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ABSTRACT

  This primary study describes the strategies for expanding the railway market to overseas. Therefore, I 
mainly reviewed and analysed the report of KRRI.
  Hereafter, I referred to the world railway market analysis, and benchmarked about Japan, France and 
Germany for high speed rail system of their export strategies to the world. After than, I suggested 
some measures for expanding strategies through analysing the problems.
  According to opening the KTX from Seoul to Busan, we have to think what the next step is. Like 
other countries of developing the high speed rail system, we have to try to export some kinds of 
system for further technology and industry development.
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