17 A4e] B4E A RD AY A4 AIN2" 7

ST, ol FE”, wEEH™

Summary : R&DS| FA A Lo AN FrIL FIEH FARER FHHA
o mEA 7192 AR AAE B et wAsglen, 1A 42 7}
T T 949 9o

T 2749 A4S RO 8 F YRS dAFE LA HBLAEH
(CKMS) 9] HAE EHoz ), (KMSE 1AL AFAEQ A2 FE AolE2 &
s, 71l 1A Ay d5E Adstu nAe] BEAN A8 AXE REDe
4 JHE A&t HAE ALT. A" AAE Aste RD Z=2A2E 7
BFo 2 CKMSS] 715& Aesdth. TFT-LCD d&aEd o] A4des g2 R 27]
GAle] SRF Nl Bag 1A ANBG AL"Y Tles TFENT. AAE
A4 e A79E AT KNS JAISH R&D HA T2 A9 A3
P

© Aegdsta 45 (e-mail: taichi@korea.com)
* AEUEn A F e e-mail: akuta7@snu.ac.kr)
e stw A F Y W g(e-mail: parkyt@cybernet.snu.ac.kr)
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1. A &

e HAH} A 1AL HETE AT
o FItL AUtk 27| R&Dv EHolNoH A} 1AL nHHA FUAARE,
7ol FAsEA LAL UHAT|E P AEHoR

A Eatot @A AAol ds AEAL Uk, T3 AF AEES A EEA
T A 1ARG 7)€ 149 FoA ol FUetn Aok At 1AL FA 5]
AAXE 71€ LAFHY #A FA B Ao suirt desy] wEolt
(Rosenberg and Czepiel, 1983). 7]1€ 1789 FX9} AE3td AlFojA o AFE
e o &3} (customization)®} W3 (personalization)’} LAHY 1
A GAZ AL Y=F mopste Ao

olg]g WMo ZEZQ EHL 17 YZ(needs)d AFL F3F uA wFo Z
dgtoltt. & 7€y o2 T 75 AF/AHLE opd iAol dste AlF/A
v 29 AFE EXE st7] wEoltt. 149 A& wigsles FEAH] ATE

Ma

Jg=o] gony T FEZFHQ Eolr} CRM(Customer Relationship Management)©]T}.
Ty CRIE o] gk A A3 uAe] 24 Fo A Aztertk AFs3. 1A
S SUE Yt AERAN B BTG Aot ol A9 gAHg dHFHoe
2 gAY gt AEZ AN survey) 9t 22 oHAIR A HZ2 AAARE, ol g
UHEL VR o= AFY ML @ A o]Fo] Ao A% HEBE AT

¢

£ Aol

o

¢

7 Yz digk afAE gsoz2 AALHE FHV] AME 1A A
A UZ(latent needs)E #otslm, R AA FAoNAM AF 84 (market
acceptance)¥} 17 wH=(customer satisfaction)S 1#3}= R&D=E W 3lsjol 3tri.

B dFes 1AUNEE Fdstsle A4 RDE Hstd A9 x4 Fzx &F

al

< Adss 149 A4e RDI 88E 7 U=FH Uﬂz‘“ 2] 2 73 G A = 9

ol

IRLpNES
(CKMS: Customer Knowledge Management System) A 2 H e ZARo=m sgir},
R&D7} 29| needs® Iefste] olE FHdh= AF/AB2E AFsh= 2ol =4
olgtd, 1 FWE 1A Y=o Ao, ojAL AAH Yz/AE EF X
of stct. 1y & 22 ‘FAAH U2 & 1Y GFFH Ko7 wEd,

o AL AEAQ 2] FE Alo]ZR £rsly TAEo] AAA URE FH2

T

_|>J
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A

A 2 (explicit knowledge) B&¥ 4 =2 x| Ysjof gt} BEHOoZ o]Folx
T 240 R 5L e st Alo]2E dAZsH, 1o Al Ao
57] A E 1A A FF9 #ErF asich. nA RED Fojd A A7
FE4A AAV 99 dAddH Zo] AgHA & F MY ZRAZ JYFEHAL
=, A4 RDTHIel B B@ 4FH RDE AFHE AFE A9 o
(Frutos and Borenstein, 2004; Lawrence et. al., 2002)

uZAe] HAAA AAHE AL R HAHACR &8F F gloH, REDoll T8
g Aoz Agle] Fosty, 1 AR AUE AsAE 719 RD A= 2
Aol Al A ojof gt CKMSt 17 A4 T 7ol B3 X2 45 ¥E 3
B& Ao & Fojrt.
HalAQl otojrjoj o] Fagt dolA%t, REDST VHEH Ao i =
A& A3 A2 ofyt}t. (von Hippel and Tyre, 1995). 282 & mzleo] AF
Foas i ZesA 23 o] A7 FAE ok, AL 4 Eal
o FA E BERE FES BEE BT AU ol 1A
EAste olfolth (Ulwick, 2002). R&DS} oAl AA 9 HF FAE
o HAAR AFdEolth. oA T3 CKMSE 7I9UF d79E9 4
A7 Aol HF FHol7] wEo CKMSE EHAHQ A2"lo] old 7]H9 RDE
Az KMSS] dF-Eol & Aol CKMSY HF Fx% 71 WF9 4FAY R&D ol
o}

2. o|27 WA 1A o]

R A4 Aol H= 179 RED 7VH e o]EFH AFAT EF IPHo o
(von Hippel, 1998; Leonard-Barton, 1995). 17 o= Hgj

