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A Study on the Directions for Development of the On—Line Shopping Mall Designs Reflecting the
Progress of Personalization and Consumers' Expectations
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Abstract

As our society has been moving from the industrial
society towards the information society, individual
consumers’ unique needs which were concealed behind
mass products and services have been revealing
themselves. As for Internet businesses, they are
requested to implement the 'individual marketing’ which
regards each consumer as a segment of market, while
being pressured to meet consumers’ needs at the level
never accomplishable before. The purpose of this study
was to review the gap between the progress of
individualization and consumers’ expectations on the
Internet shopping malls centering around the apparel
shopping malls - which are most obliged to satisfy the
consumers who are extremely individualized - and
thereupon, explore the directions for development of

on-line shopping mall designs.
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