AHPE ©]§3 CMS H71'8yd &g A7

DY, APF, oA

2 o

® 9TE A2 1 AFFES £471 343 F7HA QdE CMSY) WAMHUES Ade) 98 53
o2, CMSS IT&FH Brlolgo] ate] mAshel, CMSS) HAREE 37 “&%4 547, “334Y
QY “FolgA BFHYY S JPBo2 BHHL, A2 BAAS, W22, A4,
AA, ATEE, CAE 2, AR, ARSARHGA”, ARGANAGA, “2H/ARAL
P79 F 107k ARYES BTk ER AHP 78S Fold 2 WARE slEAE Aen,
374 BEAFAULS g5t YWY CMSTHAYS B AATE WA ARHoz % &%
Mol £4E Tgo| AFRNU, HA BEAFAY Ja 4EW 2 &4 SHNEH 2 A
T 3] 528 AU HEEE $AY 2 Aok BARGL. 2 Aole WAREH el Ro|
o oJ% FAY BTo|AY, 749 WRolHE FAUE ANARLAE AAYel o), Ko An
o3 HSHY WHELS ol §felol G2 AAFT Utk

1L AE

Adze FARIZ A9 F847 7|gde A4&
ARAE 5422 Qs o|n] e-Businesse] F4 8L
2 AgFan o sAH ol¥ Adlzol F Ao
ZUE5E Adzo AYFY] A4, F Ad-5H-
£U->&H-R1A->Eul-AAY Ztzte dAud oE
#2374 AR A7 AZE 4 g gl
Az 7o) digd 879 g4 dAdze] A4F] &
o 42 mul g, AYPAIZ, YAolE 72, 484 5
I BRI vELF A7 TS el
olg)3l M= wele AL FUE FFHOE AR
&7 Mol ulZ CMS (Content Management System. ©]
3} CMS)ojt}. A IT AlZeA e o83 #739 sl
o A CMS7E AZ2E o2 tiFHT vk YA
AQJENE AZEHIAAMAY ARE AE3tH 2001
" CMSe | 8 FEE 70099 74 g8 A
22 dE3lgen, 1 £8€ A BT HFE
3, 200437 o 27009 Bz AARFERE LS
Aoz dastn Yok (RZEWE AR, 2001)

« AU YRR Tus

s A AR FAAYE AR WAL

wor AR AG o3 Mty

D AZERI HYNA, ‘CMS 54 BN £YALY", 2001, 7
2) “eRd A" 2001. 7. 31

ZFEV 2 EIL 20000) 229 7199l ¢ 20013 60%
FEe] CMS =QER-E Hold, 2003974 1 =Y
27F 0%cl Gz Fid oz Agstn Ao oY
% FdH1 Qe =487 ARTEA vste CMS
g Bdg 71¥ A= I3 " J)Ee A7
A3 striEa Hojxqe] et @) A n@
oju AZ/ANER N EE F2 &FH9Y 7|5
AE F WEo2de BAEYAY Ruxrt dFEe
2, CMSg B B AAF|n HHY HrigE
oY ide] d4s atHe 4Rt wA
B d7dME (1) 2ZES 37t 2 &4 4%
[T F8 AYA7g CMSell aiF FHAHL &S
T34, (ii) CMS &7 tid AuH H7HFES
=%3}3, (iii) AHP(Analytic Hierarchy Process)7]H-&
T3 WIRETRY A FR=E SHske WY
HEE T3 OMSE =qstazishs dAIS 7@ Al
PHL & Fole =7E rHAnA .

ol #g ¥ AN E I 8 2AE T3
of CMSs} &ZEQO Bt R &R 1R/%7 &
3 olgg 3L, o HFeE MIS H ARG
A BAE AT A, BHAHIA) 20479 23} 6] 23
D EEF BHI2EDE T8 CMS H7dES
=&k =23 #d 4FH FAY WEvte Ui
AEH R AEE Folo ARE 73, E439 ¥}

3) Gartner Group. 2001



FEo) AT FEI AhH FLES HAFHA
o, G G534t AR LA 7ol AL 3]
HArE 484 2 Fel&eAe HAA
LA

ojg} AP ZE ¥4 AHP (Analytic Hierarchy
Process)7|' & ©l&-3tien, 2t 71€e 4dy T84
7 Ag dikte] A daxel tis] BristAoh