Aol nAAel HAHFAQ dFor HgFT}(Sioukas, 1995). ‘A FHo' HKHE
‘AREA FA’ e e A weEl E8Eo] X dird oz nA AR
FAIGS. 17 FHode JAF AE #AZdAYg JF3AY Aot (Brockhoff,
2003). Cooper (1993)= 71&4d AFA, A, IiAEY GIFT Fod7r AAF
Mg Aol 2AA o<1 AL #AUT. FF AF AA, AF FF T2

B 1A o7 W, mAe]l AEL AHESE BE Aol N ge g g



Hom uA2 ReDol Fdd 4= k. (Lin, 2004) AEZQ 178¢) RD #HoE 7)
dolAl T8 17 Uz 1 2 g FRE AFstH AFNLL 7143
gt} (Langerak et. al., 1999). Langerak® Hultink(2005)% 3178 o9} st A
b Es 2 T S ARBAE AAETH B ol AR v 2
NFT BEE gE THS TR] Yot JPde R A WS xsHow
F73ta gk (Schilling & Hill, 1998).

I e EFetn 2L g AgaA AdHo s =FH o2 ReD FHo
3t1 9tk (Wayland & Cole, 1997). 7b& 388 Fo) 2% svyr} nAw 7]
A Atol9] &= AZe] ZAojoltk. (Nambisan, 2002). m72) RED Fojol g
71249 442 AHRARAAT, nAH 7149 JragH A FE 5L ALY

e Al2"o] dAo] g A= ulokEltt (Gibbert et al., 2002).

3. ZEAL 719t A]2"] 7]%5 (function) A A

CKMSel 715 HoE 1% ReD T2 A22 2= Millers Morris9 7Md-& A3
ATH 44K R TEAM2E 1] HFHQ R FAEEFE I ©E RED
TAie REHORE 1A FAE AFSAN A Tz A2oHe A F
Q8 BAZ3RA e %= E3F Roussel et al.(1991)9] 3At) R&D}IE 2] AF9
A FAZ NE AFAE F2o). RD Ado] JFedx AP E 7
At 870 wEl ok Feje] R T2 A A7 FA] EAjgct. 44 0] RGDE T}
F3k FFHY RD ZEA29 Bod FAFAE BT L@ B g A
ojtt. mAgo g 4 RD= A&FH A vdEd A8 Tt A7
U T2 A2 BQRg AFH AL Aot oty 2B 12 Millerd}t Morris

7F A9 g 44l R&DO) T2 A 2ofr)

ol
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Phase [ Phase Tl Phase 1 Phase IV
Architectare Platfoam devebpenet Product developrwrd Markat dovelopmmant
& cpabitity o]
deve bproent 7 \,‘

Initial Completed || Production Matket
/ design degign erginsering development
A 4

Initial || Velidation || , PO

- developed | -
/ prototype nuse pmtgtypc

& cepebitiy
developrment

§

y :
Achitecture _/ él
=

(1) Architecture & Capability Development: A3 Q&= o}7|E o} =7 HHFL
u]
j=

Agdeh. /1Y A 1A FAY U2 BT AF FREY AGE =58
o ol Aol slde e AeE AN FEaot v, 1 FANE A3
2@ A4 Ade] nAT. 7129 Uzg AR FAF U= A&d Bz

AMEZE 79 22 NZE AF ZREY 7ML AATY (Miller and
Morris, 1999). 719 FAAHQ AFE2 Hr7t old A=ZE AF ZHF g

L=
g 29 A4 33 Aol e BIF

1

rr

HE wFste 3o Aok, ARFAY Ud= TF7
o A4 AFUEI E2Ho] vk 7de ASHoR FHAsr|RE A4 A
FUEdA Y 17 7He] A4 % o2 AAF ofoltolE &5
g ¢ U, dAY Hallmarke A4 Fz AFYEHE 3 AAFY otoldol&
Fxoth. o2 st AAFY AP AZHE vFHo R dFHRAT (Gibbert
et al., 2002). 7ol Ao g Fost7] o] 7|Hol rHog AgAES
22 37t gled ARYE TFAHALEY A4 T4 Fato] gdaiy A3
A4 FE NEE o, a2y 7ol AFYEE AAHoRE A & F gl
o FFEHE Aol AP FA &7 wWEe g AFUESY AL A
o W of gt AFAHY ¥MEE AN TS 1AY AAAAE olsistr] ¥
st 178 Ao} AbA (customer I.anguage dictionary)o] ZQ3lt}.

A AHHA wFe A A AYE €& F Jde™ R A

A
H
o2 Bgo] AT, APH Felz A A9 fTFo] WAL F A1 7

rlo
o\

i

P
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st= A9 Fol F7Hgtal wet vlgo] FAsHA SUHo. Iy A AR
7€ A4 Fod o3 FAES F4T F Yoy e E Y siurt A
HE(IP: Information Pump)olt}. o)A ‘3“;#7]}‘%} Z7)9 AFYEo] 1ol
olgistm AlgstE folE M8y A 9 71w =Fo|tt (Dahan and Hauser,
2002). LA Xz AolE oldlste AL AT AFE 3 42 FHAA ot

(2) Initial Prototype: A7 E=REF ZTZEEQY 7Is4dE d797 1
o] A WMrEHo=Z HEZT, 1AM R Fde AEF ololtyol FEY 754
% 7tA1Z1H(Brown and Eisenhardt, 1995). nZo] @A 1} {AMg AP st= Zo

A F7te] HAolah, JHEEAF L2 AT BARSE oiyvo]d e A A
28] AlF otoltyo] Hrio] EF AUF 4 U™t (Dahan and Srinivasan,
2000). Dahan¥} Srinivasan (2000)& Aol ZA1E 4 AFFH AAF otolr]o]

7
KB
=

o]

0.1..

l~>'

ool HlWE F3A A-7|¥F Frirh EEH ZZEES o] &3 JHF FF
gt =59 u7 24 HSo] sMFEE AAISIATE. Page®} Rosenbaum (1992)& A

ARE ohiet WRANE B f4ES wASAG. H3EY, 2=,
NetaStreanTish 2& AZs 70 g W ololo] Hrhe A4e AFsHe
249 WAE FAAIE S A 9 oleldolE FAF + Urh.

