&sT A (+H)9 dFS vAE Ay Fuds
(t=33.81, p<.001)o] BHAGN=ZTo] A (+)29 P& wx:= A, 281 Ao
Aa % (t=28.64, p<.001)7} FHRAGNFo] A (+)9 JFS nxE= o=z =

Hg
1o, 3
—1m
4
o
ek
R=pe
I
bt
=2
oy
rO
&
ry
X

W o] wE Adds 7
AA, F7) $a Bt APYGES PRI o
el Fu ey Al =

(F=15.95, p<.001) ¥ 2<% (F=23.94, p<.001)
& JEFe A= dor Bl

olUR ATANE Fu BER APHEES FRYFVHE Aol BAYOl ¥
S AoE NRLEDAFLE Fu BE} APYEE FE) FRATAFE
o Fof FFS VAL A T 5 AUk

1.1 859 Eed

A2 s A}Fo] FreAE AFEEA F s QA 932 AlolrE A
7 ol oAl FHomAM AAS ofdA o vl QA Aolrta, X 71FH o] %
o7 ofw@A Ao Apgre] H VM #he HAEES o TdvIolth

o] 27| A4 Ar|mA A W3l 7=
#Ql Wal® Qlalo] Thoksl 4o REES AA Hi &
upehA Ao FRb7] ol slolstAl ¥ wmdr]e] ahe
Zlell loid mig- F Q3 dAEka 8 = Qi

old Fo% @A Fdy] Wb VS fEehr|E shAN, o]l R 7

o] W3k, Fae Ws}, sl
% 1715 o9A Byl
dol AR 7] wEel Y5

vy

x A AF Sh EA] 3w S, ojjo72@hanmail.net

s WA A &} Aiﬂa—mlzvﬂitﬁﬂ"ltﬂﬂﬂ 4, jm9004@suv.ac.kr

wx A 2} Aigﬂﬂz]ﬁil:ﬁ T st ¥hAL | kaya—kjs@hanmail.net
* AT, TedeRdd, , (K& =AE3 3, 2002), 7.

w7 2} T3 7) HEP%J] , (A& AL 2003), 3.
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FHT Fu FEH AYYSET RENT BFEC| OAE FFEHAT

8% YER oz, Al oF urk FEE A% Aze 488L AUt
25 ogths W/ gela: PR@AE 2E A9 o 2l o3 dBE
WAT AE Fol MASHE 29l BS AR FFS v 1 AAE i
Bt B4, B FuS fAP0] RReAe) FFL vl NI A, AHte
A Fom AEE ¥ wEAPn YITA0l Hu YA, HIHT A2F £ 4
TAQ AEN pANL AROR, Fu BE Foloh ATHTS WA vk

E PARASA C. G Jung® A4S AWANE AT R, FHAE 475
Y2 FRAGEY, A7) el GRABAN gote] BRaE W, A7) 5
Frlele FuA-AsA A na g AAA Rk APAAT FYF TS ol F
W A% A1 ddelehs AR R ol vty Bk

Wepd 9718 £8HQ myn A Fd7) 21E IRl wmd]
g Fulshe W 39 SRt Fu BFoR ¥ 5 Ak olgd BFS FU/R

s
7Ha 2 Fu &9 A7 FrkskedA B o otk
st e8] T 1= 1998\ HH 2004Wd7HA] A 0] 1989 dF-El 19987k
18

=
A% THEGEDE AL 1208 Tlaged 184 o4 2 A7
g 7

57.0%7F 1% Tty S IFREYE AbS|shy EAHER Ay
2 o) J2(50.1%) Kt oIA(63.8%)7F @ 3] 404 °]4ke]l o34 7hed Fu
[e)

ma ‘i

AT HlE&EL 70%7F A& Aoz Jeyth AFEZE 40 TuE WE A

Hlso] 71 w2 ZoE Yewth 40ds FJAT9 60.9%7F TnE WE Ao

et 7HE =2 HES Belon, oF wFol & w 30~40del MEA Fu

v A7 M wol Skt v Ao®m FAE LTk e

53] olgolAl T FE Al Folst e A AVE FHSE o ul-

aAoln Fag oulE 7HA A Utk weba] FaAdr)eheE g

3| Ae G Aol ofyet AA3F] Wl Mg HAS AXWA AAAFHA o]

