Consumers’ Attitudes and Intention of Purchasing According to the

Types of Fashion Counterfeits

In the 21st Century, the issue of intellectual
property rights has became more important than
anything else. Especially Korea is faced with the
problems such as the pressure on trade related
intellectual property rights(TRIPS), causing serious
damage to the nation's image. In the case of
fashion counterfeits, supply is maintained by the
strong demand and fashion counterfeit productions
became more sophisticated. Therefore, it is necessary
to study consumers' attitude in accordance with the
types of counterfeit in order to take action against
counterfeit goods. The purpose of this research was
to analyze the behavior of consumers of fashion
counterfeits according to the types of counterfeit
goods, and to understand more specifically the
of the

consumers. So manufacturers in the fashion industry

characteristics and purchasing behaviors
will be able to take marketing strategic actions
against counterfeit goods, )

In this study, consumers of counterfeit goods
were classified into three groups, A, B, and C
according to the types of counterfeit goods. The
A-class counterfeit goods were almost same as the
genuine goods. B-class counterfeit goods were
similar but different from the genuine goods, while
C-class counterfeit goods were not similar to the
genuine goods at all. With the types obtained in the
experiment above, we examined 150 female adults
and 150 male adults with experiences in purchasing
counterfeit goods and inquired the attitudes of

consumers of counterfeit goods, intention of pur-
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chasing, and differences in demographic characteristics,
Tom et al(1998)'s attitudes of
consumers of counterfeit goods and Shin(2000)'s

For instruments,

factors of purchasing counterfeit goods were used.
Also, descriptive statistics, factor analysis, t-test and
ANOVA were used to analyze the obtained data.

As a result, most of the subject females had a
preference for the most similar counterfeit goods to
genuine goods, purchased counterfeit goods as an
alternative of genuine goods, and were in favor of
purchasing counterfeit goods. On the other hand,
there wasn't significantly differences in ages and
education level in accordance with the types of
counterfeit goods. However, there were significant
differences in questions related to whether pur-
chasing counterfeit goods was a crime, whether they
purchased counterfeit goods for high prices, and
whether counterfeit goods were as good as genuine
goods. Moreover, there was a significant difference
according to the types of counterfeit goods in the
easiness of purchasing and the rarity related to the
intention of purchasing.

As the differences in the consumers' attitudes and
the intention of purchasing according to the types
of counterfeit goods are showed, the strategic action
against counterfeit goods will be managed.
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