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China is growing fast according to rapid
change of society and economic growth. Middle
age is a peak period in everyone's life and
business, and a golden age in consumption.
There is few research about middle aged
Chinese women's clothing attitudes.

The purpose of this study was to identify
consumption propensity and clothing attitudes
of middle aged women in northern part of
China. The result will be helpful to understand
Chinese middle aged women’s clothing attitudes
and can be used as a guideline to promote
Chinese clothing market. The subjects were
5,000 Chinese middle aged women of 40 ~ 60
years old who were residing in Soju, China,
and research period was from March to April,
2002. 4877 questionnaies were used data
analysis. SPSS PC(Ver. 10.0) was used to
calculate frequencies, percentages, mean, stan-
dard deviations, ANOVA, factor analysis, Chi-
square test, and cluster analysis.

The consumption propensity factors were
composed of fashion, economy, tradition, pleasure,
avarice, and practicality. The middle aged
women was clustered into fashion pursuit
group, pleasure pursuit group, traditional consumer
group, and reasonable consumer group. The
size of fashion pursuit group was the smallest
and was the leader in consumption and
considered quality and prestige as important.
Pleasure pursuit group pursuited money and
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pleasure. Traditional consumption group pur-
chased after comparing quality and price of a
product. The size of reasonable consumption
group was the largest and was composed of
practicalists who considered household life as
important.

The factors of clothing attitudes were
aesthetics, symbolism, fitness, economy, and
fashion. Fashion pursuit group insisted that
clothing symbolized wear’s cuiture level, and
we had to pay attention to our clothing or
grooming. Pleasure pursuit group insisted that
clothing represents their belongings, and
purchased a clothing which could differentiate
them from others or fashionable clothings.
Traditional consumption group considered comfort,
price, and fitness of clothing as important.
And reasonable consumption group considered
aesthetics and comfort of clothing more than
other factors.

Among the middle aged women, the portion
of fashion pursuit group and pleasure pursuit
group was less than 30%, but they were
major leaders in the clothing consumption and
fashion. About 70% of the middle aged women
were traditional consumption group and rea-
sonable consumption group. Fashion marketers
have to plan a differentiated marketing strategy
according to middle aged women’s consump-
tion propensity.
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