FolA = Flolet & 4= glrf e o] g} o] Vg T gle] WA= B dAE
2 oiyel thrte s wdrlE Fvleke Mg wod €% F9 sy

L

73 Qs W gk
ga & 5 Q)

2 AT $97] Fu FFo=E Qs AdAAAEEI T ‘ﬂ“—‘é—oﬂﬂl e =
FA A A A ABARVSA-F 0 A Wl Asts Z F83Ste] FRAAL] vk O
3t JFE vty FEAE e FRAENS Rt

* A, TSEr] Ay, (e EAE 1989), 95.

o A o), Ik AAI R, , (& FEAFF/AE 2007), 313.
win AWG2E, T5d7) By | (A& JL:‘?:/\}, 2003), 34.

sk 2006 58 2697 sobd® V)AL

woeer o]t TR WAL EFe oldfly |, (M&: WdEd, 2003), 307-308.
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FE Fu FFN NIYSET} RENE QFEY| O FFEYN

I'-III

297 169 ATz AsA Y A, EE AYAA Wl g Azl
b 2okl EgHe gagee] ddo] 9es A4 5 Ytk
AES 5 F Uk

A, FAA = FAo 2ol g1 (the stabilizing of ego identity): AFo}FA A
7r(ego identity)©] FAJH o]Fo]|BE AL st A5y tEo] tddAY B
© A E §E8AAS AU AAE P ZEeth 53] A7) Al EA4l o
sto] A 8] A zbebal 57g Sk

A, ABA7F =219 A (the freeing personal relationship): ZFo}A A 7F2
g0z S99 gozA gl AAdst #AVE 7hsstth. S ERQlo]l Azt
=7l Aol diste] A ds] A Zbetal 5 g

AA - Hulo thall Z22 BALS 7FH (the deeping of interests): of@ dof #AA4

747101] /\]7}4 54 7‘”—%‘3 i‘ét—‘:}.

A, QiFoll (\FiE) A 7FX 37+ (the humanizing of values): Z=Y 4o
AiFele] 7HAE sty A4 B A8 s71E VHAAE F
2 F3A7IH AL A BAPA S Q8] FxeTh

thA A, EA}(the expansion of earing): EFQl @ <179 EXZ &) EAlstn

T FxAola FAFAQ #alo] FUkske Al7loln AlRle] el AR EA,
FTuA Axel thg Fu|7p FrpE e

oAXN A, AZ (marriage): 5% W53 AAFS 7Ha Fx9 H A3 glo] Bl
A ARAE 2S5 vk E=I WFYS AnE T weAE Agsty M= AL
ot T 19k Ao S dth

AaA, 7HS (KA S P/ (choosing a style): HHI} FJAOZEA L] o3k <l
25kl Zkdol tisl #alS ZhisTh e

AGA, F527} ¥ (parenting): FES AA HAEE dHd ololE Wi HES ¥4
st A Eo] FFe AaFozY BHAoR A F Qe FHI Aope o]
Atk

oFEA, AYe A
Sol wet 4% A
ez a

(choosing a career): AAIQ] A3 F=AA R A3 & A

Eﬂ
-1
gsta Ho] o WES A AgelM Y RYS FU5 ¢

* AR, TS =3 7her d e Agelsiel 24y (K& 8xAE 2005), 20-24.
* i%%, rediQle] a4y (Ke: "EAE 2005), 1565.
e g T Aol IR o] 2 (A2 AL, 2007), 491-493.

B, RIzhdeolae} 715w ey (A& A AL 2004), 206.

