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Design Plan for Department Store’s Cosmetic Shop Application of S.I.P(Store Identity Program)
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Abstract

A cosmetic shop in a department store is the best place in Korea's cosmetic market flow that shows the total image of each
brand. The present day departmental cosmetic shops are centered around global brands and comparative brand power is
competing with a small number of local brands. It is a fact that not only regarding the brand power of local brands but also
the space design of their shops are different than the global brands. And, influenced by a modern society, culture, economic
surrounding, the customers are getting original and individual. Their individualistic life style is demanding a shop environment
with new concept. Such a sale environment is not for just product sale and a place where exchange economy of sale occurs. It
is requisite for communication where total marketing strategy is used in an active way. We must acknowledge it as a symbolic
place being the ultimate site of customer oriented exchange economy showing the image of both product and the company.

The aim of this plan is to set up a sale environment that will enhance the brand awareness and product value. We intended
to provide purchase comfort and visual effect to the customer simultaneously with an increase in customer attention by putting

in the appropriate design requisites as per the brand specialty and by the application of a distinguished S.LP (Store Identity
Program) for the shop.
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{1) Brand Image
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Dignity, Refinement, Softness, Imperial Luxury Pattern,
Textures, Secretive, Emotion, Precious
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o A5 H =¥ Refinement And Softness
o 7k} £ Strongness And Dignity
e 33 Gong Jin Dan
(4) Material & Color
o vellow and red : the imperial colors %39 #2
o dark brown : the WHOO colors which expresses high

tradition
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(5) Wall

{6) Standing Table

{7) Showcase
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