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Interest in well-being, which started from late
2003, has progressively taken root in the center of
consumer culture also in 2005 following 2004. It
means that well-being is expanding its position to
continuous consumption base as a form of future ad-
vanced consumption culture, not simply one that
flashes itself and soon disappears. Now, it is in the
process of rearrangement. Companies are trying to
know how well they will meet the consumption pat-
terns toward well-being, deviated from simple and
exaggerated well-being marketing. Indeed, experts
point out that the period in which any well-being
products are welcomed are already over.

Under these circumstances, this study sets the fol-
lowing issues: Task 1 types well-being styled con-
sumers; Task 2 identifies the characteristics of con-
sumers' behaviors by well-being lifestyle; and Task 3
identifies the effects of lifestyle on consumers' be-
haviors regarding clothes selection. This study ran-
domly sampled women in their 20s through 50s who
live in Seoul areas, conducting questionnaire survey
against them from February 28, 2005 to March 23,
2005. And, analysis was made with SPSS 12.0
program.

The results are summarized as follows:

First, as a result of collecting and analyzing the
factor points of nine dimensions and the average
points of well-being awareness, which were produced
through lifestyle factor analysis, consumers types de-
pending on well-being lifestyle are divided into soci-
ety/family-oriented group, leading well-being-ori-
ented group, trend-oriented material wealth pur-
suit group, and self-loyal fashionable appearance-
oriented group.

Second, in order to identify consumers' behavioral
characteristics in selecting clothes depending on
well-being lifestyle consumer types, they are classi-
fied into media-leading type and personal in-
formation source type and the criteria of clothes se-
lection include healthiness, environment, safety, sat-
isfaction, and aesthetics. Also, as the criteria of
clothes selection, sub-dimension is created with ref-
erence to "well-being superior product certification”
of Korean Standards Association (KSA). In clothes
mformation sources, it was trend-oriented material
wealth pursuit group that mainly considers the media
as information source. In the criteria of clothes se-
lection, it was leading well-being-oriented group that
considers health, environment, safety, satisfaction as
an important factor. Also, it was found that the
self-loyal fashionable appearance-oriented group
values aesthetics the most.

Third, 1t was found that what most affects me-
dia-leading type and personal information type in
clothes information sources is trend-oriented style.
Also, 1t was found that society-oriented style affects
health most; environment-focused style affects envi-
ronment most; family-oriented style affects safety
most; trend-oriented style affects satisfaction most;
and fashion/appearance-oriented style affects aes-
thetics most.

It is expected that subdivision of well-being life-
style consumers will be used as basic materials for
well-being marketing in that subdivision of target
customers in well-being fashion market will serve as
basic materials for commodity planning and manage-
ment plan of fashion products.
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