2. olgx ng
21. CMS9] A8
7k B9 R =985+

Adzo) AGE S BULASH] B2 o8 oA
Bospoite] weh CMSe] T@ske Wos olg Td
Ee ke wWyel ddgsAl FAHAA F Aok
AA A CMSAIFelE 5AstE Pz Ao
JA/&FA HAH AR lsto, BFd FEjet
B33, =3 7] 55 715 7 &340l A
itk “TIXEEl =7(2002), “AZEWIEMA K
A7(2001) 5o YA 2 REAFAME TGFF &
249 O 75AH8L OMSe AR ez AFesta
on, 1 EHY Aoz YAdzHALH (WD ;
Web content Management System), ]3] A]2(DMS ;
Data Management System), T]x]€z}3}@2]A|2"(DAM ;
Digital Asset Management System), H7/IZ =2 Al2H
(SCM ; Software Change/Source Code Management System),
A2 A] 28 (e-Comumerce Management System), 2
A7t 2 2B A2 "(CMS ; Catalog Management System)
58 AAstn Aok

A FZA71® Ovume CMS9| thsh “BE AHdzo
glojZAlo| Z8 EFA o2 H2st= Tasket Process?]
ZA'2kn el

ZDret]HE CMSE “chokst Xulel Adl
olnx], 94, 48 §& A &% B sc
o2 HE A4, &9 uE, 23 5oz HIHe
gz glo|x el HAE B ste Ao sAsn
k. AzEdINA M= WCMSE “HdAlolEES
745t e HEz2E A4 - B, WEIe d¥y
3L AsdE 28457 AAE Foln HAFANS F
Hile 7|9 whdstazl ke £FAY(aZEY A
A%, 20010l AHejatn glow, o AFIEe
gt Aol dA] e Az BeElete FHAA FAL
A A= ok

CMSe] =aze] Wty 7FEVIE(2001) AHA]
HIME Fatdg CMSe] &9 53/7HE7E =
2 Y, gA3A ARAAE AT dd2 JEEe
g4, Azl AR AAEle dern CMSE=EYE &3t
o ztzh 50%~100%9 4#HE AE 4 AL A2 A
gatn ok EI AZEW I FMAgME WHE A
A A& dg, $99 £84, 1AVEE F7L ¥
EAFEE CMS =9 7Iasz dAgstn Ao

olg|g ztztel Aot JUANE TAse FFY 8
A5 FE3Y (i) eHl2U2 &£FH2EMY 54,
(i) A= A7) F8H B, (i) vzya =
2H29 AEAT I F79 A AR FHE &
ey o= CMSY 41233 FE3= oz ¥yt
WHEN JrtgEAEe F8% ARV Aok

i}. CMS 2d A9

Helzo] Fgo] FEEE W3lstn 7] Wil ol&
#asly] 948 CMS £F49 g Ee 713 &9
A o)AH mug AHodtle AL ule YTk
CMSE TAste 24 AIVE Z= 7leade AU
284 494 44 2AAL F g Aotk Ful
(2002)+= chofdt CMSe 14 84 2 rleRA FolA
£3) &34 = BE% =97199 ¥arlE T8
ofg Adz JPAAY 7|Eo] He YAEES #@
g 7lee Aoz A3 Ytk
Bob Boiko®)= #tilel Helz AWE7]
o, CMS 29L& 57179 AYXUEE
3 Yk

¢

(D The METATORIAL Framework : HA=2Z 743}
7 A% deEcEg Besl g Aades,
g Zedae #YstuAsie pd=x9 FH,
=4 5o U@ Belelnh

@ The Content Collection System : ZA&lx9l 3,
H3, vetdolg Y AAY S B9 =1, A,

g8 5o A2de Feo.

@ The Content Repositing System : "Collect" #}7-&
AQ 2E D29} vedole el dolguolag
B

=

@ The Content Publishing System : Repositoryo]
Al AElxe] “Publication” #}3FE Y3 A,
T, At g oot

(® The Workflow System : "Collection", "Storage”,

yu

4) Beu), 2ZESY FHATL, “UALEIZ" 7] E, 2002. 04.
5) Bob Boico, "Content Management Bible”, 2002

- 441 -



“Publication"?] ZZAHAE AL&IFo2 B3}y
A% =, A, Ao g Pojojri.

