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5] A Holz AME Y xS Al o gAY opye) o] %o A A%
g5 2 He dA7AE Zde W A esw ¥ #Holth olE Growth
Venture Position®]2tx b9, McMullan & Long(1990) 0] olef ajgect. A, &

UE whes] Startup Position 9AIRYY BA oA HiuaA]l 2Hs) Axj#EHo] =

] %
Aoke Aol et AR R meske Aotk Timmons(1999), Ronstadt
(1985) ol olg FAsh= sxetal & 4 o, e Fdiaseo] s 7+

tol Aska e Adolebar & 4 ik

2.1 Vesper(1982)2] &Aug9 ZH

Vesper(1982) & Atdl& B3l duSE d7ir Ak e =48t "2 Mg
Lol ojuA =2 » gou old wil ojw AFL dEstd gU=v B
THoRA LHE ¥E 4 gk wan glod, Aol ololAl AE e vk
< AR, F ool el davt A Ao Asta olF tRowEs F
ﬁﬂ% OI srh @Ay Ao am —f«gs}am
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Vesper(1982) 3= A1 A ze] QlojA] BrtostA Hast 542 A4 F/7F o
o, ARRALS] AR, ARk wAl A A, 7] 8 wA ff-‘;—-’ﬁf«}»-*}, WA oAl S22 0
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AUWIARY FAR AL At dE5A oA wWlE 4 o, AYFEE Vx
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T OREY AYAAE oujeith Al dA A kAl #ARAA TE-E A
S35 FS] ool 71ofs HiE FENS guistd, 7)8#A SRAAE FY7)
51 2ol distols @ i glont 7188 wig o R AMAE FxaA] A-AITYI
e BHSt AAWAE Juistey A A B AR AAGAE doTle
Z1olehe AAE gugith &, AAPAE & 4 U FAH vEE Yniste Ao
=3

Vesper(1982) & Agdel dgt Akgde] 71824 olsf, ek 719, 4448 Fo=
Ura O o R s Fdugel LEgEojop & WS thgy gol AAlsta gl
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A7 Vesper (1982)

2.2 McMullan & Long(1990)9 Hus £F

McMullan & Long(1990) 9] Fdu§ 22 FAS A sty A& dAAA A
A 7 e FEO)S YO FYd o =49 A (DY 75, 714
7He A=), a8l 33 AAGE)e], BE D=CXTXSXE HHIZ dedtiz
3Gt olgt e dEH EFAO)E S HAE & w), McMullan & Long(1990)&
FHAE AL AAAE YDA ZAR] WA 7 s BG7EAR B, ojw Ads)
A He 247 A4E 1072 BRFstslon, o g3 A 48] Ad #4ol
HEA] A nS B X oo} sty FAs QU

71831 McMullan & Long(1990)2 25009 {7+ AW sa59 A+5 4y
W FFHoE Fgo] BA4H QlE gt EsAAy ¥R AIAYS
g, FxAH A ol APduFol d3] neHoejof vt F 3
"3% 711%“’1] HHEEVP ook t‘h’/‘rﬂ 117‘*0 z 9\;1‘:}. =34E
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<HE 2> McMullan & Long(1990)2] AbdX| MFCHA Al =HH 4
jdentifying Realisable Opportunities
Designing Feasible Products
Planning Resource Requirements
Negotiating Resource and Client Contacts
Engineering Efficient Production
Regularising Sales Revenues
Standardizing Operating Performance
Expanding Strategically and Opportunistically
Professionalizing Middle Management
Institutionalizing Innovative Capacity
2.3 Timmons & Spinelli(2003)2] &Y #H
Timmons & Spinelli(2003)= Al Fel owujg  “Fola Az WHE
WEel B A elzhi @ AEe FUs vl 1 ol4el A Eawl, ZAY
ArEY s e Frelt b gEE P a8 e ddelta 8
<8 1> 2AEA 2t Timmons & Spinelli(2003) =&
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Entrepreneurship

Ji

Fimmons & Spinelli(2003)
A A9 New Venture Creation*&

ZhE
Timmons & Spinelli(2003) ¥+ 48
x New Venture Creatione Babson thgh s34 33hdol H gl
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2.4 Ronstadt(1985)9 Au g A

Ronstadt(1985) & FAuFE el o] A3 e PF5e FEstay SdHse
g 2t E < g, APAE oyt Euxxg olor1E EdFAY, FY
Al 2 Ego] HE F3E Hite 7ted SsAtlA d7@Ee Fus St
= dFstiMes & @ty Zxsa gk gy FPdu s FgE V)= A9

