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A Study on the Evaluation of Preference about

the Mobile Manufacturing Companies
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Abstract
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3. FYAN B

TS AGrkske 7IWels o8 7HAI7E Tk dR AR S99 Y, e
AR, HHEEYE, GAM(Goal Achievement Method), AHP(Analytic Hierarchy

Process), ANP(Analytic Network Process), MAUT(Multi-Attribut Utility Theory),
2] 37 PREMETHEE(Preference Ranking Organization Method for Enrichament
Evaluations)5©] St}

I Fol A B Ao ARE" H77H2 AHP[2][3]eltt. AHPE= T.L. Saatyol
af e WMo R vheFe B3 v gAAAd FAVE AT A9, ke
=9 5 AA EAE ASstetod A A4S
o oA A
oo 49A A= oo <a¥

it 30 o 1o

Sepd > CIAZBRAC AN R AE
Stepd > O A E MBSO ATHE THER|

<71¥ 1> AHP 494

J

e 49AE AH grrAAGAe] dete] tid dAAFES SAHSA HEdl, Saaty’t
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