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A Study on the Actual Conditions of Exhibition Booth's Design in Convention Center

2MiZ" / Oh, Dae-Jong
A" / Chong, Geon-Chai

Abstract
The aim of this study is to establish the actual conditions of the exhibition's facilities, especially on the focus of the
exhibition booth. In general, exhibition booths are perfectly advanced on time. So, we surveyed on 14 convention center which
each province has one or two in nation, and then analysed types of exhibition focused on booth type. Second survey of
exhibition of booth exhibition in COEX. We find that the present system of the booth's design, however, neither meets this
qualification nor has the standard one. And they also have no recycling and reusing of it. Therefore, our study makes a
suggestion that the present booth system will be replaced with new one.

The conclusion of this study is as follow; firstly, the booth of iron system which has standardization, but it needs to prove
design. and the booth of wood system which has various design, to prove standardization. Secondly, mixed booth of iron and
wood system that is able to require from users will be designed as soon. Finally, there are several types of exhibition booth
that have a flexibility as follows; rectangle system, triangle system, and freely system.
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