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CRM, a comtemporary marketing concept sug-
gests that a winning company should satisfy not
only its buyers but also other stakeholders such
as suppliers and employees. Internal marketing
focuses on the satisfaction of employees especially.
kinds
salespersons are regarded as inevitable compo-

Among various of employees, fashion
nents for the success of business. Since fashion
products have emotional properties, and at the
point of purchases customers’ emotion is largely
affected by personal selling, the role of fashion
salesperson in fashion business should never be
disregarded. Thus, the satisfaction of fashion
salesperson has gathered great amount of atten-
tion from both scholars and practitioners. The
purpose of this study is to investigate the ele-
ments affecting the job satisfaction of fashion
salesperson.

A hypothetical path model was developed as
Figure 1. Job satisfaction of fashion salesperson
was expected to be determined by subjective job
aptitudity, income, product knowledge, fashion in-
volvement and work experience directly and/or
indirectly. To test this model, empirical data

were collected.

A written instrument survey was conducted
with 150 fashion salespersons during 2001 fall.
101 responses were finally analyzed. As results
of a series of regression, final job satisfaction
model was identified as Figure 2.

Job satisfaction of fashion salesperson was af-
fected by subjective job aptitudity, income and
fashion involvement directly, and thereby when
the values of these variables were high, job sat-
isfaction also was high. Income affected job sat-
isfaction via subjective job aptitudity. As sales-
persons earned more income, they perceived their
job aptitudity better, and were more satisfied
with their job. Product knowledge affected job
satisfaction indirectly through income and sub-
jective job aptitudity. Product knowledge in-
creased both income and subjective job aptitudity.
Fashion involvement affected job satisfaction di-
rectly and indirectly. Salespersons whose fashion
involvement were high had much knowledge on
fashion product. Work experience had positive
causal effect on product knowledge and income,

and indirectly affected job satisfaction.
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