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Abstract

According as the use of information and communication technologics and the Internet arc
advancing rapidly, the digital economy are no longer emerging or beginning today. They are
here with ours already. We are living in a new era that the economic paradigm and structures
are changed remarkably, namely the digital economy era. Tourism policy is crucial to tourism
industry competitiveness by triggering changes in the digital economy. Better tourism policy in
the digital economy should satisfy the tourist needs as well as create additional value for the

tourism industry.
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