(@)
55
i‘l:m

ot
;§¢
]:or_
}>

Capgemmlemst & Young Groupdl M+
\_‘ﬂz-‘*ﬂ?ﬂ’ﬂﬁr g 248 A

2] 3} ﬁEEJE. T4 HAEL Ao Adz#e
ARE Az YA ,}a, Ag/uE, A3ty A
z AYFI)E ¥ E]']-c AXIEE AHs= Aoy,
NEBLAZE AERZS, HER A, XE, vy
o182, Repository €9 713 82F HYslxn
At

AZERFAMA001)] AT FA] ok {FASHA

A= YgF7)o] we}l Creation & Collection, Repositing
& Managing, Publishing & Deliverye] @48 Ao} 7%
A 8TARE AdEse CMS 2d g AN ET gl

A AHE ulel go| Az WIET Fo] /7
£ 1¥ u CMSY o344 Rd& AAgdde AL
oz &EAlo|tt. AT CMS &7 HdA Slof, Al
Algk uker o] (i) ZF 7199/71%9] =Y EF4 &
darls, (i) #stadste Adxe EAs o A
H27] (i) HFEE2S FY (v) €€ 7o =3 g
oA Aol Aze] FFEA T AHAA uHAYGE
ZFH oz RA3teo} 3}

(13
X

t}. CMS =933}

“Content Management Bible"®] x}¢] Bob Boiko=
CMS =g %t AAE (i) A Survey of the Field
(ii) An Overview of the Process (iii) Establish a
Product Selection Committee (iv) Gather Detailed
Requirements from All Stakeholders (v) Write Up
and Finalize the RFP (vi) Research and Compile a
List of Possible Product (vi) Establish Must Have
and High Want Criteria (vii)) Establish a Scoring
Matrix for the RFP Responses (ix) Review and Score
RFPs (x) Closely Examine Top 34 Product (xi) Send
out RFP to 5~7 vendors (xi) Narrow Product
Options to One or Two and Perform Rest of Due
Diligence (x ili) Compile Reference Questions And
Contact References for Top Vendor(s) (x iv) Select
and Purchase the Product?] 149719] 228 At
aa gtk AT o2ig =gAAet Iyl £54
AR BF L & Holg oA & Aol Aol

Boiko(2002)8] 97E CMSS] E4% £¢=48 ne
§ DHE FAPEE MRS FAAE oY T =
2423 ‘EQRAY ARE 27A5E Adsn
“BAGEH WAEAE AR FAAN VST
52T B4E BYshe Wl RED Yooy
o Bislolok $& AlAtsta o

2. CMSe] A13ag ¢ A%

Yankee Groupt)dld+= AIA] ZAME F38to] CMSA|#
< 2004d7HA] smiet 35%4 A4St 309 A=
o AFFEE FAE RAoH, 7I1de) HFEH oz
Aol 4FE Rolztn HPdtx Uk I AR
o] A, AZEWFMRQ00)ME HuAA ] v
39 1~2d Ax £ oA F4g Holxm on 2
@3, 200198 CMSe) ZU=YrIE #FAHsZ, 2
AT RIE 20019 de 7009 Edd 28 Ao 4o
z3lgon, 85 Az 55%Axe ARAL £, 2004
U o 270099 Az AFTEE HAHY o=
st o

A% o)A (2001)7)2 o3 A|FTHESG Hg A
ZA}#)(Cisco, British Telecom, Volvo S)e}f wia) =)
9] CMS =41 B3 vzYs AF3AEe 33 A
s X FEe, &4 74U ARy F/st
FAAT AR ALY 4A, Ao HE
4 nystdgorstn, o]F FAIG FEF £54 =4
T 238 EAE U A2 5 UeE AFE
At

_>:

K

22 IT £74 H7loj2d a¢ 4+

JRFAVES L A vg B F98%
e Ry WEHPAE FHE £34¢ aTsx 9
°‘11 ol WRFol I &FAo /MEHT Utk
& &749 AU YA S PhrHEd 4T,
AL dek. &R CMSH) thE dFe oA #
BatA] Rt} 71E9 Ave d-AGA A3 -
Working Paper’} tif¥o]t, 2 W& FA] Eujxg
o dzte} Aol iy mFoly 4L, AR/ AA
Y 4 e F8 £749 J1ena £E4 g
o), Bk AAFHe L HeHEQ W2 T W A
Zo] g7k wEtx £ HXME CMS HrgE =

6) The Yankee Group. IT Business 61
7) ol A, “HFAUA CMS =2 2 £9%A", Q- N - Solve, 2001, 11

_442_



&
7t
7

e

WE, &34 4ROl ERP 5 B edzus 3
Aol g AYAPE DAHLA Bk

N ok dlo
o)

