Fashion Product Buying Decision Making Process in the

Ubiquitous Environment

In 21 century, the ubiquitous environment is
advanced fast through the so-called digital con-
vertgence. This research expects what is the next
generation of traditional fashion product buying
decision-making process, and suggests what is
the suitable business model for the future ubig-
uitous environment.

The ubiquitous means 'being or seeming to be
everywhere at the same time in the computing
network!, but there are another definitions : ubig-
uitous computing or ubiquitous networking. Do-
mestic policy stands former definition.

The ubiquitous environment will arrive at final
development stage in which the customer cannot
recognize the difference between actuality world
and virtual world for buying process. In the pa-
per, the phase of development in ubiquitous en-
vironment is classified by 3 stages: (1) current
fashion product purchase environment which lead
the internet, fashion product from of mobile en-
vironment buying behavior, for example (2) cur-
rently it is in research phase as magic mirror,
wearable computer, and so on, but it will be ac-
tualized near future through the IT technology
technique enhanced rapidly (3) perfect ubiquitous
environment .

The research method and process are as fol-
lowed:

The Delphi technique is used for first survey
on 30 ubiquitous environment and fashion spe-
cialists, and the primary factors for the fashion
product buying decision are extracted. Next step,
the quantitative investigation is executed for 487
collegians.
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The result is as followed:

First, ubiquitous developmental environment (1)
the consumer has little trust about the infor-
mation gathered from ubiquitous environment ,
so he or she purchases product defensively.

Second, ubiquitous developmental environment
(2) information through various perceptions is
collected and re-analyzed, and the customer has
mid-range of trust for buying process.

Third, ubiquitous developmental environment
(3) The worry about dissatisfaction after purchas-
ing will be reduced to the level of that from the
shop.

In which the ubigunitous environment has popu-
larity gradually, this research suggests what the
first element for customer's fashion product buy-
ing decision is. And, this results could be used
the place where it improves the inefficiency of
current internet purchase it could be used.
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