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A Study on Corporate Training Program applying Culture and Arts in Korea
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SeaCircle Culture Research Institute
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Abstract

Many enterprises make use of 'mecenat action’ for
positive image ensuring to company and harmony within
organization members. Also, at the same time the
research has continued estimating of efficiency about
that area. but that estimations get accomplished
inclusive and abstractive, and then estimation of
significant effect isn’t sufficient. In this study we
consider that many enterprises practice culture and art
education program, and related that analyze the
estimation of effect in 'mecenat action’. Stand on this
analysis to extract factor, having
representation character with making standard for
estimation of education effect. That is a implication that
are prepared many
enterprises, In future study, we will need to make

standard and select methods about effect estimation, add

we attempts
education programs

relation

measurable index that reliability can increase.
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