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Compaing e-Commerce Maket Sze and Rdiability Improving Policy
Gi-Sung Lee', Ki-Hak Hong®, Chang-Kyoon Son’

Abdract

In this pgper we consider the concepts and types of e-commerce, and we compare the
predictors and its methods of e-commerce market size by survey inditutes.

Also we will make some policy for improving the religbility of the predictors of
e-commerce market size from this study.
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