43 ol28A wjALe T 7|Ee AZEYS EAHY
¥

o

=

r

7}. Boehm3} McCall2] 8

AZES 0 FAY7e AHEAY 879 AZES
AFE dAA7IZ AL - MPYT] 2E3 E FAR
=g AR AZEYOlY AN T4 F e
Azstr] Y dasith o)& HF FALTFAEE
€31 F3& Hristed "Had /TR E AT
BE4EY I 2 280 BEALE BT Aol
Ardoltt. 7] FARY i A7E Boehmt
McCalle] 371 EFo|t}. Boehm2 1978 3¢ E7}
AlFQ AZE oo 54 BRPL At NEA, &
A, #9494 5 2019 Quality Criteriag 793ttt
McCall& Quality Factor, Criteria, Metric®] AFF+2E
B8 AZEYS] AdANN HAYHAEE FE35lo
B7ret A

o N o

1}, ISO/IEC 9126 387t 2 Y3} AxEgo|AdE
AYge 29

ohors HUPEHESE sl AZE4Y EFY A
dulmzt el wet AAA F&o FAEF
daAol yEHo], SO+ 19919 ISO/IEC 9126
¥ZS TESA HYth ISO/IEC 9126A 8 =E AX
Edole £4& AFHoE &3] 93l FEA ¥
BEEA EAELS 912610 AHsn, Y=
9126-2(S) B3 &), 9126-3(NRHE), 91264(AHE2F EA
AR)E B o839 #AE Adstn FAHs U
¥, sz Hrihwye AAsn dok. ISO/IEC
9126-1& AT Ed o9 AFHL FAZAHE A 715
4, A4, 84, 584, oA, FARFAEY 67
FEA EAL 53 2959, . FASHL 2~409
FEAEHoz AEsIHel FHHEY oled AAAH
71558 A, THAME AZEYoNEEAY L 5}
o 2ZEgole Jleds Bsk7]) AT 7IEE AA
3l Utk ol HAA AZEYSE AHESRARS] T
B}, 2xEY JeAd, TILA B ) s
o2 Uyo) z4zte] 7hE Ao wet Hriska glok

. Hlejelxe PuAul: g3} SHINARE 240 A7

8) o|Y &, “a2ZEH FA R HEY"
AZAE;, 1998 (AL 1)

TA23 2xEdY FFaY

HolHzgsAs ITARAE FIUAEA, H7AE
o] g3 FRAI2Y THA| mAMGe] I} BIME
HE(1994)3 9T ©o] HuMM e iR AZE 0]
o] BgEoer AA 1371X9 WFEH 71719 4
TE22 AAstz gloh

SHL A&H3l¢24e A2HEHPNEAN "Edx
& (Transform)” o] & I-/-3F WP &S o83t Ut o]
WHEdME J7)7] AZEoIHre BAF FJES
< AN gled, EWRAF] HriEe 2A 12714
o] A= 102749 AR 2gdEo2 FAH 9ot
= 9ol EAF dlolH X2 HIIFE o A
5 L 8o B3 ALY, 7lE E2UEo) #AF AN, o
olE] Hlo]A AlxEld] BF A1} Fo 71&¢F QA4S
F7t2 nstn Qo

o

I

z}. Chaue] 9+

Chau(199%5)9 F4:7190A HA71A Lz ESoje] A
Aol AHgEE 84 B 19FS dA WM
4 A9Ee d7E Axdded, 4 717 &=
Edo AR dEL £ F AT 8IEE £ZEY
of, i), AR}t ghez ERsn 7€ FuH ¥
7led Eue F RFPoz ARFIYL FdEHoz
Chau o] F7& T3 4% Z2A&e 3l 439
Apolo] &gt 819l FAE Qo] M= FolatA yet
Ue2 A% 2 Hrte flo] qId ZAde a1
A& AHsta 3ok

v}, Reimann3} Waren?] g

Reimann®} Wareng& DSS AxEgo] XA w3t
AHgzL A gkel &S AFINTG0 o] A7 E FEhd
DSS A2ZEHo AAES 4% rlej=dAoz 127449
7123 2o} wa2e 80719 F=2& AgsPt 2 12
7R 712 R, AHEA 54, Y, 5% A,
dloje] #e, Yrta%, F¥Hel, B, 29, WA
A, W49, aglu S=dojg EFAA I, WA
A/ug/slEdold] 89 ALdlae DSS AZEY
o} £99 B3 g33 7|5H 5L 402 74
Eo} et

9) Chau, P. Y. K, "Factors used in the selection of packaged softwa
re in small businesses: Views of owners and managers Informat
ion & Management, Vol. 29, 1995, pp.71-78.