(3) Validation in Use: Bt} A¥3E T EEIY S o] Hrlgity, mo 9
g B384 Hulz 71de o3 u AL A QA EE AFE JHAE olF
& 4 9k, :Aol AAFE e A¥FE AF EFo] ofd 1A FHNA

o g84olth 719 A AE BANNY BARL serstm, o Ao 7]wstel
AFol AT 7157 TEHS Hohlok ake, o|AL Jx2 ;A AN
AAs AAE BT Fol TAD AFH AE A4 AAS AddoF doh. 19
22 geg 1A AL Aueied 7wne £ uE/EE 4ol o gANA Fd
Hojo} . AE BE AU ZTReE Hrte @ A% AL B8
g+ 9

(4) Fully Developed Prototype: A|ESL FAS= 2§, ‘?_E{Tiﬂoli, L4 71&9]
ZREZo BF AT, dAE ZRZ o] AlF

i
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AF AA A LY 71E0] 57 WE 7Y ddHE EE 7t AAH
A EAEA ot ojae HAFo] stk Foro Fr)HQ Jee] ME €L A
2 MEY =4 o] dAA FaFHo|oF 3l o] % dAE FAAHRI A7 A
o] 2143 GAolojok g}, Miller$t Morris(1999)E ol AE A9l W(the wall
of innovation)olgte /g2 AAGAT. o] dANA ok st 1A A
A2 24 AF/AMu 2o i st FA, 1A A4 vled Addd e g o
29 Ao HF, A B digk 1A ol AXE T3ttt

NE 58 Z2EEY A Frke A4 AS i3z 5 de FAF 14
5 B5 Fosjor 87] @& @-7]uke] WEHolth. Chan et. al.(2002)E 7
A A A (STOC: Securities Trading of Concepts)E AASIRT. o] AL HoAtE
of Adl Ao TEZeE L 7Ix FSuisE Fste A dR2 AF 24
o e 14 HEEE £8P/ 24 A )5S F A 4FHE 2
AE nsfor k. & FriE YA e Mdd AF Z2ZEEY dE A
g AL AFsor AT, FA R HMHE mesof g}, e dA9
g2 £X A dAdd A bl2Er esty] WEed Jge Foste 1de &
B3 3 ol met F 7R 230 dE 2R84 &8 28E I

Rt

(5) Initial Design: ZZEEIYL nlFo2 AEL AAZITY. AN2d £39 44,
718t8A wiR 9} 715 BAAIE FAERY. 88 ERE DAL vFeE w
23 vofst AFE NEsvr. ojde] Xdd BEAANsL gl7] wiEe] dujyoz
D71zl et TR 22 FAgsojop gk, AFY EAF nAde] /AL YE
AN AEA AT 2 AF A dolxo] ulg}l o] FIHog AH HAAE
F §4% A9 & vk, 1A AF UAdE
T ETE ATTUE A9 HEg] w2 gt AFS WE F JS AolH o
A RD FF o Aoz &8 £ & zlojv. uA A #3 FH94E A4
3l =72 von Hippel(2001)2 AF82} B3l (user toolkit)S A|SHlic). AM&-=}
B2 dElg Ade] ofdm T ARE fF F, A AR Y ATE
A7t BF ALz ERolth. o] AAE AF/AMuae T mAdA AL

Algdold & + 3

—

Fod AP, 1A AF HAAE Adste =7 AF $49 A&} 2E
3} Zleat nA o] AF AA AFAA A S FEde 7leS T It



aA4e AF AAe Al T2 AL Ve IFY F glon, HER 2

& A% FAE AW Polok Frh. o] VAL B AF EAE 9 9Ao)
B2 Azg 7le ATE AANAL ¢ g0, AR FAE FrAA 2D FF

olg A 9% F7HAA v &I Ao Was}.

(6) Completed Design: #|F T ZEEIQE Hrigtct. ¥v) HAEE dA9te] UX
AE Hrkete nAo] o3 wEl HAEE AL Frlsln EAste AE 2
e BATG. AL AT £ HUtsEA FAld ZAFAL BH) R 9
ol dt}. o] BANME nAA AE HAL 9§ 71d9 =72 AZL 4 YA
Rh, 3RL d44E ZREEYY A g Ho oF gk, T JA Med Ve
A AF BAE A AT, uAL AFZA stolA Aol Pt AE/
Mu|zo] AAE AAE 5 glon, oL vEA HE HAE o]do] gkgsojo}
gk, & WlEL HHAE ojAdd AF dAe Y deuaEs 23S AAd oL
g+ gt} (Dolan and Mathews, 1993). WlE} H|AE Ao A HEg o} 3l T g
T8 Aol BE AFH ARG =Y dAlMY AR st ol HsjA e
HAE oA HH 714 AA LS 9T 715E Adslor gt 7L o g
A FAHer nAo] ddte AEFS Agslor gk, dY F2H Zo] BE A
F &40 2AE AFol ot AF 549 AHF 2L B3t A e
AFS SAEF gk, o] AsA AEE AF S0 BE 1A HNIEE
Aol gtk & nAo] At AFY A ot g shie ZAETL WY
T YT AFY A ZEPE V1€ BHANA FHsoF @ Aol

b

(7) Production Engineering: A4t €483 AF A #A AAE £ AAFH
A AL ARE FHEHIAT. FEE AFL i FHPA udo] FodsiAYy
A Aol dag A4 A fom 23]y FaEAY Fort DA, EE3
Brole A0 FEHoE A A T FE Ut} Pixas Yol Az
A 29 A Z2AAS F4E& 9AshA Silicon Graphicse} sH=¢lo] Aeg
A st glom Aiex A Fdste HAle) F3% x4S Silicon Graphics
o] A&} (Li and Calantone, 1998). W&ol 7|do] A} 34 Wistes AS
o= At #BE A4 FH7F LLF Bk oy 7|Pde T3} AAE FH

e K

o

ﬂll
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ok B2 FTo] AW A4 FH Aade] WaY FE Yok,

