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Some country already had index models which
can measure the degree of customer satisfaction.
But, such models are ordinary models which used
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In this perspectives, this study will evaluate
the customer satisfaction index about automobile
company and analyze it's result for valuable
feedback.

This study will present a model for an
integrated customer satisfaction evaluation system
which used structural equation modeling. Through
this study, we anticipate that it will offer the
measuring method about customer satisfaction and
some guideline for product design process.
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