10) Reimann, B. C. and A. D. Waren, “User-Oriented Criteria for th

e Selection of DSS Software”, Communications of the ACM, Vo
1. 28, No. 2February 1985, pp.166-179



o1t fu v Py Bas
Boehm AV S/W | BIAIRO ATDEYN B4 HIE A ¢4, &8, RHL S 204 criteria® QY
29, 0189 Factartll RAIES4, KU, NEE0I4, 0lAlY, MASY, AS2YM, MY, MY, &
o = ki . . 3,
McCall AW | i 23, ABE SO aiteria KO
ISO/IEC 9126 o 5w Jsd, A21Y, AIBE, B384, 0lAd, RIR+4Y 63 FEF S43 D0 2= 21049 €
Exmoing == X S48 WA
L2BEHH ~ -
M=z QE W | MBS0 S3Y, ADEYN JiEsd, SSH BOIA BSW 100HX9 ARE=R M9
gz HIIKIS/W FZ2 WIAXL JIss % RO 248 &> U= SHSY FAMYS NEtg, X9 8014
HEAHIATS S 13J1X1Y HES X 7101X12 ARA8RC2 EFOI0 WMIHXY HIDIES AA
XA 2ol EHAE(Transform)0lA Jls R CIOIEl RPAME S 2 121X HES % 102742 Al
SH. System- house LTD. | WIIXISW | " Sst=oz Hoix BOIIE MA
TAI|CE
Chau o | ABESMO, B3N, WS el RUOE ITHF NN AW HIIS F0lA 22
Y, AL Asd, 24, UED X, GO, AALE, FH0, BOAM, DB, WEHIIN, U8
Reimann & Waren DSS 20!, SIS MM 122X JIEN 20 U2= 80&=RE S8 OSS S/W HEE I3t AST
& JIEHR
(i) Identification of costs, (ii) the contribution to business strategy (iii) analysis of benefits, (iv)
Fitzgerald. ERP second-order effects (v) flexibility (vi) implementability, (vii) risk and {viii} testing the business
idea
olen e-DIE | 289 E4 (RSL, B014, 204, FAY) / WEHY S4 (XNJAIE, Lorsg AIHAH)S
= giola | Quez e
(i) functional fit with the Company s business processes, (ii) degree of integration between
the various components of the ERP system, (iii) flexibility and scalability, (iv) complexity;
user friendliness, (v) quick implementation: shortened ROl period, (vi) ability to support
Shankarna- ERP multi-site  planning and control, (vii) technology: client/server capabilities, database
rayanan independence, security (viii) availability of regular upgrades, (ix) amount of customization
required, (x) local support infrastructure, (xi) availability of reference sites, (xii) total costs,
including cost of licence, training, implementation, maintenance, customization and hardware
requirements.
(i) strategy—fit (ii) technology (iii) change management (iv) risk
Anald ERP (v) implementabiiity (vi) business functionality (vii) vendor credentials
(vii) flexibility (ix) cost (x) benefits
Olna, &8 EapP ERP B0} JIZ=g HHEDL D18 BDL JIsX B0l AHIA S ARRai2], Bt O3 % ORF EDIC| CHY &t
sz, REH & 27010] Nist PERAR I Qg
olxy, &3 ERP HIZ, JIs, Jl&d OBIEX, +8s8, bld, MHlA
Z4J1 ERP AIAE PO MAMBROI BHHNROR X NAFEC| M X WK, FL2 NF
ot &= ERP 2 DS ERPAIAE! XIR, ARLRRQ &y, KR 0I8IIsY, AUEANS SN #RO 6M
Y4 1704 SBES WA
ATEWTRIAR CMS content Creation & Collection, content Repositing & Managing, content Publishing & Delivery,

content Analysis, Workflow Management2} 2HElIX MEZJ(|0f 218t CMSS| Jis4d HIR

u}. Fitzgerald®] 473

<H 2> |7 2248 ool 2y J#as

(viil) testing the business ideagh= 87X Zw@9)
=

Fitzgerald(1998)1)= 19 AFE $3l9 MEH<¢  Multidimensional ApproachE A ¢H3tdth ol 7]

Information System HW7PdEe] dHHA FAE A
A3}9, (i) Identification of costs, (i) the contribution to
business strategy (iii) analysis of benefits, (iv) second-order

24 715d 54 EE 7167 540 9@ vuE
BN ot A9HEA 17 F &FH bl
9% An A9 WA Hehe B A7

effects (v) flexibility (vi) implementability, (vii) risk and g9z} Qg

11) Fitzgerald. "Evaluating information systems projects' a multi-dim
ensional approach”. Journal of Information Technology, 13. 1998.