(8) Market Development: &€ A|F oMYA E HFAHoZ AAsty ALH F
AL Eulgh. JtsAol 7MY 2 1 AFYEAA A4 AR AF

He AAS AL, JAFY N ddd FA= RD HEET olyet Al
g3 A g7 it . mEA J1gE AF e AP 7Rk £ M|
Z2UL B9 A ¢3 Ee HAo] B3 ol Adsr] AA rde 1A
o AF B7HET ofUg o] date sFA A WS EAsoF g, oA
BAFHY SHET oty nAe A aQlx Fdslof itk ¢A =EFd AlY
oo 7IRke F H2Y2 REe) Frto] uA4e Fort F e st
A AEAY aAgA AL ATFLEN 1A e AXEFE F

1B=E S7HA A% Adel 8838 = o. A
A Az AFYANE FAAN 7]ge 1A Y=o dig e ol E
7bstar 7ol AR 1A Jhxe] dg A A4S T + Yt o A

2e FF Q2 AE Mg AE A o

A AF 783 Aoz E&

N

_O,H
k
2
o
2
=
r,:
_\9
o]
H
o & X

Lo H
©:

AA AN EE FAA 1A A4 E F58T oS RED
SAF ML #2d 715ES AT, (KiSel 7d dde s TFT-LCD HAF
dlo] 4 AASAT. TFT-LD H2Edo] 4de A&doz sgo) wAdstn
Reom AFe) 544 ATMLel AHe AT M T 8A0F Sl
o 2EY ARE AT A s wel dEH R ggstAl S, b
go) Ak 7lge] Qe 719=E 44Y e BUEHE AZel EA5ta 7] WEl
RezAer Zo] o4 Jlgwos A 43 5 U, Wb 43 H<] RED
E AsidE A AolM DA Fefrt 2449, (RS 7d B 71de
Al olel 2A1E AlFo] e 71E 7Idez Ao TFI-LCD ZYEZAA 9] A
1

g2 wasrarh.
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Al 2zgo] ApgAtE Az R AFdely I FolA 1A AMRste 7%
AHE2E Bl S FHA R 1ol gt A2¥ &S AY uEH FEs 3
23 @ ¢ J=F A|2"e A walo] wetol grh. (von Hippel, 2001). A
289 Ul(user interface)® HUT 1A YolA ALEst7] Axstes A S
At

4T R&DE TEEH AFo] opd F=wy giEo] EAstE £HAY TEA 20
o & e AF EE vlee] MEEHI AHs He AL b DA =
HAo] Pyt AEEHY, AFY HrtE vgsjor I, & 4
e At 1

* oA AF?

R

39 A4 1A AL A5sE b APAA AL A4 A
FUEelth A4 ARUEE ndo] AFEA A4 FEYFE e a2 JIE
AFol W B Az A g

st A9 A FFo] FE&FE AR A9 FE WEst gtk 39 28
71&d 489 A2 AFUENA Y LD ZYE Algxtel] & AF Hrt ol
. AMEAE AR AEFY A 84AE 24sReH, 88 20 #E - A
S FBreenk. 7igol AA ARUE &F& FASHA &7 "WEd o A
2E n7A0 A F gk, A2 AFUEHE Fdste AL B A H|
FAst ojv] @AstE A4 AFUES #fo] By a&Fo

F 71 WEd 7€ AFUHE &80, T8 A2 1AE
ZE Aol 2L BEE ZAxoly] wiEo] R&Dol FHEEH7] YA F3
o] W3t A XA D A2le] A5 wE AL Adse »
9] 3 E=TZ Prelec (2001) & FE FZ = NIE A A

S
T

o
o
Jin
i)

fu
Jo
ol
ol
2
AL 1= op

o
Ry
s
e

.I\‘az oX
e i
(%
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A shautblank - Microsottiptemet Exolorer, o0l e s e ettt
mEEH BUD RNV BARTKA THD TIUH *

@2y S Sk @ Lo  B@R 8 ax
25 g) sbouvank o - v Bos

Al

LA
ol LB mﬁ -a

t
2 WE nwen 2 aEnE BREs ;
3 wEn FR0 AR O {

i

493z

FE ALY B BAEA (3 1) more
NEB FHE | e 5H —_—EE
HEHB BHE e o D5 UBE
AYB ZHUR i T ——— ZH 30
ORAE IBE e 88 w  HEp
NAW A=l PN ¥ SN 7¥. S

<2% 2 A4 AFUE

_9‘ 5
il
L
-t
[
-4
rio,
2
2
[0
ol
rr
X
ol
o
2
o

& AF ot A€ o ALt @
gt} (Prelec, 2001).