B3 By myAAK T FFsL U
Ronstadt(1985) & &4l MAALS] Adws 7|#o=z #3]3 %l Babson
College FJuF2] A A 7 3

2 gt
A e v 4R B24E Bade A,

3 = Aol Be 4FSA s Aol ok
#4HQ Aol dANE 438 JFE Bk BA, 3k 1dHe e
o] 25t 2ok AASH] 71he] BEx Aol dEAY golE YFhE 39
b elE gee ddgn Aok AR, 395 A7 39 olast P
EEA} ST A, FYVEE W3] $5A S Qe @4 WSl F 9
A, AL AUA EAA F02249 A9 3 g

H Aoy AL oE A ANE dolo] el F7) A %E}. %lwﬁ, 2 Al
AT EE Hobrbe BHE 98 /M E gE2A4 .
AR dol2 GAVtEAAE =Y F Uk AARA, AdAZRY AdS delgoeH
& A47139 8 tgE2A - 5 Ik

Ronstadt(1985) 8] A7ZA#HE Fo3 2 AAuFS 715 2& Fsix
WARE MEle AL B FEA IHA7 L, e HFE g 712F 2dS
st glen, “me FAAH Ve anFoR dASEd o e A
ol P9 HAHE Fofof dtli= Zoltl. Ronstadt(1985)7F AAIE 1479
FHLS FELS <E 3>Y Z2o

obed, ERACRE Zt2H £ U W wFgPe] AYH A FzFHojof T
HAE <2¥ 2> AA &3 Ut
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<Z 3> Ronstadi(1985)e| &g W=
ot = E‘; =
1 Facts vs. Myth about Entrepreneurship
2 Reality Testing Skills
3 Creativity Skills
4 Ambiguity Tolerance Skills and Attitude
5 Opportunity Identification Skills
6 Venture Evaluation Skills
7 Venture Startup-Action Skills
8 Venture Strategy Skills
9 Career Assessment Skills
10 Environmental Assessment Skills
11 Ethical Assessment Skills
12 Contacts-Networking Skills
13 Contacts-Networking Skills
14 Harvesting Skills
< 2> FYoy mas HdAFE
STRUCTURED
FACTS & LECT()RES FACTS &
CONCEPTS ; CONCEPTS

ENTREPRENEURlAL

H

CASE DIC‘“CU‘“QION

CLASS \/ISITORS

ENTREPRE NEURIAL

KNOW-HOW ) KNOW-HOW
VENTURE(GROUP) EVALUATION
VENTURE(INDOVIDUAL) FEASIBILITY PLANS
NE TWORKING GROUPS
UNSTRUCTURED
2}5: Ronstadt(1985), 24 3(1996) Ajelg
Ronstadt(1985)2 #4748 ndy dAFEE A9Rd ¢4 d¥zoe=
3E wATEE FeA ALY BAE AME AEeR FAE e 58,

BRENTEAN EUNSYUY 20074 4%
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W&o Aol geixa ok &2 By A AT daM FRE, FTE

ototob E=7}1? ke know—howE 4 ¢ FA&4 WEow gy Qv oledt
Ronstadt(1985) 8] 4 &8 23 AR UAXTE o 4 AL Grow(1996)
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=t b Hej
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IIl. Babson Collegel #H WS

3.1 Babson College?| EHIF

Babson Colleges W oojshg e iAo w 2e] ZElE A ol R 1971
W s A %ﬁ%‘ﬂi MAAEE e, 1979@RE s 8F3A4 L Business

r
—
oy
(e}
“\J

ste] & 7}44 AFAE o R Yris 3 dE s -3
O g Fxs 2529 gy A T, 449 T o5 28g 8 7
A gl H8akel FYmES AASa ok
<28 4> Babson Colleges| #Yis Fuus g 1 585
Entrepreneurial Leadership
Building Blocks of Applied to
Entrepreneurship Multiple Contexts
er business Creation Family Businesses

Women’s Leadership

’ Managing Growth
SocialfNonprofits

’ Entrepreneurial Finance Corporate
Entreprencurship

Technology Enterprises

LEntrepreneurial Marketing

Public Policy

Global Entrepreneurship

Teaching — Research — Community

A& Donna Kelley & o] &% (2006)

Babson College? #ma #4& 7 dHewolad szt F8 FAE e Qda,
AAE tEAY ) Roe FRAG digjae] @A 715 Ao EA g
FAZY A¥3 HeE =74 AESdA  s9, FME(Foundation Management

