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The 21Ist Century is an era of mass media and
visual expressions. People today tend to fill the
need for social and cultural communication by means
of visual images with a focus on self-advertisement.
That is, visual images emerge as a new tool for
self-advertisement for modern people. Any social
scientists admit, people try to, and have the ability
to, make their own unique self-images in an effort
to be adapted better in the society and their
relations with others and to leave a better im-
pression on others. The desire to make themselves
recognized by others led to development of an
important method of making a self-image for
modern people.

This study aims to analyze the relations between
the self-image that people seek to make and the
fashion coordination focused on expressing the self-
image in the clothes they wear. For the method of
research, this study depends on the analysis technique
of self-schema. For research methods, literature
study by books, bulletins, magazines, & newspapers
as well as Internet contents were used. "

Self-image is defined as a generic concept con-
cerning an effort to recognize and remember a
complex combination of images of oneself as a
symbol of oneself. People attempt to express
themselves in an extended concept by means of the
fashion by visually self-symbolizing their desire to
align themselves with their self-image.

Thus, the self-image and fashion coordination

work together toward the goal of self-completion by

harmonizing the features of internal and external
appearance into a self-concept through expressions.

This study attempts to analyze the features of
inner self and outward appearance associated with
the self-image and fashion coordination leading to
self-completion based on the yin-yang theory first
introduced by Northrup, taking masculine and femi-
nine characters into account. It then makes an
attempt to explain the features of human bodies and
clothes worn on them also based on the yin-yang
theory, in addition to making comparison and
analysis of the similarities and differences between
fashion images and design components. Finally, an
attempt is made to put the yin-yang theory into
practice by applying the self-image thus analyzed to
the fashion coordination.

As a result, this study finds that the most
stabilized and the best harmonized self-image can be
obtained by means of the fashion coordination the
best aligned with the self-image with consistency.

In this connection, it is thought that methods of
fashion coordination based on the self-image require
more systematic research with a focus on the
significance of the image of the wearers of dress

and its ormnaments.
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