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A Study on the Methodology of Consumer Centered Design for Wed-based Mass Customization
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Step 1: Listen to your custorers
= individual needs and wishes
experiences during the use
ofa spexiic praduct

new customers

gathering information
needed for

existing
customers

Information

reuse infor. customizaion
%ep 5: Distributionand mation about
Felati onship Marketing Cycle of Mass customer (eanfigurators and
individual delivery; . . @atabases) esign wols)
building long lastng Customization
ot Barg, il }

(leaming relationships),

cwtmerinouledge Step 3: Manuactuing Planning
confguration, customer spedific design
(CAD), production lots, sequencing,

\ ’ hybrid MRP b, moduar BOM
Stap 4 (irterral ) Produdion and
Assemnbly
control of {2xible manufacturng
(FMS), kanban systems
Step 4 (axternal): Supply Chain htegration

inbrmation abaut customization of spedific
patts within integrated suppty chains (JIT)

Reichwald / Piller / Mastein
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The 2" Consumer Configuratior
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