*
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d7]e ol=e] @2 Aol ARelA el @2 et AAAEE B Apalol

UM W s ThsA ol AskA Al vk A =11 AR ARS] B AA

ol EAe oA HAWE, 272 EF o] stFA ol AlAs nshs

Zo71E sttt & AARE AUES S = P oRFE wyRuEA A

R FE =7A = 50t % 7é°ﬂ o2 At olH¥ R éu‘«l Wats s
=5

oA FRLA Craiol He W APl =3
Fud w4 SO aolu}.***

53] o5 Fa FEANY Folsh BEL AN 97 Fuske ° w
antdolnl F2@ A0S AAD Ak mebd Padde de Fde FnA
S (FL) & Fazel e Aol ohieh A48 2d A8 #3S AN FAxT
A el AL Holet & 5 ek

Fowlere] W% FW7|= Ag¥HE 40tFE AlZste], 60t71#] o2& 11 7]
Folm Ao 5o A7|Z2 @2 ALY dvlE W Al7lolth 1 A s (Y
9 EAE A, Afae] Ao] grber) o]EY Aoz olgjs Al ol A
AFa & Absrel disf olslisty &= Eae vt =4, Aoy o, A

AR 10dntet AAskE JITHAIA 2~ (2005 11€)

AARDA: 47,041,4347 = TN 24,970,766 (53.1%)

A FuAT P 49.7% 214 56.4%

?ieé%l Tl FAks 50-60d, A= 60H—-700 Hl&o] 7MY E

5 relzidtdols] el 715w A , 106—107.

A, TFwArs e o, 307 308.

wooe g e, M, FdV] FREeE tAste ARBA BEAS 2RO A55SFY

AR, TEE3 A3dAleh, 19:’4(2009 T3, 297.
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FHT Fu FEH AYYSET RENT BFEC| OAE FFEHAT

&, g3l At i MR =4S ZAA He FAl I AR wrolsEolA
=
Everlyn E. & James D. Whitehead= 52 A7)+ A&EH QA A A5 A
7o, ®kd o] AJ7]e] 14-E}b}b 54% 91719 4=l v ol w89 &
SolF 8w Ase T 94 2o olgta Eetal Qlrhe

Jungell efstrl Aln] (TEF%)«] g Fdel S0l ol 59 QI Aol dH A o

==
e strf Ane] Fof| FgAge] 2 AR AL o, AA A HolA A
We oA Zaw AEAE WEo] gtk Fd olF RE AwEe W 9
1) QL FF Aol 1 Aol vkars gty Fwe AZbelAl 7HE dutgo] &=
= 7+o] X

7]

=

FTd71e FEAA FFel #dske] JHg dy deEld dAFt= Cuber$t
Harroff,(1965) 7} AA|gt A2 th33 22 &
AR, FHAY dsAAe Fxys 2UES SRR S
oldl FHEo] 1EolA AFstE Q7 A
5 59 At A2 e AL 27 ZolF I Aol vEEHE A9t

.

=)
M
=2
e
i’;
2
o
i
~
e
2
rf
<
r K
vl
-
o

S, obstE Al b ANAQ) AEABY FHow du) Al wpd AsF
=73, AR e AARES ARRE FRSAN F3] B 4 Q= B4old w
A ALY A A A9 HEe] RRALE A% §75) %7} w}

bl 5ol A9
oAA M= 7]} 8]

iy
rN

A, FEATLE BAE BT
=

7|2 B-st= A7) Wol AlA

oy
2
o

YA, AuAe B b wEsde dEdAE AR AQE BN BAZ
a4 AgE Fuolth ol §39) FRE we HES AR THL By ohe

* et gEs FITSH, TS AEH ol Ay (NE& ==&
AF, 2000), 421.

#% Whitehead, Everlyn E. & James D., Season of Strength . New Visions of Adult
Christian Maturing, (Garden City: Doubleday, 1984), p. 138.

xxx W. B. Clift, Psychology of C. G. Jung and Christians, ©)71% - 4% 9 g Ag s
I 715y (A€ AEAL 1984), 100.

weex O FA), TAE S A8ty (A& g7 5mA 3], 1973), 9.

wewws YA, TAZLAEI} AR AR (12 FFZRAL, 2002), pp. 113-114.
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| R AR = AE A AU Sl ASgoR AT g
B vzt 598k AAAE dulgeh of 99 e RAR Al R
—Ae) B BAsA oA Fush AUzt Relshs gl o] W weje] B

b oAae Qs god ok frh RRE AgABe FHo B Azt
upbas JEg gelt QAW EES thool WHE W B4 FF

o st
T (empty nest syndrome)©]2tal FEth* et =R 7o Azl FIhA th
(e} =
i %
%]

