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I. Introduction

Chinese power has reached an unconceivable position not only m the political and economic
sectors, butalso m socicty and culture. The interest in both the Westem culture and the fashion
mdustry have made the fashion market huge n the rapidly growing Chinese cconomy, as the
market has blossomed and consumption demand has greatly increased since 1990. The theme of
Chinesm appcars as a source of inspiration 1n various styles of collections by designers all
around the world.

This paper reviews the Chinesm expressed 1n the modern fashion world after the year 2000,
and underlines the characteristics of Chinesm, as the Chinese fashion market 15 getting bigger
and becomes the cynosure of the world. The mam mcthod of this study 15 by research on

precedence as well as related rescarches in Korean and foreign books

[I. General Consideration

Dress and 1ts omaments intcoduced i Western dresses are consistent not only with the umque
Chmese clements of the omaments, but aiso with the onentalstyles of image, shape, color, and
design. The onentalism ancludes the connotahive meaning and the cultural rolc of Western
dresses. Onentahsm’s trend embosses postmodermism wiath  eclecticism as well as complex
cultural expression.

Prommncnt modem Chinese art professor Faber Hayward from New York mentioned that art
m thce 20th century belonged to the United States, and the art m 2lIst century will be a
posscssion of China. To prove this, the large fashion compames have great plans for Chinesm,
Louwis Vuitton, celebrating the centenmal of the France-China treaty of armty, opened an
exhibition at the France Natonal Gallery with the theme 'China wm France' wn Apnt 2004, Cartier
also had an exhibiion, ‘Art of Cartrer', at the Shanghai museum i May 2004 . After Giorgio
Armani opened his first store in Beying n 1998, a flagship store of 300 pyong opened
Shanghar in 2004. Morcover, there wilt be a 20 to 30 independent-storc network all over the
areas m China based on the 2008 Beymg Olympics.

At the end of last ycar, China jumped to 4th world-widc as the largest consuming country
of luxury products, and m 2015, st will pass Japan, looking like 1t may end up as the world’s
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bigaest consumer of luxury products, In the same wvem, Europcan and Amecrican fashion
magasines have already launched Chinese versions of their publications with 3 Chinese
umquencss A fashion journahst from the Herald Tnbute expressed China as the "El Dorade at
the luxunious fashion market” .

Namely mn the 21st century lashion world, Chinesm-mspired visuals arc introduced 1n fashion
magazines and ads as well as n catwalks, unequivocally proving China's power. Chinesm m
tashion was also given even more wternationalpravse from Wong Kar-War's films <In The Mood
For Love>, «<2046>, ctc., revealing the beauty of the traditional as well as the more popular

costumes. These films stood m the spothight of the tnternational arena

[I. Major Characteristics of the Chinesm through Modern Fashion

1 Traditional Image

The Chinesm cxpressed 1 modem fasion has 2 resurgent charactenistic of History, and 1s
followed by Image borrowing and transfigurathon. Chmesm recreates the historic motive,
compnsed of the traditonal costumes, thewr ormaments, the make-up, cte., toe mammtain the
hanmony between moedemity and the past, preventing any following or mumcking. {Photo 1)
is ustng Chinese Qipao. Transformmg the evening dresses with 2 Chinese shape like an amulet,
1t abides to the form and quahity of Chinesc dresses, and apphes direct method wiath a4 detwled
decoration clement 1n order to express female 1mages. (Photo 2) shows Chimesm. The dress
apphes chongsam with a Chinese collar and the decoration of an obhique line, getting nd of all

the comphcated detail.

2 Complex Eclectic Image

The ambiguity of Post-modenuism i fashion 1s that there 1s a two-sided value m terms of
national charactenstics n order to magmfy the two-sided cultural value, expressed as non-
boundary cclecheism, Out of tradinonal and fixed conceptions such as a mage botrowng di-
fferent complexes, we can scc eclectic phenomena which exceed regional boundaries. (Photo
3) expresses multi-nationahsm such as Chinese, Tibetan, Mong and Russian ofvanous gencra-
tions with speaial pomts emphasizing and maximizing the slceve cap based on Qipao. For {(Photo
4>, the dress and pants decorated with the gold thread Qipao, and drawings produce the
expression of today. Together, the composition negotates 1mage borrowed by the expressions
relating with the abstract and symbolic element which puts m the essence of China, the history,
and a Chinese culture, altogether expressing vanious methods. {Photo 5> showes the Qipao
apphed dress which 1s unpolished black leather 1o method of cut-out. The dress with a deep slit

skirt has a powerful femme fatale 1mage. It mixed Chinesm and erotic.

3. Sensual Image

The Chinese collar, the opennessof the armholc of a sleeve, and the sexy grudge of the skirt
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<Pholo 1) Yves <Photc 2 MM, <Photo 3 {Photo 4) Jean Paul {Photo 5) Roberto
Saint Laurent 2003 5/5  Chustian Dior Gauttier Haute Cavall,
Rive Gauche, Haute Cou- Couture, 2003 5/8
2004 F/W ture, 2002 /S 2002 F/W

of Chinese traditonal dress are a design element which appears every season. Chinesm espe-
cially tends to magmify the feminine atmosphere to exprcss 2 sensual 1mage by using the tradi-
tional design factors effectively, which is a tight silhouetic, covertures, and exposurc. (Photo
6 represents the extreme umage which 1s gorgeous, strongly because of the decorative design
of Chinese appearance through the dragon, butterfly, and peony, emphasizing the human body.

4. Natural Image

The natural image appears as a new multiplex style with color, textile, and shape 1 Chinesm
fashion. Theshape expresses not only color and shape, but also a symbol characteristic, with a
molding voliion. For {Photo 7), Qipac for a change, 1t uscs a Chimnese wind motive which
exposes the back and pursues simultancously to make one part of the human body nature and
to be assimilated with the deviation. (Photo 8> with the dress that prints a Chinese character
motive gives a Chinese sensitivity and an emotion in the Western dress. The new aesthetic scnse

of the atmosphere is very unique.
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{Photo B} Roberto {Photo 7> Jean Paul Gaulter <Photo 8) Giorgio Arman,
Cavall, 2002 /S Haute Couture, 2002 F/W 2005 5/8

I¥. Conclusion

This paper reviews the Chinesm expressed in modern fashion after the year 2000, and finds
the characteristics of Chinesm as the Chinese fashion market 1s getting bigger and becomes the
focal pont of the world. Secondly, Chinesm cxpresses thc combmationaland harmonious manner
that the tmage of Chinese ongmal symbohc factors mixcs with foreign spatial-temporal elements,
Thirdly, it magnifics the fermnine atmosphere to express a sensual 1mage by using tradittonal
design factors effectively: a tight silhouctte, coverturcs, and exposure. Finally, Chinesm professes
pro-naturalism, embracing the human body without conflicting with human nature. It's possible

thanks to the ncw value, mixed with colors, materials, and patterns.
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