=

Entrepreneurship), FYS(First Year Seminar) 9 E53% n3Eg /NAsa &
2o delE 4 LS Neh

A9 FEBN FEAL A A 42T 9
59 wgHIL YA Yok EW, AFYH 5 ool FHAENA BIIE ¥

ELARNS)

BRENBEAY FUAQYH 20078 4¥ 289



Ip) JJ—“T’Q‘ ?J_/\] 0} 9lt}. ol Babson College?] 6“:’-4 A w52 US News
& World ReportA 9] #7lo)A 139 AL 198 A= 5 A4 H9 Adus

71#o 7 A¢uizl stz At (www.usnews.com).

3.2 Babson College &t21td HYHu=s

Babson College 85049 FA 7SS 1971 Agad #xo] fdE
Zraled 19793 H-E Business Administration 89S FoldbH A 38hd spgd R A
AR S 2AXRcRE FRA dh SdRAH S A4 At dvtnd F

i

EprolAy, dolxd wet xR, Fedd, IaHPoR rold k. ol

TS AL V2R A4 HES BT olFdel FuHAHLE dold F jla,
Sy gA HeERES EF o|fdor xuig e £4E 8 F Utk VE2AF
I FEHAS GRS FFOE Eofof oty AHEEA IS FEFE A
Ho la, ngAgeXe AFAoE o|Fsof st HEE thile] A Az
of whet FAT M oA AEE AFsto] o] 4 vk TEHAES AA ditw
FHEH Aoz rolA s, AYHELS vhAl JEFAR Ao r o
oA Ak

T 7|EgolM s H43E<Ql Entrepreneurship and New Venture$}

A 352l Financing Entrepreneurial Ventures, Managing Growing Businesses,
Venture Growth Strategies &2 IEo] /MEdFo i3, Aol = New
Venture, Corporate Entrepreneurship, Family Entreprisng, Social
Entrepreneurship 20k #&0] sfdE o] st FobE AHfAH HFst] 2 &
ofell A FPuEE WA Hrh

18hdRg 38hd 1871744+ 1884& ol+d 4 Slal, 38hd 287]
A& ol ¢ glod, F 12688 & FHE5doF £4

Z#)31 Babson College?] 3F#-3}% & &)

£9 oldlE w71 A & 7] o]He| AHAFAME A Fto
w7t BEol AdE datel AR A F g, ZF Aldath A g9
FH, T FEH7E A8 ZAHALAME 6~20801A W - 9]9] EHEFO =

ARG A5AE 95 g5 95 AL 8 Fo o
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Sk
<O" 5> SHRENHe HHeEd MYk
Undergraduate Curriculum

st -

Y oundation Management Experience

1YY Foundation M 1E FIME

(required foundation courae)
ntroduction B01E HEObE B 188y
2nd Accelerated Curriculurm for Entreprensurs @ ACE
Acceleration {optional course)
S HEDs 2 182H
3fd v Entreprenseurshis Fi H
trep = -
and Nrew Veﬂtun::-s Emr’g;;}n::gaial tdanaging Growing Venture Growth
Fundamentals BEQUIRED Ventures Businesses Strategies
SIS HE0HE BHE 18] 18EHE, 2510] 168HE
"
4th v
Corporate Farmity Social
Vertures Cntrepreneurship, Entraprising Entrapraneurship,
} Passion 1 OIS RS0 BE 0 10sE ‘
% Donna Kelley & ©]8£(2008)2 S22

3.2.1 7| =24 (Foundation)

NEAe NEAIREA NERFABOR relAn, R HEL FY
] A

FA 484 9] Foundation Management Entrepre—neurships 5M 22 7
387 2] Foundations of Business Law, Financial Accountings 252
o7 olpsloiot s, Y& A 5™t A T General College

Credit¥4 2l 1842 First Year Seminar& WFZA] o]4=3fofof o},
NEzugHEr 7z 38739 Rhetoric A, Rhetoric BE FTH2Z Arts and

Humanities Foundation, History and Society Foundation, Quantitative Methods

w/Calculus, Probability and Statistics ¥ 3 Oceanography, Science of Life &

AR '—.‘5}0% olpafolyt e nitEE 44T 4 Sk
3.2.2 238 (Intermediate)

FRAY 94 2R FEAYHET FRAGFBOR oA, TR

DRBNTENY ENGeHY 20079 49 20



FHES AFAFES AEstr] Ao Aol B4 A= SrERE Aol 3849
ACE (Accelerated Curriculum for Entrepreneurship) 2 A#sle] 58 4 Atk