A et AEYo)x £FA AR AF AT
ol&d ATH2001)12e M= 5
EAolzhe adlstel #d4, ALY EF4, BAA,
§ol4d, Hetd, AudRTY 77HA] WFE 7
&34 dAadd Y A7 AP
oL 718t &% B/t 80¥4 A7

SZES ) 72 Brt e 4A3H #d A7
£ ERP &34¢ tdez @384 olFod fo.
HAe FHAT= F2 749 75 549 24
& @3oigAgl, A2 ERP A7NME A%E I
4, HIZU~ Z2Asge AR 5 4Fane BA
E EEE R sl Yrhyes 4#EA%
HE AAEL U

o]#3 =9 Mzo|29 BIIFE B
<E 2 2t

e ot

3. AFdT

A 23 e CMSe] e 2 EAS IT &84
% ﬂw’dﬂ AMPATE FHRYtt ol
CMSe 1L#% B3 7153 874 559 %o, =
Al %733123 1HIAY AGE AR T AAT 7
Ao NPAFNA = o]E HPsly YA Fajn, £F
71e} AXES] WPHES £FA Hrld dig o
T 9 g &7 7)%3H R%Loﬂ 2FEd Qe
Ro| Atdelct, metA] £ FAME CMS £249 &
47 87 & CMS Hrr_lE 43y, AHPY)
HE o)&Ed 7 7F Juy F/EE sz}
Lia=3

3.1 H7ksgl A3

ke
HES] A3,

Hrtadle] H3e CMSE AH/TFoERY Aol
Ut 100452 TP, MIS % AAFAYRE 2T
4, w2 BAEo] dE LSS Tl 2
A RYQaEds JuEedde AX AREU.
A 24l CMS Hol, 2T st A
9 redlzyx £3MoAe B4, ‘Az 4BT
PR S DR EASPNE TR P XV E)

B4 F7 BAY ZW, 719/71B =9 2
Be warls’, “@BsnRes Adzd S4% o

12) 0|23, "e-vhllEdlol2 £33 MY QA #E A7 2001 FUdist

AFE7”, “YIEZS B, YE PR d g of
EgAeldztel FHEA'TY F8 JAH# Anald
(2000), Shankarnarayanan(1999)e] HA3+& FA oz
B £F4A%IE A7 4Hrt 2 7128 E B8E
HA 1zl EHRJIZERFH JAPDEEHFAME
CMSE T35 AwrAQl e-Business £3FMHE 37137
4% geQleg “"&£FM P 89", "TEWH BYES
A”, el AHAA /718 e HEE M F @3t A
B9 37k dFgEE FERAT £F 23 =9
He AR dgEs ARdEoz BRie S

AA £ 107149 A2 Aelssick
22 | NRES 2442 % ol d
. HEX 22|J1Es (Content Creation & Collection,
ZHEX | content Repositing & Managing, content Publishing &
ZelJ|s | Delivery, content Analysis, Workflow Management),
ZHNBEXY, ABE0ISE, OYst ZUXR S
szl HimUA |ERPISCMSE JIZt 28 E& o-QIAEHOI
'é:‘k- IIQJI; A S B e-HIXLIA £REMY A, 8K
=4 Bs | aois, muadia I8 S
~ HEM, OHEY, T2 B03T ¥ TYIZ,
Jlas of ' =
2ot Ui, NgEa =
Z2HA OHA, Ot Uidl &Y S
W =ZF | Reference, M2, AIZERE, £4FE, QHLE S
o R 3
[=x=1
WH | MHIA | Customization, REXY, QIAXIR, JIH0IH S
o
AtEZE] | 2X24, A/, 20d0IE 8
= TUHYH2 72 ¥ FS 58 AdE &24Q
B2 N co'axn g =nes gaE A 4Do2A
g nee 9 SXHBY
A | MES S| H/W, D/B, N/W S9] &8 &% MABY 84
B2 | =y | T I Y SE LEDY =@y
8
Rae ER/OIH ?é%%_éiﬁl >, E%‘CQ_&/X"' /2. 3
X ELA EE:Q}EX:‘_IHM. 2@ 7% 5§ UIXNR/EEHA
24 £= HYne Hgd
<E 3> F£E CMS HItgs
7t £54 54 89
—?—ﬁ% g #Yste enzy2

