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X 2. A ge uisk A
W e W EE
=1, if monthly income is less than 2 million wonx;
INCOME1 =0, otherwise
=1, if monthly income is more than 2 M won and
INCOMEZ less than 3 M won; =0 otherwise
AA vl INCOMES =1, if monthly income is more than 3 M won and

MONTHLY FEE

PRICING STRUCTRURE

less than 4 M won; =0 otherwise
=monthly expenditure on telephone
household

=1, if payment is usage-based; =0 if payment is
flat-rate

use in

(E o
oo
02‘;“4
=

COMPANY

FREQUENCY

LOCAL
REL .FREQ.

CALL

LD CALL REL. FREQ.

=1, if household subscribes to company K for
telephone service;

=0, if household subscribes to company H for
telephone service

=total number of calls made by PSTN phone in
household per month

=relative frequency of local calls made by PSTN
phone in household

=relative frequency of long distance calls made by
PSTN phone

in household

A3 -
Q157

¥4

AGE
SEX

HOUSING TYPE
HOME OWNERSHIP

=age of household head or decision maker

=1 if household head or decision maker is male; =0
if female

=1 if household reside in apartment; =0; otherwise
=1 if tenure is rental; =0 if household resides its
own home

* USD 1 =1,173.52 won as of April SOth, 2004

5. 289 A L =FAAH (maximum likelihood estimation)
& Be FAAUY. Beo FHAG mEo

2 (MR FHEE B Ao 3y 2F, 18] 3 p-value:s ¥ 33 Zt}
Table 3. Estimation results
EES FAX Standard error p-value

CONSTANT -1.5849 0.0280 7

Economic variables

INCOME1 0.7888 0.3960 0.0464™

INCOMEZ2 -0.2395 0.2672 0.3701

INCOME3 -0.4951 0.2708 0.0675’f

MONTHLY FEE 0.000015 5.553E-6 0.0070™

PRICING 0.9134 0.3590 0.0109"

STRUCTRURE
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Telephone Use

Variables

COMPANY -0.6649
FREQUENCY 0.00314
LOCAL CALL 0.2930
REL .FREQ.

LD. CALL REL. FREQ. 0.1932
Socio—demographic

variables

AGE -0.0186
SEX 0.1549
HOUSING TYPE 0.2379
HOME OWNERSHIP -0.0379
-2LogL 301.855

0.2555 0.0093™
0.000740 <.0001™
0.5305 0.5807
0.6874 0.7787
0.0111 0.0946"
0.1690 0.3593
0.1950 0.2223
0.1977 0.8479
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