&0 F 3819 Managerial Accounting, Tech Operations, Organizational
Behavior, Microeconomics, Finance, Marketing< ©|s8}ojo} st}

<X 4> Babson College EF28 Ml Wt W=

Applied Quantitative Modeiing, Principles of Macroeconomics 27 g
Environmental Technology, Biotechnology, Electronic Technology 170 AE

Introduction to Ethics, Introduction to Philosophy, Gender Studies, Introduction to
Western Culture, African American Studies, Political Thought, The Middle East: 171 MEd
Peoples and Cultures, Asian Culture

The Making of Modern America: The 1920s, Introduction to Psychology, Latin

American History, Human Communication, Introduction to Sociology, Journalism

and Society, The Making of Early America: 1607-1877, Comparative Politics, 14 &

Ethno Politcal Conflict, Modern European History, Southeast and South Asian
History from 1500: Outside In, The Modern American City

s

gl

' |Art as a Visual Language, American Film History, The Literature of Fear, Reading

| Place and Landscape in American Literature, Foundations of Western Art, Our

Past Contemporaries: Literary Visions and Revisions, Exile and Writing, Joy, 171 MEd

Beauty, Justice: Literature of the Black Atlantic, The Stranger in Literature,
American Romanticism; Realism; and Naturalism

Introduction to Ethics, Introduction to Philosophy, Gender Studies, Introduction to
Western Culture, African American Studies, Political Thought, The Middle East:
|Peoples and Cultures, Asian Culture, The Making of Modern America: The 1920s,
Introduction to Psychology, Latin American History, Human Communication,
| Introduction to Sociology, Journalism and Society, The Making of Early America:
1607-1877, Comparative Politics, Ethno Politcal Conflict, Modern European History,
Southeast and South Asian History from 1500: Qutside In, The Modern American
City, Art as a Visual Language, American Film History, The Literature of Fear,
Reading Place and Landscape in American Literature, Foundations of Western
Ant, Our Past Contemporaries: Literary Visions and Revisions, Exile and Writing,
Joy, Beauty, Justice: Literature of the Black Atlantic, The Stranger in Literature,
American Romanticism; Realism; and Naturalism

174 Aed

FTEISGET <F 4>o4¢8 o] 3842l Applied Quantitative Modeling,
Principles of Macroeconomics® F4E o|gsle]ol 3bm, 3842 574 mHEL
Topd 2 MeEste] o]Ftefof st} Ik o|u] F£EA] YL HEO 7 HEE] o
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LFAEE A dimekdEdt Fgdon whpolAn, FAu vl 712
o

[el
A G o w vhwolA glal, B 4%t el sseR vAE glth

<¥ 5> Bapson College X0l &Y witx

= ' 029 e I
1 Entrepreneurship and New Ventures
2 Financing Entrepreneurial Ventures and the Business Plan
3 Managing a Growing Business
4 Venture Growth Strategies
5 Family Business Management
6 Social Enterprise Management
7 Living the Entrepreneurial Experience
8 Raising Money: VCs, Angels and Incubators
9 Corporate Entrepreneurship
10 Powerful Practices in Family Enterprising
11 Real Time Case Study
12 The Ultimate Entrepreneurial Chatlenge
13 Marketing for Entrepreneurs
14 Family as Entrepreneur
15 Franchising, Licensing, and Distributorships

Venture?} Integrated Strategic Managemento]w, ¢rA F =8 &3l 4.
W F Asle] 2084 E o] 4 gl FYAES <E SH>FA AdEe] vbs

