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Given the fashion customer needs that are getting
more complicated and diverse recently, differen-
tiation is required more than ever even from the
trend-planning phase where design concept for the
forthcoming season is determined. Even though
value of information in fashion industry is becoming
more critical than any other time in the past, local
fashion industry has yet to be approachedacade-
mically. Therefore, this study attempted to identify
the as-is status of local fashion information industry
and analyzed duplication and differentiation of
information provided by fashion information pro-
viders to suggest a roadmap for evolution of the
fashion information industry of Korea that is
expected to become more active in the future.

This research employed biblical study, industry
interview, contents analysis and case study and the
following conclusions were drawn:

First, in the biblical study, it was found that the
development of local fashion information industry
up to now could be broken down into 4 phases
including introduction of advanced planning infor-
mation, commercialization of fashion information,
on-line IT technology incorporation and customized
planning.

Second, Currently, independent planning informa-
tion agencies are actively operating in Korea inclu-
ding large planning agencies such as Samsung
Fashion Institute and 10 or so specialized ones such
as Moravian Basel that provides information speci-
fically aligned to the needs of discrete clients.
About 8 corporations including SK operate in-house
information teams. However, some services that used
to be provided by in-house information team are
often outsourced to independent specialty planning
agencies these days, which would promote further
growth of specialized planning agencies.

Third, in an effort to analyze type of information
furnished by independent planning agencies, contents

of 04 S/S, 04/05 F/W material available from four
independent planning agencies operating in Korea
including Samsung Fashion Institute, IF Network, cft
and firstviewkorea were cross-analyzed both from
quantitative and qualitative perspectives. In the
analysis, Samsung Fashion Institute and IF Network
were found to provide information on customer
trends, influence, color, material and style in a
similar manner to each other. Firstviewkorea and cft
tried to differentiate themselves by focusing on
fashion themes and color trends respectively. But,
they did not go as far as differentiating themselves
in terms of direction. They stressed commonly
"Rediscovery of Basic", "Sensual Feminity", "Ethnicity
with Regional Touch", "Energetic feature Expressed
by Bright Coloring” in 04 S/S and "British Classic",
"Luxurious Elegance", "Comfortable & Nature-Close
Modernism" and "Epicurean Trend with Focus on
Happiness" as they relied simply on trend forecast
information available overseas. More to-the-point
trend forecast aligned to the preference of local
customers is required.

Fourth, a new paradigm represented by partner-
ship between specialized planning agencies and
fashion companies is emerging at the moment as
demand for qualitatively-differentiated information is
on the rise and planning agencies are trying more
to align their information specifically to the needs
of their clients. In that context, the cases of QUA
which has outsourced its planning function to Nelly
Rodi and Caspi Conus which has joined hands with
Moravian Basel were studied.

We have studied evolution of local fashion
information industry and various types of planning
information services as described in the above and
expect this study to provide useful references to
as-is status of local fashion information industry, for
further studies by others and selection of product
planning information providers.
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