¢

ol b

2 RRAN SHskus shz Ag A
92 8l EH QT AolelA T A B
A o] 2 Al7jeltt.

F7] BRI g3t g,

AR, 29 128 $Re RRAAS woh Ud FYWAZ AT Zoh
RRi oA g W PREA A%l WU
Ashe 99 A=A u sjE et

A, A% AET 1 FEI 42 @ A HeowA wr rgEa v
A3 AZVAES @ Ao Jer) s FAolT

1z

-z
rO
o
flo
fz
=

Ir
pa
o
&
&
v
=
r
ot
>,

% oy o= FYsFLrt s BAlolth FAHC
a9n 2REG EARAE woh BAAd 2ot 9

WA, R Zhzhe] wmahe] ksl AR Aol it tholtk 53] 44
REL APFoRA A HE gAY FL3 A7}

* Z9s, Mdaddshy (M= vr9AL 2006), 322.

o A, T w3 7 ) Adelsier 24y, 19,

Aotz Aol AFREA 7k AltiAbolel Sl =SR] Al o v
[e]

&

2 T7EAE (A2 8 AL 2003), 90—92.

|
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FH| 31 BEY NYYAT SENR DIFTY DAL JYENAT

202 ZUEED NYMEE

JFole  Ajele] Fael] Folsh: FoH REM) O o] AAE S5
FANA AP ondt = FadEe oW Tad Ade Wi And Fo

o
K
PR il
2
o
|
o
r U
)
ofN
El
o,
o

A & (Intrinsic and Extrinsic Religious Orientation
scale) & 73kt

L. A. Kirkpatrick 8% STwd3FE Abs] -8 4 (extrinsic—social) T3 %
7} 71— 4 (extrinsic—personal) FuwAdgFo R FRIATH ALE] -9 A Fu
HFE AY AFES AR ol S8 FuE olgst: ATl glow, AUA-9

]
4% FRATS AW AGES A9 ek A, BB 52 e FaE o

r/]_'***

Tk TS VIRIES FuA A TR I AR E v stk Fael o
S AEA A7 oE e olfrs Tk vk A Rl A4S AYY Fuddel #d x
27 Aol 7o) of”rb= d 3tk oo tis] M. B. King® R. A. Hunt: i
e FABHE Q]le] ttal TRt o] T TS T FFH AGASE
2 FEEAY T FFold Fuo BEE ANdEs vt Fuls Ay uet
theFetA deld F dor dEdze geAS Adua & 4 Ak Sk st
NHE FAE VAR Fosta e, oA Tt Q1Y Abs] o] ofjwe o
g8 FHFF-UE FTHOR FTuE A S AL DI} e

Fsdt Alsl ol BEow, A AHEE

lo

Madelene 1 35S 7112 HeEo]

N

* Johnston, R. L., Religion in Society . A Society of Religion, (New Jersey: Prentic

Hall, 1992), 120-121.
#% G. W. Allport and J. M. Ross, Personal Religious Orientation and  Prejudice,

(Journal of Personality and Social Psychology 5(4), 1967), 432—443.
wk% [, A. Kirkpatrick, A Psychometric Analysis of the Allport—Ross and Feagin

Measures of Intrinsic—Extrinsic Religious Orientation, (Research in the Social Study

of Religion 1, 1989), 1-31.

w0 M, B, King and R. A. Hunt, Measuring the Religious Variable = A  National
Replication, (Journal for the Scientific Study of Religion 14, 1975), 13—32.

wonee ARE, CFAAT ATNL FuA A5l AEdse] $E W Fnd LANA

nA= 9E, (vtEd st BARSk 9=, 2001), 10-15.
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SR HAATE WAARe 715 S stk 53] AdAo FIAdel FHdk T
MAANA Fae= A&
A Fag s kg

$T 5 UES FE /%S A
Bahrt %3 Fmgel @ £m o] #a #A9 ATE Bl Al 74A

g Al sk

A, A%2 29 (Traditional model)> 20thH-¥ 30t STW7HAE= Fu FFo
Azt 30t THE o] FHE AT o] TUIEFE T &Eol s ST A
oJt}.

