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& Robert Phaal, Clare ].P. Farrukh, David R.Probert, T plan The fast start
to Technology Roadmapping, University of Cambridge, 2001. p.3.
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A4, WE E’}L,%a Sol ot FARFE B3 AF¥AE o X, @HIA £ (Cooperation &
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st Aol Ee ¥ F3HQ EAfAo] 7Hs 82 (Create the excellent solution),
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(Integrate the Knowledge)o}7| Hl A& F&3ly, Wslsle 847 o459 Y=2E 323
o7 83+ (Accept the circumstance) A+ A &S 2 4 9loh o]& AR AAESAIH
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aol=ol A Al =9 8 A (Accepter) 2 F oFEte] Y EAAHREA Az do]7 9
Hldog MAsAT. 7|sAFZAREA Adze AAEAE vdGd s AT 39 ZH)
FACH o] BAE HAH RH AZARAPE NMEHoE <a¥ 4> ¢ o] HHAAS Fu

AAAD F AL Aol

17) A AT 1A A I8 hink Tank)+ XA 879t I (knowledge thema park)® F7-3+}.

18) 7]?34 EER 5}5’—} A A &H) WA 7)ofslazt 1986 49l AyE T AFv|BRoR F
wg) A, B FENAAT 9 AYAAY £ FRNeR o g,

19) AR5, S asis, e 05 AR T8, HIETE, AN9T0F

20) 194643 Stanford University9Jr AE )7 207 Agstod 19704 Stanford University o4 #
g, Y3 T 19779 SRI International 198711 Sarnoff CorporationtRCA Laboratories)”}
SRI2) ASAFE B3,

21) To be the premier mdependent source of high-value innovations and solutions.

22) Technology and market assessment, Opportunity Discovery, Innovation and Comme cializaion,
Consumer Denmand

23) Scan,Digital Fatures, Explorer,LoD, Vals, CFD
24) 9] 37) 71@e] B]AL #zs9ch SERL Knowledge Hub for Creative Solutions, LGRI: Pride in

Excellent, SRI-Bl:'To be the premier independent source of high-value innovation and solution
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B Creator of Knowledge B Center of Networking

@ High Quality ommunity

Cooperation & Adjustment

Convenience

Individuality

B Accepter of Market's Needs

<oy 4> WA BE

(3) @& mldte] 3 A

AwA oz 7 EAGAR Adze] e AH HHo AN BAFE £HS wF @
lom oleldk FFE FF/WA A4S B P et FFS Bk o ITHA
48 A= AnAgnA EAFEd Aol 29 2E5 o7 MECD BEn A A
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* Convenience market information

+ Fastness

+Individuality | Strategic Planning
« Community

+ Entertainment P
« Creator of Knowledge
+Reliability Y

+ Cooperation & + Center of Networking Goal l ‘.

Vision|
Adjustment + Adapter of Needs ----
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TAHer Fxd FAAYL AA, AFYE (community)E A e AAAEDS
TEES SRR S UEYA £5& A% UHdELE TS dAHCE Fu E
HAAZAFZ3 AAZS UEYHATES dAdoz A3t 0 d4dAgdez x5 ”“7‘]
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ol MulA F75 Az B2, 97 #2002 wEsich AR, 1 4 (convenience) S Hsﬂ’ﬂ
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A EA RS ATPY B AUEE 057 2YV)5S FEE AFAAVES AT
9. gA A g2 24 (cooperation & adjustment)S #E AH=2E QA= Qo] 87
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el e <Y 6>7 Po] 1 ARE Zews Aoz UGN GANCE B
EY4E A% A H2AYLS AN
+2 +5 +8
—— P : B Creator of Knowledge
®—1  Monitoring [7] Tacitinformation | Dominant Design — High Quality
Methodology Benchmarking
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o d::vctory Ft::eign | Knowledge Channel ., Community
F%L_ Symposium ]
i I8 Accepter of Market’s Needs
! I E-book
.__I Publication : Yearly —” Monthly ” Weekly > Fastness
. 4 REY Service —> Convenience
.__I LoD:ojﬂ line Education l_L ' LoD: On line Education b In dividua!ity
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