TEH A2 Prelec (2001)2) st t2A 4942 A gt ¢4
a3 30 AAG A3} Qo] BATL J|Eo] ALLF AT Bt BAE 25 4

o oz gY@t of Aol Felshs AL YA 47 o8 ML B
45 ndolt 4 adg 1Fe sy BPld. @ 2Roz Nead 1

Ae @ 7he) Alekel W@ Bk AYNS AFY & fow, WE AFQ B
gol golatth. 28z, dAZ ANE ‘o] BUEE 93 wold FPET o

Zo] el £Fo2 MEI=E 3givh. =3 YT AE FU He FE 1
Aot 5gH FHE st B AFeAE AF Bt 24 AAR AF, 4%,
282 ANAT. R wAAN AT w o] AFH T W@ BA AX
£ 53 A== A A", £3E B7t e A A9 94 AFEY,
7hll @ g 17

AR FZAAM AFES AN

3 o % VRML, MetaStream™d} e X zZ}b3} =7E A}
&5t 2o g3 AHE 948 F

sk, a8y AR BEH mAo) sl



© BAEE 7|BAHOE Aol AP AFd T FPL vz 4L FAH
A FAAZ wEsts HAo|7] W&ol AFol g 7EHQ FR AFS dFo
2 7€ TS, 2t A2 AFEY 4 H2EdE £&3Q A Ag
& AT ANZE =771 28 Ao,

A A1 D e e IS

g g

skooaton Customer Knowledge Management System

PN rans
e

= Customer Knowledge Management System

Home | Technology Map | information Pump | Price prediction | Concapt evatation | mem info. | log_out T
Home > HIZEt>

Home > RIZ®@I>

D71 0T 0l LUEIE T w08 AT DOLNE: 0 SUEIE T8 RIiM HUBCH
DIpIE F-pIITE-3 UMD TINIE piE )
qy | R ol {aE ol eLice A¥ol Sak wSiCH
EE {' ; (s IRuES YR Bofk w0 nagG T

[ O®E  DI2UEE SV Y BOE INEY HUK 28T

it P ol
=gz IIONTE ) (o) (orgE | (mioiNg ) [(WRIE)

(Main A2 2} {Main #H22)

<1y 3> AR BT A A4 3E

297 W8 Frke A AAIG Wged it 43 @Folg. FrE FHse
BolAle A4E EZET AAH FAdx] A AxE AFHA g U
H7He true/falsed @RI = WLE Frtste, zale] Hrlo] dig A A
E 1949 LA =S sk, FdA G AxE UE HAREY
g Fxe HFd vwaty fFade] HAEZ Z43u. dAd 479 T Ax
2 AN W& 330 47 3,458 AR Hrie Adze FIFol M
stoh. 2=y Yrkabel g vt 2z 1,2,37 08 E 1A AR E FHEA
Y AF A7%E 71z

3EAlE 4 Aol AMHY DB FHFolth. B4 AAld wal 3E nAe dos
H7b BE, AMed Age 0 A=, AF9 Ao a0 digd B Fx9) 3
T3 49t Zo] AAIT. 1A Ao] AbHo] YA FFoY FEHEHA A5dY =
Aol ojst] AFYH nA R I Fo] A&How DPBE YHo|E A gk,
%271 7% HAAANAME FAYol(manual work) DLk, EF HAE ulo]ydx

2]
(text-mining) &< 7|H-E 39 HolEE #a & 4= AAg A 229

oo
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Fzol Acto] 7] WE 27 ML AEsb Feirt aF, oy
el Aol wAY AR g AZeH AMaTh o HAA W
RED FoIRHe 1A doje] WE AN Fuad =

g}, d& = “LCD EYHE CRT EYEHETD AR Fgo] EAF T} & 4
Hrt A9 HF: 18, A7Y EF FYSA T FE3 AL olyr}, w3 AS

A3} falseZ2 H77F HoAx F83 A& 7]FHojok & Zolth. WF R Fo
Az AFA AT Adstd §49 HEE Visolyd, 4 FEo W A2 Al
Zolu A Meolgte 2714 7lEez 1A 7t WES v I

3 Sustamer Knowledyy Manugement System Ver 1.0 - Microsot imeret Explorel g ot o)
00 BIE 2AY BARNS 53D S8R SR

Papr—
BN

SRV

= Customer Knowledge Management System avomaton Customer Knowledge Management System

Home > HIE 2t>

Home | Technology Map | Infarmation Pump | Price prediction | Concept evalation | mem info. | log.out

Home > Custamer Language DB > Product Selacetion: LCO~ L1320P Plus <

LCD L1920P Pus Customer Language Dictonary

Framwork Contents. “Very . Keyword
A 0i BUEIE 24#0) T 2UCH L TALE ; i
TTEETT iElEE RESY orA Wzl N AE (Faise 7

¥8 0l RUEE SBTY AN B0E AR ‘J.‘Dll REC . False - v

o s LCD L1S20P Pus Technological Spacficaton
- e i ‘Spec . Description . Keyword
] I}
Evaluaton Framework Apperance LED £ 19202) TPT-LCDagem) : .
ED agnel Ant-Glare Hard Coating(3H)
Framwork c ,Cort validaton Ver ; : pal .
3;0 01 2uUElE B0l 24 g ® “ e ;;on mL’é :’ T EHH S | 1280 x 1024 @ 75z (Analag), 1260 x 1024 @ 60z (Digital)
W HIEUEE HESTEGM '4 TR THalse ARFTS 0Bz ($0) . 56762 ()
¥E O SUGE Faryy 2 A5 Raise &) TR NE AGB Analag . Dighal
g See (Feser E} -HeD) 439 x 424
(o (o (e WE 37| WHeD) 40« 24X ]
Main 2B 0 2] {CESTEET (TEITOUNETY (T8IHR -
A > £ _— ! : >