5 ofokg LPAGH Fzel
we zgsr'o]c}

AH2APF7]d) BE a2
753 vlzys Zl & T 7154 SA4% H,
SN T YurHoR IT £34024 ZtFojold 8§
ot 71e3 FEFE, =99 ey &34 7t
A 7ol we &3 /AgY0) BY FES 9% &
5 Rojolnt.

O© Bdz#Yrls

A CMS9 =dS Aostn CMSY] Fad 7153



279 AxdE: ddx A9Fr] FYoX vlEan
T AFE o gtk Aazgelrise HF CMS7} o
A J715d 878 A9A, o= Ix= 73T U=
2 (s A Rz O AR8LE ARFIE
Adzxgers, a2y FArisH @A AR A
Yz 238 9% FIAREY Y ALFE, 7159
AR golgE 58 AN

@ nz4ys A9

H2UAXU715 L FuldN) B 7)#9) e-Business
g AYsr) 9% 7153 FF0) o= A=A AT
713 2ot} ol e-Business?] FAZH FHHENY A
AAARe AYNE BEE enpAZdols F B &F
A#e) A%S4E, 281 9ue AHSFFH 4L 9
& BAXY 7% 59 AReirE AEFYT-

® 71e4

ol CMS7} nfrdkAl Zte 7153 &4 o9 ITE

2Ho2xN JEFHoE ZFoorE 7F4H J1ETR
o o Hoex, P4, IBA, B User
Interface, £YU7I7F 59 848 I ARSLE gAY
¥ Aok

@ 3427

AARL &4 YA F83F nAEFY sl

2423 7}Ae) oinlg a3/ BEA N Feolth
U gady 9%

2 AFFAGE & @A}t o, HzYys
SEYZA onjg zt=rh g 2 JAHFH FF
o W3 BZL BF5EH Aotk ojw UFEe A
FAAAT AHT g, 53] HolHZZHRA
w2 183 SHL AlAHst¢-2Ahs FF3dCeh gyst
o Be WHPES AAsa ATk

@ Ad5F
TFN 9 Reference, TR, AFARE, F32H,
g Zeo| gutel Ry £FL 2H3le YEolth

@ M9

Aulz 35 &84 =9 2 I JIFe A
FES BB A% FFoBHM, O AYLERE

e

Customization, B39, gAY, 7&old 5& 4

2% 4 gtk
® AEue

AxREE £Y9 g8 5 Azt ©tgd ol%
o ANYFEE Hrlsly] 43 FHELFZH I AFLE
o2E FARF, A/S, dadels 5& HYY & g
th.

o T4 83 @A

FogdA BARAFAHL ‘AT £FHo =YdA] A
HIAGAY, du) F9 Y FEH wRYY2 27/
2L B HF 2ok Ade APAE, JAHE
TS yriste FE7olcth ol A “AHEA

AT, “BRAANATY”, 2T/A83L 9
4ol ARYE o TEHY

@ A28 AY A4

Ans AY AR e AY £FHe] FudA
FE % 9% 58 1A =USY E= Juspiy
o ZE g4e 9% suozH AYBAE Wit

#=olo,
@ Anst v A4

"R Aul AL Y79 PR F
H/W, D/B, N/W ¢ Adul Az=dizte] HPHPE 3
7k317) @ #Ee] Poolrt

Q@ =F/AHAY ARA

“27/QAALAGH" L £U7GR YRt AL
Z A4x95 27 729 AWAE B A
gzoz 1 ARRAZ FHU Puy 57 WHd
d/z7 §%, ALSARLAA, BA F4 5 Q8L

/244 54 §¢ § & it
3.2 AHP7IRIS ol§@ 4% £4 ¥ Ada7

1970:dt] Thomas L. Saaty= 2lxtZ2A#Fol Aga
HHE =Y dFsle 7IEE vlEsy
AHP(Analytic Hierarchy Process, A5 ®#4%)& Wdst
Q.

