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1. Introduction

fn 2004, we must focus our attention on well-being reluted products. We arc in a situation
where 1t 1s hard to be optimistic about our economy. As soctal and political mnstabihity mcreases,
societal hfe 15 becorming cver more stressful. In these circumstances, the consumer trend 1s
showing more mterest towards mental and physical health. Unbke n the past where the majonity
of attention was directed at one’s physical health, 2004 has shown a wcll-bemng trend that
conststs of both mental and physical wholeness, The well-being mentality has helped stow down
the fast-paced Iifc hived by many and has sparked an increasing interest m naturahism. This has
consolidated nto a trend that has attracted more and more consumers towards well-boing

products found i fashion, cuisine, household applances, cosmetics and vanous other areas.

II. Method

The purpose of this research 1s to analyze well-being trends found 1in fashion from the cnd
of 2003 to present day. In order to accomphsh ths, the research divided the modern fasiion
mto three categories such as fabric, color, stlhouette, etc. to analyze the fundamental charac-
teristics of the well-being trend.

This research will mtially examine the general 1deology and background of the well-being
trend. It wall also study how the well-bemg trend s currently reflected m today's fashion. In
order to so, the research will examine the underlymg clements of well-boirg fashion through

analyzing the 2002~2005 collections of renowned ternational designers.

M. Results

The rescarch utihzed pictures chosen from those found at internet fashion sites and fashion
magazine. Well-being charactenstics studied in these pictures were categorized wto fabne, color,
silhouette and pattern which resulted 1n the following congclusions,

First, tn order to create a sense of natural beauty and soft texture, designers used cotton, hnen,
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woo! and other natural fabrics. The smooth wnnkles and folds of these fabnics helped to exnde
a carefree and natural 1mage. The designers used rustic fabrics that possess a rugged and natural
quahity as well as natural fabrics that are gentle yet coarse and emt a natural and unsynthesized
fechng. Heavy gauge kmit was used to give off a handwoven and comfortable fechng, In
addition to these fabnes, designers also utihzed tie-dyed and vintage fabrics,

Next, the color scheme used by the designers consisted of earthy shades that are often found
m nature. Colors such as earth brown and sand beige appear to emanate a natural fragrance such
as the smell of trees and so1l. A broasd spectrum of fresh green ranging from hight green to vivid
green was also used often n the collections. A dversity of blues ranging from pastel blue to
durk indigo were used to give off a washed color tone or the colors found in the ocean.

Thirdly, designers freely explored pattems and motifs found 1n cverday hfe and nature. These
patterns were combined n a manncr that appeared to be storyhke in design. The designers used
naturc-friendly patterns such as cye-catching flowers, fruits, ammals, butterflics, leaves, and
related motifs.

Finally, the silhouctte features found mn the designers' collccnons consisted of natural,
unbalanced, curved lhines that fail freely on the silhouette. These features contrast sharply with
modern and symmetnical, futunstic silhouctics that are made up of straight, honzontal or vertical

hines.

I¥. Conclusion

in conciusion, well-bemg fever has attracted more nterest towards naturalism. This can be
secn 1n fasmon with the frecly flowing musical-hke silbouettes cxpressed with beige, brown,
green, bluc, and other natural tones. The simple and coarse appearance scen in the collections
along with natural fabnes enmt a comfortable and carefrec 1mage. Embroidery, apphque, and
patchwork that appcar to be handwoven also contributes to the well-being concept found
fashion today. Late 2003 to present day was chosen as the research period for this study due
to the social mstability m 2003. Tius mstabiity led society to direct more attention towards

well-being.
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