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- A Study on e-Logistics Integration Scheme Using
A Strategy of Technical Acquisition —
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Abstract

This paper examines to focus on General Strategy of e-logistics activity for SCM(Supply
Chain Management) Build-up, especially the field service logistics Integration. And this
research analyzes the case study(Business of Strategy Group Unit) Survey) involving
effective logistics management that leads customer satisfaction, seeking to find out the key
elements of competitive policy. Because problems arise from the differences between their
goals and structures, which cause each sied to feel vulneralbe to opportunism or shirking of
responsibilities by the other.

The goal of a logistics system is to ensure that every family planning client always
receives the contraceptives partner wants, and that they are in good condition and have not
expired. In order to select, procure, and distribute the right quantities of the right
contraceptives, managers of the logistics system must keep informed of the rates of use of
each contraceptive and of the quantity of available supplies.

As a result, We propose that a firm’s e-logistics strategy is an important locus innovation
and a crucial source of value creation for the firm its suppliers, partners, and customers.
Key words : SCM, e-Logistics, intergration,

1. A—] =

h Y

SCM 1&& % g3y A4E FFAEY 7] g SAdM A2 ddste 53S 7t
Az %17114 e ge dA=ze HRe 5E wio Bullwhip Effectet & FREAF @4o]
dggeh 2Es FFAE e GAES T I 478 dAEol HE ©E Logistics

+ BAYGE AGNSABHY A

e AT BYN 2D FHE B

105



7185 Ao & e-ZA2EY 2 FTEHS B A AT AAE - 43T

Strategy F<<¢AE 7HAL Je A, dEHe FA3E 7Md ¢ Utk 2 AHA2 A, 4z @
£ AAHoE B FAHA TFAEY o5& A2AINA €0 €4E €9, Ford AFat
3 AHE GoodyearZH-E Motoroladl] ©]27|7tx] A e FF2E 7HX 1 gloy, o8 FF
2zt AEE FES GZ IFRES AL Jded, 848 FAAA AR A2 e
DAE AtoldlA &R FHHA ¥ WHE, ol HBI FFAE WA olFFol met
gF= oAt ol ANEL &3 oF & d¥t o FAYEY THo YoM F
Be] PHEAEE driv & odfistn 7IdEe] 9E3L de HAFH XA MY (Positioning) ¥
g & sokyt g

HT o] 92 HAE 2FELS SCME 38 e-Logistics Integratione] S2¥ 09 4% ¥
T3t € T3 E T3 AA FEFEIEANES DU E A% TEFTHYSCM), 28
Q) FulE A erpAZH ol A FE UMENAY 753 72 2AVE @& SA4ALGA
o ITsE F=v AA=UE #7183 vAYII=2 QA =3

71E& AFAE o) Thomas$t Griffin(1996)2 FHAIE S 93 ZHAAN S3€ 2 M =
QHNFFA-THA T, AA-29] Y, Az-EFd FHE JF AT yFd) s
T REES AAEHA st i

Beamon(1998) T BAIE S F 71X ¢ S¢E Z2A2AAAE L AL FA =242, By
2 EF ZEADE BRI oA e R @ 71E d7ES 2 Ao FEAE
A8 ZAHL BIEETS THARL BHAAM FIstnA sted Uk ol T Ade
88 FoAdgFot FFA FEDavid1993), Fel-FFA AFYU FFAE FF3(supply
chain synchronization) (Bechtel & Jayaram,1997) =+ %34 F3AM+7 9(Kannaetal,, 1998)
o] Arh

olglg FHEL FFAIER Aol 4737 A FFAESAEY S/ M HAE FAYS
F&A3 31 At (Walton & Gupta,1999; Johnson & Lawrence, 1998).

2 =FdAE o8 #4H ATAEY =F §4E oy, Ve 5 F¥d we %
3 Ay BEAA AAse B3I HdiAgd sl BSGU(Business of Strategy Group
Unit) @9E2 HEZAIE AAStq 947 SHAA FEAS 7394 5T JF& Y
staz 3o
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£ d7dAE SCM 8%, 283 Az ITE dAE EFFEY V1€ I54F aUd€ 7
del HAgx s} rledEEd wE 2FAAFL EAFsER, 8 LA ge AL
848 Fohes Aot o)A FAE WA st [2€ 1] 22 Id7EHe AAA
t}.[6]
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ot uaa AFugel dAE dutsl(generalization) ¥ RBEA L nH§ MAE RnF=E 3
7] A AFAEE GAZA AA SRR,

E3 B =FdNe A7 Zd3dA AAse BEFE WP AGEEFESHIA AN
Y& Cross-Sectional Research W& 1 &3 E=d ol8jd WHE HAAF o|FE olddA
AX g a28lx A& BARUe T4 H71A SPSS 10.0% o)&dd HMEEFEY WEA
g NALEHE TN Az, FHENE BT Fo94 AA, Q8N 2IEA,
ANOVA ¥4 59 FAYYHoz B3t 71 AF5S AT oldiFENAA AAHA 2
#7} FoHA A(F, p<0.05), N9 A F AA o= IJG T Hojst FAHAE ¢
olr 7] YA fe= £F p=0.05914 LSD(Least Significant Difference) Zz}ol] o}&] ct}F 9|
FA % (post-hoc multiple comparison test)g &%t}
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t Aoz AR B8 AAEY, AAAY] ln #PEHE AFES BE22 A o
£3eH o 2 dAGE A4AE SAAYGY dFHA ¥=F HUY 8LL + U= 7]
Yolth, FAA R HYsAd AFURo] FELE F5E 80 AHA UAA ¥7] HE
o] 71¥E& ol &&Arh