<29 4> 24 Ao} A FYF 71& A4 DBstel A
A% gAE nA dolst AF e FRE FA AT AT F D
Sgate Bgolth, AE ABAE 27 shtel 71& £43 1A Ao Abdol
Atk A7 of T AAE FAOl BHHUA F& £400 @

]

sotg 4 Aok 4 27E wPoz 24 Aojd AE g
27 4AB. & 71% 400 WF 14 A4 Y BolE 1A o} ApAeA
Fzatel 71& $49 19E2 YA, 14 AoPAAAE FAE WHOE 7]
9=

2 gaan. zzte N9=8 g st AL A9 WS P w3
2 JFsatAl BTk =@ A7AE el wa de e AEd g ]

B 54
& £43 174 dof AAS HE BHY & 9

- 229 -



3 http://inno.snu.ac.kr - Customer Knowledge Management 3
o EE‘(E_L EJI(@M jﬁ?)l(ﬁ) E;(Pmm ES-E(H) o

vorxes
Haspgerant

R&D Project > Platform Development >

> Customer Feedback Report
Knowledge Community Feedback Keyword Count 4
A1052) 8 EIPH hedl, MAr Bi™e) AfeLich colour filter 7 O
SIS oRF NN} £ LIZ20H: 2 Welol € Mls HIE0) ¥Cs BYUCL | Backlight 27 o)
}‘5_2 SEX ICHE WA s ASUICE Back light 27 O
dimax 3191 2 F2E L€t LIS 0 THF A2 KBS JUct scanner driver [ [e)
Is-ips Y SMA 2R~ Alolo] Yol Lk 25810k 2UCk Panel mount 1 )
HRlol € ST2 TR X0 71 Y2 0lop AsuIcH Back light 27 )
|2 Tt 2MAr Al UH DX SHA 0| el SE&E HWE N scanner driver [ O
g A N
P Technogical Knowiedege : ]
Noj class Title Date Inventor
Light source device, backiight assembly and liquid crystal display Nov. 23, _
) |362/2 device having the same 2004 Lee lk-Soo
2 |349/65| Structure for preventing a wrinkle in a reflective sheet of a backlight unit J;B’Og’ Kim Byoung-Ku
B> Piattorm Devél t Project proposat
Tite
Perind ~mm |
Technology Area
Resgearcher !
Summary
Knowledge Map & Ci T age Dichi y
B Knowledge Map { Technology-based map v
P Customer Languags ,,.

T MPsA F=

248 Aut 71EH A2 449L 59 @ F 1 9= 34 A A
& 2 2 Azl AT, 2eu AEHY A
1o AYsH 2T AW sUA 1A HEule] F9o



94 719=s BAD 9ol gAY, 44 498 94 A9ss 2
Az EAET. dAn A WA 14 Jeme A% A4 3 Bug 4 Fg
(color filter)7} 7% 71 9= ol A% Alokztg Agstd 7 7197t W3 A,
A8 7% 9=8 B85 71E A4S AAT 5 Jon, Foug Pus

rr
X
%
]o

F oA 2= AGY 7 V9EE o]8F Jle AY AH9 Aot dds}
E 719 5o 2o Wt 7l vlolHHolae FRY XS AT, 72
A (confidentiality) A7} 171 Wl Al2ol AAE 7le A4 FHd &
3 dlolEE AHgsiT. 7 7HA WEg 2AZ A7Ee A i B2 2
F WL Ade F4IG. AL do A7z, Bad 99, ¥4 e &oF,
MNed dEez FAdd. =239 ALL A7MLEE A% 2¢e= 5% E4F
Mg A ofolrojz &I

ojgli® Foo we AFLE A4 A=} 1A Ao} AFdS YR FAF
goh. 3% 62 a¥ 59 stHolA A tido] = KM A4 Aotk A4
AZE WR A4S Bsr] A KIS 7lsols CKNse dsdtt.

3 Costomer Knowicdge Management Systom Yor 1.8 - Micrasolt iternet Fxolorer
RO BIE RAY SARNGD XD =SWH EEIE

g s

wenioe Custotner Knowledge Management System )(r‘:rmaim Customer Knowledge Management System

jen e
Home | Technology Map I Information Pump | Price prediction | Concept evalation | mem info. { log_out Home | Technology Map | Infarmation Pump | Price prediction | Concept evalation | mem info. | log-out

Home > KA1 4180 > Home > ILAIE 4% > 1@ KA RE >

* A% WYNETachnology Knowiedge Mag) )
Kmrw’edgt ans Cavsterial »m.CD process Cirer Process_

Coriver Ic Cpackaging ) Lsysnam

Technological Process based Cpack light " E85utace Mount fkhponglass
Knowledge Map Knowiedge Map Cootarizing Ccoating Chntortace
(Bootor fiter ]
Expert based Advanced GIEE )
Knowledge Map Search Engine

[Main BA22)

< > < >

<a¥ 6> A4 A& 7lE A A= AL

£ &4, AT ZEA2, JEVHE M JlEeR AAE #

3 ZAo| A Ao R TEA 20| Y

A4 g 71Fez ERNeH, A7 71 A ARE dF MY FEEAYG T
1

2 Apole) @A wel A 4& BRET. Ve A4 A== TFT-LD ZYH ¢



L2 7led w2 E2RE o s AFL Hung(2002)0] AN 7l E£FE

nEow, AR @] st Tz X449 A A (Hiererachy) 40l 7Ha st
174 Ao} AL mAe AL DYl B bed Aoz wEsE AA L

