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Abstract

In 2001, e-Credit guarantee system was introduced by the Korea Credit Guarantee
Fund(KCGF) to extends the credit guarantee services for the purchasing amount on credit in
the B2B e—Marketplace. It combines both the merits of bill of exchange and credit card and
eliminates the uneasiness related to the unpaid accounts due to the non—facial e- Marketplace,

The purpose of this paper is to empirically analyze both the causal relationship and influences
among theorctical variables by the structural cquation modcl(SEM). ¢—Credit guarantee system
can be a good strategy for promoting B2B e-Marketplace. The level of application of e-Credit
guarantee system is attributable to both the characteristics of B2B e~ Marketplace and products.
The cost reduction or saving in purchasing procedurcs, production and stockpiling will be
possible through e-Credit guarantee system. The close linkage of financial institutions with the

enterprises based on e-Credit guarantee system will further promote B2B e-Marketplace in
Korea.
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