EA4, Aot 2d (Lifetime stability model) 2 1% ¥ #AIGl0] T &Fo] A
HHa T Fos IS Sok] dAT dHE FATHE Aol

A, 715771 29 (Family life modeD) & 2P 7F of " Al7]ell= FE7F Fu 4 <
Fs 71 S8 FuwAel 7hol @A Fejsk vk AUzE yelrt webA
2710l ﬁ*qﬂﬂ‘)r e wWuA B4 RO Faod Fojrh gAAadti wBe
Zol.

—

Moberg7} A elshz £ &g 2AAAolaL AN Al Apele) o] AldsE g8}
HAE QIZba 5o i 54 Aad wdd W, TR dgoltan 4 ost
WA E 7 59, S LA (EAR) St 2124 () SEE Eelstel 2
star vk, Tl A Sue JiRlel Wi A, Az, 2o BiEsh 2 A
ol, 7jlH e /\WEOl H}XI | A 54 22 s xgdva o &

]/‘I—. Ry

FAE QY WAR (HEY) Aol ST 0E ojw Alge] FuH RS w0
oFEolq FeAmtE Fut RE Bl oW FURE ZAN fvh £@ Fat
QYT AR CFWY) AAE 2957) WRFe] Faol et A5H FgHe 2

* Az}, Tsdr] 2dy | 182,

xx . Bahr, “Aging and Religious Disaffiliation” (Social Forces, 1970), No. 49,
356—358.

wix AA T T EFo] G AENFTof v X = JF | (SHH st w AR HA] sk
A=, 2001),8.
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283 A7) ANE S WANA A7) A2
% A7) A3 EFAA,

= A9 AEd EAS Fedow AUy & Y @

I

=

5
=4, T Alde] A1 4k vieS ol Fal At sHEtE ERRlE FE8E HiAl

A, Qw9 3 AS AT Bebd EFn 25 AW AEYS A
Fol glol WEF 7 BRo| FAH AL F 5 9o FAY A4S FHHE BE
24 5L RIT FHow no

A

Groom AL & delM o] Axd NS flal o Al 7HA Gl /71

S Az RAY Aelth AL YAH FAA G I AR F BA
7 bssA Ak 2R shbdel it FA% A, A, ol RS FsE

g o,

* AF7], TEudgst; (A& 8x]AE 2003), 13-18.
#k (G, W. Allport and J. M. Ross, Personal Religious Orientation and  Prejudice,

210—213.
s ARR| 2} T2 Alg]sh) | 227-228.
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*)MHl:— f%*% T AdHoER Aot olxe AFFFoEA AGH o WEe

o A7 A e E Rl AFske AR 354 FE 604 7HA 9] T
715 Arddes #HxA sglth. & APl A ARdEAREA 39 25UFE 4
24 109714 5099 AEFALS AA S TE o] AP ZAF(Pretest) & £d] A%
of EHA A 7tz ou7t AL YUeAE doteta, 1 AHRE WY
AEAE 74 B Fol & A AAlskid

£

o

o o

2 2ARE 20099 49 1199 H 49309704 A2 2§ iﬂoﬂ AFste T
Ao Al AEA] 50055 Wi EFY] o]F 88,0%% 440%F-E 3| ta o] H-3
AatAY E44d3%E AFA 4052 AL 40055 ARE /\]-%-0]-% EA Agsry

=

A ZAF WS Mu|o] ZA}(survey research)* 9 AEZAF HHOo=Z 3}
ZAF, FEFAL, ojWld A o R AASSITE AHFANE
A4l T&%HEOE A5 Whrsho] AmxzAbY] A3 g
K AEZAME oSl SEAE AEAE &

3@ ox o Hd @
LT

EoE el 22 O Lok o x Ol O

A
o BAS dAEy] Yall E ATERYoHE Tu FES S o7 FyEAY
RS s FEHUJoR AAsiglon, SR FEHUA JFS A F Qe
ARl o R QIFEATH 54, 18y HHHA Fudsy FHEL FHA
gt olo] Ao MAste] JeF Q= usfwcloz AYdeTS HAsT)
7 A%
= 7719, TAE B A 2AME ) (M€ wHee] , 2001), 383-384.
Aol ZAl(survey research)= A&EA, WA, A3t & ol&dte] SHAR dtoiw AT
FAg gaR Aol gapAl o AAHolm ARHow A5H ARE £, BHE A