AdstaA FA 1 e FAE PR, X NE DAGA AL I

BAAE 149 dojE 28 F 3. Jleder ME

B39 adH< B7tE AMMe 24 st d¢Ho

€ nA9 dojZ W o} g,

a8 72 AdE ERF oteldolE &83t] MEHE shitel EREF AAloit. A

A B= HER ERFC] RE 71€F Agels F AA B ERF ML 2

48 174 Adolrt. WF A7d wiAY dEstE

al
@ Ade nA9 dolz AYPh oo wet AgHeE 1A (¢ FHY
[e)

H o
L
A
ol
g
N
B
1>

mEp BEIE 2HY BARIE &EXD) Z8AH ‘ 2 ”3“

Home | Technology Map | Information Pump | Price prediction | Concegpt evalation | mem info. | log_out

R&D Project > Platform Development >

P Information of R&D Project Proposal

Tile LCD-1990R Plus Development
Period 05.05~ 0511
Tachnology Area | Backiight

Researcher Chang-Woo Choi

CIRIS 2SHIA JHT CIRIY, CAD S2 HEXNQ FO0H) AIBY & UE R
Summary 8t HTEY JIE A0 WA SR BF Deist AOKIN UK BN
BAIY S3 A0IZ 20 OiRe &y

P Customer Knowledege X
No Contents Date | %/
1] BNk PACSE BEE AKE PYaStaY Ao s Te | VD T
2] D201 ¥EY 0 2UE S0l Y% 2 USE IS BN HY s
Apply Modiy | [ Reset
Ki fedge Map & C 1 Dicti v

P Knowledge Map : Technolu_gy—based map w;
L))
=2

[Main 3212 2]

» Customer Language

- 232 -



<" 7> 7% AAe) 1A Qojze] W

2% 82 HFHoR Wit FRE AAE ERF AMEY AR ARG, £
E A Byl HAoE gwt 1A 2E7 Fodoh, HF ZRE) B Hoes
AA AFE o a7] wjEe] thge 17 FHorh s, o]E AMAE
a4 Aoz AAS AFsol st Hrte] ARAH S AdA T Alzs =
7} @4 Hojol it Ax 1A Hriol 54e BHow 2 TAZ gk P}

X

g Agdct. 2y ARRANAE e EREL AAsd 4 TRE 45
NEE SUSES AT 2 B Ao ui A4 FA Vst 2L
AL 5 97 WEl, Brh Wge nA Qo] AhelE $2A gom Y
A9 H7t e 249,

owledge Management System Ver 1.0 - Micrasoft Internet Explorer

REE TIE) BNV SAMNN EHD =32 EEIE -

gzt
~ 5

anomaton  Customer Knowledge Management System

Home | Technology Map | Infarmation Pump | Price prediction | Concept evalation | mem info. | log_out

R&D Project > Platform Development >

Informabion ot B&D Project Proposal Information of BED Project Proposal Intormation of B&D Project Proposgal
Tla LCD-1990R Plus Development The LCD-19708 . Tiig LCD-1960P Deluxe
Perind 05. 05~ 0511 Period 05 04~ 0510 Period 05 03~ 05.10
Technology Area | Backlight Technology Area | Surface Mount Technology Ares | Optical anisotropic films
Aesearcher Chang-wWoo Choi Researcher Hak-yeon Lee fesearcher Chang-Woo Choi
CAD 59 HE X0 Z0HH AIBE surface mounting 2R Lot MZIHNE st optical flm M
Summary e dule oS8y ue 3 Summary AL RN, ST HES XIAAHE Summary 1, pixel formation ZH419) M
A}UIZ Do Rz LY 8 #I510 S8 MY 2 Az B
Customer Knowledege Customer Knowladege Customer Knowledege

No': EREES ot
o152 280l Heisich
PAC

o EEINES IF_[JEE] [No IS EEl]
W% SIS ZEOl Welsic ' WE SIS F80| Halsick | True v
PACSHA & % F1E SEer PACSHTA & & 3T S | e

2| Tawmyss AR 2| uwmusEAmsy | 2 uymycE mRvy
Customer Knowledege Input Customer Knowledege Input Customer Knowledege Input

2 EMEE] ®UBE | IIIE R HUBe | [ HE R

o4y IBLES oA | ] 0w Ay

B | ioe 45 1 o< 48

LI s 17 v CTN B ET o

<2y 8> EAE A4 W7}



6. 28

71€3} REDS) st wE A RED Fol T R uA A4 #Ee] deyde A
T er, o8 AHEr] A CKMSE Atk 24 ReD FHE 7M8 &
OS2 R 4Ad A T2 A2 y|vtete Qg A2¥ 715 Asc.
ATE CKMSE 49 F7 gt AFaA Fgen, 38 AH 24 9%
A AE dAe BEHoE YT E=F Ao Ao Ay Tz A
9 AR PA AFHow A&H o2 o]Fo] A},

i)

_|>J

A

A

H
2 A 21.&%1% A"z TadsA RHGH, oF AdAE
71 WF-9 22 A Al2"Fe addd 55 W g dA¥sF dad Ao
ok, R&D FHAY ¥ Iz mARq otz FF A (supplier)$t ozt
(distributor)®] = s =ojof & Ao}, §3] FFAe A nAHTg JE
A 7le AL BA8E37] "o, Rl FAo Fod Bart Qo

CKMS= ol84 E& Aul29t AFQ Mol &8 7H53l)k. CKMSY 2 €39 7t
2o g Aldle TR3Ioh. Gibbert et al.(2002)2 28, AFAHA AZ 5
318}, o]F T4 23 g8 AgolA LA A4 AR AHFHOE JIAE FE
gt @ AHE AT ey 719 B4 AY E4 2 AE S0 o
Z 889 A4S HojT A 5 el
7 nAol HEZIEQ A& BRstd FF Aato] o]FoxE A EokolM &
AH o2 &fo] 71 3o

a8y ZE RDY 17 F
3] Q1Alsjof gty mAA9 o

o
AFSD YE 5B AW F7h B Aotk wH AR AEH nAo

L _8, v
lls
A
)
2
Cal
rln
=
tlo
ne
ki
3o
R
rr
o
i)
rr
<
X
fj
ol

- 234 -






<&z £4 >

Brockhoff, K. (2003), “Customers’ perspectives of involvement in new product
development” , International Journal of Technology Management, Vol. 26, No. 5/6,
pp. 464-480.