2.2 Cross—Sectional Research

EE FEo] ZWA oFAA7] wFEd AYGF A ey, zREFHol £olg,
Longitudinal Research B.t}& H2 A17bol ZAA oo FrRuE Fa3 AL B AF=§
AsM FAS FAE M ATFZEAFAETE ARARA vjwrt st AdAM o] a7
Adsa. 283, FAEAIDE B0 e AFEY IS AAdE Pt o]lS A
A% 49 Randomization, A A (elimination), ¥3(inclusion), ¥ & 3 (matching), EA* %
5& ol &3u.

iE rr te do

3.0184 n&
31 e-2A 28X 7

222 JdL o 7HA] FHANA AT & Jovt, GutAgl AdEE EFAN: AF
GAL ITE 7oz 2@, A, 4,38 &34 AF 5 I X

£ 2ULANAM TE3Y 28 ez ABAH FE Hagsn
o FEAUL AN ERF ZEA2E Z&HoE e EFolgtn A4 F U ¢
“Logistics is that part of the supply chain process that plans, implements, and controls the
efficient,, effective flow and storage of goods, services, and related information from the
point of origin to the point of consumption in order to meet customers’ requirements”
-Council of Logistics Management-

e-ZA2EAE [T2Y 2] dHFAA utet nAe 23 E A s T A2 XFH
Q E4L z2t3 Y9 FHEFA olF ZaA2e Bol ALHT Utk 2A2EYx Sde [
 3lA AAste 2A2g2x o] JIYEE RV 23 BEFE N9, Uz d2E )
Jdoz BAg F Ul dEd dAF Ader TAHJAY. 2A2E2 MEE vgdd @33
ANZE A, ZEA2 B gAZAS YT 5 Atk MdAH AT A2d 5
AAu G Atnrl 2R 2g29 §E AT F AP B FI¥E 7 FY 2A2"HaAEe AEF
oz FEAHQ FE Fd9o] otvdt 238 I FEHGY 5 AR N4 BHAA
Azt R AE 5859 75 2 HAJE T 71dLdY vHAHEA HeHo A F )
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* Customes’s customerfil A€l Supplier’s supplieDiXl 22 215 #H=%
» DMO| AN UE ME 2 MU]A HIZ(Configuration Service)
« DUot B2 g IR A 23
» AlIZEESDI Ao AE JIKIE BAAIR
23 KL YLKt X120l Ol Demand Pull Chain X12¢

(39 2. 2292 ¥WAINA]

A4 (information)

B3k w1 (process)

£ 34 {soluton)

Al A™ P& (implementation)
o1 &E2|A 01 (application)
AH|A (service)

[2¥ 3. ZANAHA 94d]
32 71 AFAE

(1) Grenoble2 19| A7oA, ZAAHAE FF AUthe AL FF9 49 T4, £x9
B, B34 Madn dJqd. =¥ 2= T QM, FE 7€, Z2A2 #E, =3 39 82
€ T8 B} EAE HZE & Au HAUTh TUI Hull 5L @FAH 29 ¢4
€ 32T & e To842E2 HAuAGAY A, 237 A, MIS, #FY €< Rl
ER olHd A © FHH #dIN HuAFdAY EYE 7122 godof don FAEA
t}. Cohen & A2 A Mu|x9] ZA2EA Byd AT Audy A, JRA2Y, AR
YAld Axd, &5 Ax" § o @FAu2 Fodite AL B
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HZ ZA 292 BopiA e Aul2 FZd g SHo] & o)77F Hi glth. Mentzer 5 ¢l
A 89 AT ZAAE A MHlA FA(LSQ : Logistics Service Quality )& FA R %,
FE dF, AL, FE A, FE FL, FEY Y F 42 /1A 84 £ €9 sidn
ot

(2) Wilson& FFAUAA AR FI4E ZxA 2 FA AodA o8
BAUNSF F R 7€ FHd W dgstn Aot FEEE(mutual goa)@ A 9
frAet 35 €5& E %‘6‘% T AT FEYZ FFde AEgn Fogstn .

71&9 FHE BAd 7198 V1€ A=y B@3n o

a3, A8, Y2 (cooperation), & F(goal)®} 7]%&(technology)?] ¥, ¥ (commitment)g ¥ 3§
3 137}11«] FHARTE AASAA o83t BAWHFEY FFA-FulAl FA M A E
Aeggdn FFA ol FBARFE FFAY A% 34 1499 A 9¢L Fon
st

(3) Harlande 719 T A#f#A FFAA W AXSt AQ@AANN FRuge glojre] 4
Z(information disortion) Ateolel]l <A FAZ A5 B} E4HY ARIFHE 5T 714
3 FRelgse ¥ ﬂ]?l*?ﬂra]«l 3’*@‘)]]*1 209 Harlande F8AY W Ad@AY AAgE
AR Y9} 4@“‘ Nz £ At 29 A7 FFAA W vide fXd ue
AFE, T4 9 AolHES a’d"Tﬁ 719 3 #AN HEE R

4. 28 2 AA

£ =EANE 199 FRAFH JedEnd HA VdaYe R, 199 ¥53
ér—e- 499 2R84 AH2A 4948, 4987, 292 99 FE % % Aesd g 3
s 487 BN £PHolok ahs FAYEL WAL, $2ol EFAW H YL 99

’\1 Aot & A TAMY BN U 2 Aot AP AE ARAESY AF
Aze} FoldA JelvdEs tE HE B33, dAY R AFI NRAFKNN AF
Aol AAE g & 4 UE, WHA Integration FF, 2HA Integration F7F, TIFHA
Integration®l] 719 A9 7|eFSHge AA oA &= @& BAE AHEA AA
& Aot

5 &% 1 & 3
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pp209-359.
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