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Abstract
Till now, the roles of a tradition market were a circulation of the necessities of life, a employment market of local society, a center of community,
and a main structure of local economy. Recently, these tradition market is on the decline because it couldn't cope with the internal and external
changes. It is recognized that these phenomenon is a factor of economy unbalance. So, to activate the local economy, tradition market should be

promoted.

Therefore, external changes such as the increase of competition intensity and the changes of consume pattern, internal changes such as the deterioration
of facility and old fashioned management were analysed. The activation plan of traditional market were suggested through the decision index for the

tradition market in this study.
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