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[ 2]  2  Rule 
Rule Confidence Support Lift

BP + BE 68392 86.9 61.1 1.0
BE +BP 68392 71.7 61.1 1.0
BG&BE + BL 1238 50.4 1.1 1.3
BK&BE + BL 1748 49.7 1.6 1.2
BK + BL 3522 47.6 3.1 1.2
BJ + BL 4249 44.4 3.8 1.1
BG + BL 2717 43.4 2.4 1.1
BJ & BE + BL 2007 41.6 1.8 1.0
BG + BK 962 15.4 0.9 2.3

: Confidence  : Support
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[ 3]  Rule 

Rule Confidence Support 
BP ==> BE 53006 67.4 47.4
BE ==> BL 21355 22.4 19.1
BE ==> BP 15326 16.1 13.7
BL ==> BE 13249 29.6 11.8
BP ==> BL 9176 11.7 8.2
BL ==> BP 6531 14.6 5.6
BE ==> BJ 3024 3.2 2.7
BL ==> BJ 2664 6.0 2.4
BP ==> BJ 2561 3.3 2.3
BP ==>BE ==> BL 3653 6.9 3.3
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