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Abstract

Since the twentieth century, Business exhibition have experienced display replacements and apace alterations. As a result, not
only the visual space background of the spectators but the structure systems and positions of the construction space have also
been changed.

The aim of this study is to establish the actual conditions of the exhibition's facilities, especially on the focus of the
Business  exhibition. We will can grope contents and method for successful exhibit through Business Exhibition that is
connected form and position of exhibit between exhibit space of such Business Exhibition and we may achieve purpose of
Business Exhibition.

The purpose of this research is to seek the countermeasures that can be used in the stage of planning for the Business
exhibition constructions and exhibition space by suggesting, based on the above mentioned points, the development of the

indicators and analyzing methods to understand the structural attributes of the Business exhibition space through exhibition
method and design.
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