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Abstract

The CM(Construction Management) market has been growing steadily since 2000, but there are a lot of

obstructing factors. Recently, many questions have been raised over the level of construction managers’ technique,

the appropriateness and efficiency of CM, and the performance of using CM because of its short history. In this

respect, evaluating CM service quality is a very important issue not only to acquire a better position in unlimited

competence markets but also to survive.

evaluating model which can be adopted to CM companies.
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Therefore, the objective of this study i1s to present a service quality
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