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—~ Abstract -

Destination marketing organizations (DMQ) have been building up the cyber city in the
WWW. Website for DMO is a core channel to promote regional attractions. This
research suggests the issue of criteria for evaluating DMQO’s performance in the Internet.
The method of evaluation focuses on the structure in perspective of linkage based on
small world theory and direct network. Convention & Visitors & Bureau (CVB) in
tourism and travel industry play a role to promote and held the international meeting
and exhibitions. CVB’s websites evaluated according to web link structure and

performance.
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