A Study of Design Sensibility in the Domestic Youth Casual
Wear Market

Recent markets for casual wear have become quite
subdivided according to time, place, and need. As
culture has become the new key word for fashion,
young people, who seek to share cultures in which
they are interested, or sentiments with others, have
built various networks both on-line and off-line.

With the volume of the casual wear market in-
creasing due to the introduction of a 5-day workweek
system, this study will try to determine the design
sensibility that leads the casual wear market. This
study also aims to contribute to the establishment of
effective design plans and marketing strategies.

In conducting this study, I referred to literatures on
recent social trends and survey reports published by
economic and fashion institutes. I also conducted
field market research at department stores and with
distributors.

Following are the findings of this study on the
characteristics of recent design sensibility in the do-
mestic casual wear market:

The first is "self-immersion". The most important
thing to the young generation is themselves. They are
immersed in their personal space on the web
(personal homepages such as Blogs) and enjoy taking
their own photographs. They want their own unique
styles and enjoy their lives using Indi-kit(MP3 play-
ers, digital cameras, PDA, electronic dictionaries,
ete.).

The second is the "value-oriented" attitude. The
young generation of today wisely consumes based on
what they think is valuable and plan to purchase
goods accordingly. Their consumption patterns are
individualistic and value-oriented. Value-oriented
consumption results in polarized consumption behav-
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ior: teasonable and practical consumption on the one
hand and consumption of costly luxurious items on
the other hand occurring at the same time.

The third are "amusements and the bizarre". The
young generation is used to fast-moving images and
they are fascinated by fragmentary and overlapping
images of music videos, movies, and video games.
They cannot stand boring things and pursue fun.
They have become fanatic about hilarious things and
witty characters.

The fourth is the "Ubi-Nomad". In this ubiquitous
environment they are as liberal as the nomad.
Equipped with digital devices they freely wander and
connect to the outside world and with no limitations
of space.

According to these findings of the research on de-
sign sensibility and market research, it is anticipated
that active and practical markets for casual wear will
expand and will become more segmented. It is neces-
sary to establish specific marketing strategies that
satisfy the polarized consumption behavior of youth
and incorporate fun-factors. It is also necessary to
have SPA (Specialty Store Retailers of Private
Apparel) type brand, such as ZARA of Spain that
will be able to quickly react to the needs of
consumers.
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