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The Effective management plans of partner from

Partner Relationship Management

Young-Ju Mun®, Jong-Ho Lee"

Abstract

As the Internet business is expanding rapidly, companies began to realize that
relationship profitable partners is a key io long—term profitability, efforts to foster
better Pariner Relationship management became an important focus of companies,
Companies pursuing this strategy quickly in building partner relationship management.
So, this paper offers the strategic effective management plans of partner from partner

relationship management.
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M: manufacturer, P: partner
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