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A study of Military-Vehicle Maintenance Service Quality and Customer Satisfaction
by Structural Equation Model(SEM)
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Abstract

The Service sector has increased in importance
over the last decade in troops. Military included
public sector, but has very different peculiarity from
other public institution. So it's necessary that
developing an evaluation tool that measuring service
quality and customer satisfaction for troops. This
study was conducted to identify the service quality
factors which are utilized to measure military vehicle
maintenance service quality and customer satisfaction.
In this paper, developing a Structural Equation Model
at 'three dimensional model of service quality', and it
is applied to customers of military vehicle maintenance
service.
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