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An exploratory study for adjusting the analysis techniqul of
consumer character type
- Focused on the Customer Oriented Sale Device(COSD) -

Jung-huck Go®, Nam~Jun Cho’, Jong-Ho Lee™

Abstract
Usually offiine sales depend on the promotion strategy to the consumer-type.

But e-commerce has some difficulties in analysing the consumer-type. And

providing products and services with differential approaches to the type.

Therefore, this study is a kind of explore information to the consumer

character-type.
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2.3 Data Mining & CRM
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