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A Study on the Decreasing the Claim Incidence

by Offering Appropriate Information at Subscription Phase
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Abstract

The purpose of this study 1s to propose the way of decreasing frequently-occurred complaint by offering proper

sale information at subscription phase based-on post-occupancy satisfaction survey. For this purpose, questionnaire

survevs of residents were conducted to analyze their cognition of apartment sale information at subscription phase.

and deduce appropriate sale information.

The results can be summarized as followings: 1)

[t provides

well-managed apartment sale information as utilizing checklists which 1s based on important items that effects on
apartment inhabitants’ satisfaction in apartment sale marketing. 2) It establishes a specific management standard
of proper items of apartment sale information. 3) It manages and provides apartment sale information by making
checklists of apartment sale information which consumers needs in their actual necessities.
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