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The purpose of this study was to investigate the
effect of wearing accessories, clothing type, and
object person's age on women's professional image
perception.

Two kinds of experimental design were executed.
The first experimental design was 2x3 (clothing type
xaccessory) factorial design. The second experi-
mental design was 2x4 (object person's age X ac-
cessory) factorial design. The stimuli were 12 photo-
graphs (9x13cm) of women. The models of stimuli
were women in her 20's and 40's. The clothing types
were the tailored jacket with long sleeves and crew-
neck T-shirt with short sleeves. The accessory types
were a necklace, a hat(cap), a scarf, and not wearing
any accessories. The model wore the cap with the
T-shirt, and the hat with the jacket. Five 7-point bipo-
lar adjectives were used to evaluate professional im-
age perception. Cronbach's a reliability coefficient of
the items was .885 and sum of the items was named
professionalism. One subject was made to respond to
four different stimuli with the clothing types and the
accessories differently combined. Subjects were 178
women in Seoul.

A one-way analysis of variance was executed to
investigate the differences of image perception ac-
cording to the 12 stimuli. The woman in her 40's
wearing the jacket with the scarf was perceived to be
highest in professionalism, and wearing the jacket
with the hat was perceived to be highest in confident
image. The woman in her 40's wearing the T-shirt
with the cap was perceived to be lowest in
professionalism. In the evaluation of the object wom-
an in her 20's, the wearing of T-shirt without accesso-
ries was perceived to be significantly higher in pro-

fessionalism than the T-shirt with accessories.

2-way analyses of variance were executed to in-
vestigate the differences of professional image per-
ception according to the clothing types and the
accessories. Professional image had interaction effect
with the 2 independent variables. The wearing of the
T-shirt with the scarf was perceived to be higher in
professional image than the T-shirt without any
accessories. However, wearing accessories did not
affect as much in wearing the jacket as m the T-shirt.

Woman m her 40's were perceived to be more pro-
fessional, successful, and responsible than those in
their 20's when they wore the T-shirt with the neck-
lace or the scarf. Woman in her 20's were perceived
to be more professional, responsible, and confident
than those in their 40's when they wore T-shirt with
cap.

These findings provide that women's professional
image varied according fo the wearing of accessories,
the clothing type, and the object person's age.
Therefore this study have verified that the accessories
can be used as cues to elevate the women's pro-
fessional image.
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