shuf, WFAES <E 6>of ANE FB FolM A & ook

aEFHAe A AL E o)Fdfol st &2 4889 Entrepreneurship and New

BRANTHRY EYYSUY 200748 4% 293



9/11 Culture: American Ans after the Faii

World Religions in Everyday Life

Material Culture

Money; Banking and the Economy

Econometrics

Business Environment of the New Europe

Industrial Organize & Public Policy

Scams and Frauds

Technological Entrepreneurship & the Market
Economy

Business and Economic Policy in Developing
Countries

Contemporary Economic Systems

Managerial Economics

International Trade Theory and Policy

Ethical Issues in Research and Technology

International Finance

The Economics of Competitive Strategy

Role of Government in Market Economy

Environmental Economic-Policy and Analysis

Expository Writing: Choices and Voices

Practicum in Peer Consulting and Writing

Writing Fiction

Mid-20th Century American Drama

American Film Comedy

Intermediate French Language and Cuiture I,lI

Religion & Politics in Ancient Egypt

Want and Power

Performance; Perspective: The London Stage in
Winter

Revolution and Terror In Modern Latin America

The History of Capitalism

People and Cultures of the Americas

US Women’s History

Wealth

Advanced French Language and Culture:
La mentalite francaise

Cross-Cuitural Trade in Asian Pacific Histories

intermediate Japanese Language and Culture
L

Intermediate Spanish Language and Culture 11|

Public International Law and World Order

Intolerance

Culture and the Law

American Constitutional Law

Shakespeare

Literature of Witness

Literature and World War One

Lively Literary Massachusetts

Poetic Elegy: Shaping Cultural and Personai
Loss

In the Extreme: An Interdisciplinary Approach to
Human Rights

Topics in Women’s Studies

Computer and Network Security

Problem Solving & Software Design

Data Communications

Prototyping with IT

Advanced Web Development

Web Technologies

Contemporary Ethics

Existentialism

Social and Political Philosophy

Native American Politics and Policy

The American Presidency

Applied Data Mining

Forecasting Methods

Financial Modeling with Simulation and
Optimization

Political Economy of Latin American
Development and Underdevelopment

Cryptology/Coding/Theory

Probability for Risk Management

Ecology of Animal Behavior

Natural Disasters

Meteorology

Diet and Disease-Til Health do us Part

Making Babies

Electronic Games; Business & Society

Crime Science

Electronic Games,; Design; Dvl & Implmnt

Sports Doping-The Unfair Advantage

19th Century European Art

Art

Arts of the Renaissance

294
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e A% deshseA 128088 ool ahel, HBL A hAE LFHY
ol #5537} Photography, Introduction to Black and White Photography,
Introduction to Acting, Approach to Loudspeaker Design, Accelerated
Elementary SpanishZolA vl d 2A5FA4 Ads 4 9lv

AgHgels Folgt 42 wekeA dgE = ‘7}5;% J‘W’Fi 2083 & o]Fstofof

Fobs Howm, e RE o)A weiis FoAl shil vk Holth

3.3 Babson College MBAZIE 2 &0 &
Babson College® MBAZS #AAmHL 1967d 5 Al&Ee] 4= ey}
43 FEEHYoR Yo, Zeld e Two-Year MBASH One—Year MBA

o] 9lar, BFEESS Evening MBA, Fast Track MBA®R &3t}

<i 7> Babson College MBAZFA

L Two-Year MBA One-Year MBA Evening MBA Fast Track MBA
st v(7 217K 1274 367HY 247H%
HET7 9l 52 98, 18 9d, 1€
shertel EE}Y EEH THEER oEet
olskodad 5L 6L 744 1044

[_ supy | BHeEME suesnz |00 PHNLER) saosan

MBA EZEI#HE Module 7ejEdHe T3 5840 ®wla&s Axsked,
Moduleshd 2 v & FAlE Aostal PAsk: g4 25ES F@ste gAA
EE Flo] wEol Row, kel wig-g ATt 2t Module S 3] A
As Fa WA His adEAy AR Gal 4FelA 1057k FEE A e
A dck 1de]l AA AEde], AYgate] My, & 28V H mEA49 B
Aol wiste] wj¢-Al Hel, RE MBATA SAHES o] opE-g gEEAl Hojof gl

odEAolil FxAQl 24 Feld 2PE ¥ Module I, 718E H718he WS
W= Module I, M2 #e|AARE AASE 342 Module I, 3 87

g Al Az Ao 2A4L F Module IV 4714 ¢ Moduleol

%0
+

BRYNFERY WALy 20079 49 295



<J2 6> MBAZIAM S Z{E|EEH Mo

MBA Entrepreneurship Curriculum
Modules
Module | Moduie |l Module il Module ¥
Creative Opportunity Designing Growing a Business
Managemert in Assessment Managing the in & Changing
Dynamic Orgs Delivery Svstem Environment
EPS Foundation Courses =~
Entrepreneurship Entrepreneurial Venture Growth Managing a
& Business Plan Finance Strategies Growing Business
EPS Electives S
Corporate Social Family Fﬁlp;::;{srzgg M & A for Marketing for

Entrepreneurship)) Enfrepreneurial Enterprising Distributorships Entrepreneurs Entrepreneurs

At&: Donna Kelley & ©]#%(2006)

Module#d & vl &FAE 712550 AEFTosE Wrdd as3de AA
A Hed, 72FE AFE A Aolged mE Aoz A @4l e
SPEolA 2% XA AFsta MBASAS 90%7F 718 FFolA g A
2& olFdtt AEFFEe] g egaAEdA Hoh o] A FYdIAde dvsl
3, 7193, AREE 7190 9 E ] T 22 99 g S48 A4S Al
s},

3.3.1 Two—Year MBA

3.3.1.1 Two—Year MBA 1%}

MBA 1dA el 4709 % 30389 Module?} W& FalA B3 23& 51
7 #Ese 9Ey g0 weA "k
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.

