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ABSTRACT

The study is aimed at searching algorism upgrading which can automatically compose goods displayed
according to the degree of popularity regarding customer’s requests, for the purpose of design of an
intellectual shopping mall on the net and putting it into force by using classified technical Data-mining and
statical amalysis including personal information , entrance records and purchase records. This is for the study
of strategic marketing.

The system can automate the conventional shopping mall system by manual and personal judgements and
also suggest a new formation of marketing techniques to strengthen the competition in B2B market which is
steeply increasing.
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