F APl .
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B
)

A (frequency analysis) ¥ 7|E% A4 &

Al dA A A

[e]

obsl7] ¢)al Wl

X (descriptive statistic analysis)=

3} 2

o

ZA AR T3t ol EA

=4 o

p

R

[©)

20

1

k)
pal

11 9l
2 A @A

©

A=

o

G R

17] 91t

°

e ARE det

AT

A

[e]

=

t—7= (independent

(two—way anova)

=~

S|
tel 3% 255 SPSS 12.0 &7

bolom Qrha o)

S

AL

-

(one—way anova), A¥#%24 (correlation analysis),
[e)

% (general linear model) Q! ©]

[¢]

FAN AN ATARE AZ5] 9

ps

(tF£3] A #A] (multiple regression analysis) &2 2l
A

samples t—test), ¥

p<.0590 A
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A Influence Effect of Mid—life Religious Life and Faith
Maturity on the Couples’ Life Satisfaction

abstract

The study has found that the main reasons affecting to the mature
conjugal relations of middle—aged persons are closely related with sede
factors brought about after marriage. Comparatively the factors before
marriage have more or less weak power on the conjugal relations. They are
mature relations wp between husbands and wives, stable and enough incede,
and religious activities, which have deep relations with the satisfactory
conjugal relations.

C. G. Jung divided the whole life span as self—assuredness period in the
first half and self—convergence period in the second half. The first is the
period when one does his or her best to get external and physical self. On
the contrary, the second is the middle—aged period one finds his or her
meaning of life in the religious, philosophical, intuitional, and spiritual world,
which lead life into harmony and integration. Therefore if one overcomes
some psychological crisis related with middle—aged development he or she
can enjoy happy senescence(old age).

The study has suggested through literature investigation the definition of
middle age and the developmental traits of middle age, and the relations
between religions and conjugal relations of middle—aged husbands and wives.
Futhermore, it has analyzed the theories which religions have close relations
with the life satisfaction of middle—aged conjugal relations.

In order to give an analysis the influence of the wvariable of religious
activities and religious maturity, with the degree of conjugal satisfaction, 400
middle age are selected as the object of the study whose ages are ranging
from 35 years to 60 years, and who reside in Seoul or near Seoul. They
were asked to fill out the questionnaires asking about religious activities,

religious maturity, and the conjugal satisfaction from March 25th to April
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30th, 2009. The results of the survey have been statistically processed and
analyzed.

First, the higher religious maturity gives positive influence on the general
religious activities including public service, human relations, and spiritual
stability. That is, this result indicates that the individual, spiritual, and formal
religious activities give to a degree influence on the religious maturity.

Second, the maturity of religious life resulting from religious activities has
a causation with the satisfaction of conjugal life. In more details, religious
activities has a positive influence on the satisfaction of conjugal
life(T=31.36, p<.001) In more details, religious activities has a positive
influence on the religious maturity (T=31.36, p<.001), and religious activities
has a positive influence on the satisfaction of conjugal life(T=33.81, p<.001),
and the religious maturity has a positive influence on the satisfaction of
conjugal life (T=28.64, p<.001)

Third, as we analyze the main effects which religious activities and the
religious maturity could give influence on the satisfaction of conjugal life, it
is found that both religious activities(F=15.95, p<.001) and the religious
maturity (F=23.94, p<.001) give a positive influence on the satisfaction of
conjugal life.

In conclusion, it is sure that religious activities and the religious maturity
have a close relations with the satisfaction of conjugal life. Therefore it can
be said that religious activities at the protestant religion, buddhism, and
catholic religion can give an important influence on the satisfaction of

middle—aged conjugal life.

Keywords: middle age, religious activities, religious maturity, satisfaction of

conjugal life

288 The Korean Society of Business Venturing Fall, 2009