Brown, S. and K. Eisenhardt, (1995), "Product Development: Past Research, Present
Findings, and Future Directions", Academy of Management Review, Vol. 20, No. 2,
pp. 343-378.

Chan, N., E. Dahan, A. Kim, A. Lo, A. and T. Pogio, (2002), "Securities Trading of
Concepts (STOC)", Working Paper, Cambridge: MA.

Cooper, R. (1993), Winning at new products: Accelerating the process from idea to
launch, Addison-Wesley, 2nd ed., NY.

Dahan, E. and V. Srinivasan, (2000), "The Predictive Power of Internet-based Product
Concept Testing Using Visual Depiction and Animation", Journal of Product
Innovation Management, Vol. 17, No. 2, pp.99-109.

Dahan, E. and J. Hauser, (2002), "The Virtual Customer", The Journal of Product
Innovation Management, Vol. 19, No. 5, pp.332-353.

Dolan, R. and J. Mathews, (1993), "Maximizing the Utility of Customer Product
Testing: Beta Test Design and Management", Journal/ of Product Innovation
Management, Vol. 10, No. 4, pp.318-330.

Gibbert, M., M. Leibold, and G. Probst, (2002), “Five Styles of Customer Knowledge
Management, and How Smart Companies Use Them To Create Value” , European
Management Journal, Vol. 20, No. 5, pp. 459-469.

Frutos, J. and D. Borenstein, (2004), “A framework to support customer-company
interaction in mass customization environments” , Computers in Industry, Vol. 54,
Iss. 2, pp. 115-135.

Hung, S. (2002), “The co-evolution of technologies and institutions: a comparison of
Taiwanese hard disk drive and liquid crystal display industries” , R&) management,
Vol. 28, No. 5, pp 179-190.

Langerak, F., E. Peelen, and E. Nijssen, (1999), “A laddering approach to the use of
methods and techniques to reduce the cycle time of new-to-the-firm products,”
Journal of Product [nnovation Management, Vol. 16, No. 2, pp. 173-182.

Langerak, F. and F. Hultink, (2005), “The Impact of New Product Development
Acceleration Approaches on Speed and Profitability: Lessons for Pioneers and Fast
Followers” , IEEE Transaction on Engineering Management, Vol. 52, No. 1, pp. 30-
42,

Lawrence, M., P. Goodwin, and R. Fildes, (2002), “Influence of user participation on
DSS use and decision accuracy” , Owega, Vol. 30, Iss. 5, pp. 381-392.

Leonard-Barton, D. 1995, Wel/lsprings of knowledge, Harvard business school press:
Boston.

Li, T. and R. Calantone, (1998), “The Impact of Market Knowledge Competence on New
Product Advantage” , Journal of Marketing, Vol. 62, Iss. 4, pp. 13-29.

Lin, X. and Germain, R. (2004), “Antecedents to customer involvement in product
development” , EFuropean Management Journal, Vol. 22, Iss. 2, pp. 244-255.

Miller, W. and L. Morris, (1999), 4th Generation R&D: Managing Knowledge, Technology,
and Innovation, John Wiley & Sons, NY.

Nambisan, S. (2002) Designing virtual customer environments for new product
development : toward a theory ", Academy of Management review, Vol. 27, No. 3, pp.
392-413.

Prelec D. (2001), “A two-person scoring rule for subjective reports: Working paper” |,

- 236 -



Center for Innovation in Product development, MA: MIT.

Page, A. and H. Rosenbaum, (1992), “Developing an Effective Concept Testing Program
for Consumer Durables” , Journal of Product Innovation Management, Vol, 9, lss. 4,
pp. 267-277.

Rosenberg, L. and A. Czepiel, (1983), “A Marketing Approach to Customer Retention” ,
Journal of Consumer Marketing, Vol. 1, Iss. 2, pp. 45-51.

Roussel, P., K. Saad, and T. Erickson, (1991), 7Third Generation R&D: Managing the
Link to Corporate Strategy, Harvard Business School Press, Boston.

Schilling, M. and C. Hill, (1998), “Managing the new product development process:
Strategic imperatives” , Academy of Management Executive, Vol. 12, Iss. 3, pp.
67-81.

Sioukas, A. (1995), “User involvement for effective customization: An empirical
study on voice networks” , IEEE Transactions on Engineering Management, Vol. 42,
No. 1, pp. 39-49.

Ulwick, A. (2002), “Turn Customer Input into Innovation” , Harvard Business Review,
Vol. 80, No. 1, pp. 91-97.

von Hippel E. and M. Tyre, (1995), “How learning by doing is done: problem
identification in novel process equipment” , Research Policy, Vol. 24, No. 1, pp.
1~-12

von Hippel E. (1988), The Sources of Innovation, Oxford University Press: NY.

von Hippel, E. (2001) “Perspective: User Toolkit for Innovation", The Journal of
Product Innovation Management, Vol. 18, No. 4, pp. 247-257.

Wayland, R. and P. Cole, (1997), Customer Connections, Harvard Business School Press,
Boston:MA.

- 237 -



