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Abstract 2000; Lawrence 5, 2001; Sarwar &, 2000a; Yuan &
Chang, 2001).
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Pararneters
Click Type

Descriptions

Binary wariable: searching = 1, broweing = 0
Number of wisits Discrete variable

Length  of reading Contimious variable (in second)

titne
Print status Binaty warighle: print = 1, no print =0
Bockmarking status  Binary variable: bookmarking = 1, no bookrnarlding =0

Level 1 click ratio
(genre)

Continuous variahle defined for each product k clicked
by customer i Let j be the category (at Lewel 1) to which
product i belongs. Then,
Lewvel 1 click ratio for product &
= [ Total number of products clicked by customer § that
belong to category j at Level 1) (Total number of
products clicked by customer § )

Lewel 2 click ratio
(apecific type)

Continuous variable defined for sach product ¥ clicked
by customer i Let j be the category (at Lewel 2) to which
product i belongs. Then,
Lewel 2 click ratio for product &
= [ Total number of products clicked by customer § that
belong to category j at Level 2 (Total nwmber of
products clicked by customer § )

Basket_placement Binary wariable: basket placement =1,
status no basket placerment =0
Purchase status Binary wariable: purchase= 1, no purchase =0
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