@ Module I Creative Management in Dynamic Organizations

of HAL 4~5F9) 717 B BWAW FAE@UA, 284, G5 e
Aot = ﬂlﬁjﬂﬂ ATk Al £ gog ol FAES AW FAH ARATE
S weA =e, Al

2= 0o
SO A 2eln SeA e Be 28 BRAA T

}

Module 12] 5% 54 F shts Foy 2zadiow g4Es ded 1Y
Ae AstAl fozA Fod e AR uckHdY 1", &, &% 55
&, A=, woh a4, AES, A Y v defoel #E¥she AertE
de ZEel AT 5 lon, dertsd Foge 2 uie dEstHeln &%
2 A zhg AlgshA et

ol FAL oAl A, Red, W AfAs T2 A™stA sl slsA 54
AR OFe dEstn, Eshes shvf, of o] SE el H4L o] Al
I s st ofF B8 st o R, ATeRA, 22lil ¥ Holr} vl
o eyl gueAe &g sed Ao

@ Module II: Assessing Business Opportunities
of AL 975 7|7+ Eok ABEAM S 2uksh) d3 HAbe) ke Hrletn A
N

T
Aeted Hash

CERICEE Baw PAH ErEe SEUEE WA Ak AR,
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i 8> Babson College MBA

@ =i
1 Venture & Growth Strategies “3
2 Developing Entrepreneurial Opportunities 1.5
3 EIT: Exploration 45
4 EIT: Refinement 3
5 EIT Opportunity Recognition Bootcamp 15
6 Tech-Commercialization Screening 1.5
7 21st Century Entrepreneurship 1.5
8 Licensing 1.5
9 Creative Destruction & Tech: Bringing 1.5
10 Making Corporate Innovation and New Bus Development Work 15
11 Entrepreneurship 3
12 Technology Entrepreneurship 3
13 Financing the Entrepreneurial Venture 3
14 Leading Change/Growth in Family Firms 3
15 Managing Growing Business 3
16 M&A for Entrepreneurs 3
17 Corporate Entrepreneurship 3
18 Buying a Small Business 15
19 Buying a Small Business: The Search Experience 1.5
20 Woman’s Enirepreneurship & {eadership 15
21 Social Entrepreneurship 3
22 The Family as Entrepreneur 3
23 Venture & Growth Capital 1.5
24 Marketing for Entrepreneurs 3
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Development on Education Course for Entrepreneurship
in University and Graduate School
(Case of Babson College)

Cho, Kwon Rae*-Hong, Hyo Seog™-Yoon, Byung Seop™

Abstract

The entrepreneurship education for promoting the entrepreneurship is(has
been) rapidly proceeded in recent year. In spite of increasing importance of
entrepreneurs for successful new venture creation, structured educational
programs for entrepreneur development are very limited in Korea. This
paper is to develop the new entrepreneurship education in universities and
graduate schools. For this entrepreneurship education program development,
the survey 1is designed to Babson College which is voted "The
Entrepreneurship Education's Best College" by US News & World report
thirteen years in a row. Program development model of entrepreneurship
education indicates an entrepreneurship education model, a subject model and
a curriculum model through the analysis of a syllabus, the interviews with
students, a fieldwork.

Based on these literature review was organized research papers,
documentary records, small and medium business administration research
data.

And program designing and implementing stage was composed of analyzing
each subject of plan and education training, interviewing with Babson

* Department of Entrepreneurship, Graduate School of Venture Business and
Entrepreneurship Jinju National University

** Professor, Graduate School of Venture Business and Entrepreneurship Jinju
National University

*x* Professor, Seoul University of Venture & Information
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College's students.
And observing the field. In addition, the tool of analyzing was collected a
course in entrepreneurship education, related matters, a learned society, a

research institute at Babson College and some books on pedagogics.

Keywords. Enfrepreneurship education, Education model, Babson College
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