Satty:= AHP7Y L JAAREAE AFHeE EE
stx, dArEAA e Bae) xstd dLE dF ¢
Az9g Bdsle gr129AEARS  (Multicriteria
Desion Model)olgln Aostn k1) & AHP 79§



< thrdigtel] st thH AR P& oAbl
Ao % ojAlAAe] WL HLE At HAH
A4 HrpEgEoEM, oy dijkEed g g &
2 (Multi-Objective), T2 H7171F (Multi- Criteria),
o] FA| (Multi-Actor)oll 2)8te] 9AAHo] o] F0]
4o gedoez BAE F URE AAEHY e =
23 Eolgt & + Utk & Apode AHPYIY
o o]g A EAHL AUstH HriadEe] 4uA
FOEE AYFOEN CMS TUA FEFH ortdA
£ % i ES Mestnx gk

AHP ¥4 F2%

i i
] = ] ) 1 »
Level 2 FPE %A 1 EEYEER R ol ;
— f— { Sy t
HEE A BYHAY
N WLE L T xgy
Level 3 HIZUA HElA ;4§§§m
FEPI e :
MWMM—H—M—M: FER Qo :
s 0o A TARNy .
Joix"Ai H
i
e i
1 7 >
I 1
Level 4 PETTY #7aB 1 #ac

<JE 1> M3 24 X

7t WARRY AN % BN

2 79 dolHsde HEXNE 7I2ARE 3§19,
HE7ME W2 AR dEES Tt o
Fozoh. 2 i CMSE AA 7o e #uliEs
d Aol AU, #E HF == BY A3 A2
2 AU

FEe dAdMe CMSHAZZAES Ax3HA

7}

g F 1091, azln BEAANAME ITHE ALEE,
SIgAe] PME, CMS AlzxPAe zh8, =3

13) Tomas L. Satty, “The Analytic Hierarchy Process”, 1980, McGra
w-Hill Inc.

14) #71M, A, FES, “BPR dgZ24 = A& 948 AHP 487,
"74973 A, 16¥ 18, 1997

CMS =7Z8E 71 ITHEHT 9 102 &2
% 20%& HdAsA

AFL HrigEo] ¥y u(Pairwase Comparison)S
£202 Satty(1980)9] 94 HZ'Hdl oste 249 4
EAE MR ARt g AY A9 AstE F
3t o]Fojzen, F 1870] Fosifdt. BELAF
Holg] 43, 71228 Hrte #A3E AX Fng ¥
7HAEE Satty(1980)9] &l st 7|SHE S F
3t FHEAoH, A4E PEE v o2 Eigenvalue
MethodE &3 #7159 Athd F_EE 454
o o Ade ogH 2o

Level 2 : OGS Level 3 : HISES
sU=EsE | |5H sY
85 3ex 28 ol B3R5 | Levellio] 205
HE=A2 s 0.376 0.175
RUJATIRDiI=
858 | o HIZLATIRIlS 0.305 0.143
s4 pIFY: 0.136 0.064
Ep i 0.183 0.085
BIGISE 0.227 0.053
=g N 37 0
Cag 02331 AHix 0.373 087
|
PYE 1% 0.399 0.093
NS 0.505 0.151
AON R
82 {0.300] HEsLHIRE 0.221 0.066
b8
RHQIHRR B 0.275 0.082

¥ 2 NBXLES Excel 20008 OIE5IU20{, CR2 & #FOI
0120 WOl HEI| Y5t AUS.

<E 4> BIIgR dUH 2%

. AA Q7 AU g A5 $4

Al AT e oA AT HHES 5719
FhHH FLEE wHoZ, GAHEIIY ARALA
Elo] CMS A7ufdA e oA AR E AL saAt
ok GRYEIYY CMSTYL “HEAJAE T
A7 F 4l AE F 20029 23dE ARIFHA S
olFojon, ¥ 3 gAY £FME U2 5
o BE7he AdERAR TAE ANEADEY A
& A T EAT BAY Brke “ARdFAY A
A A gl e 27778 2,
29% wi@de AR en, FHE /0P FHe
dertEAR el o] &EH A

HrrgEe g2y CMSe] “7wA a7ANE” B/ YA
Hl &/ ALF ALY, AN Jger FAHY 7+ &

- 447 -



Zo] YRE 10~1589 222 WHHY o, ‘e
g ol 2ste) A%, “AHgEol4”, “HARE
o FAEEFAASE" A7) 08¢ WPAAT 53
ZAYAE 7P 2 A5 8L P Brsa
o B9 BAhashe ohed B9 2ol CEFA YA
7 B&RH YART oz £ A4E Pol H2AHY
o

THEHY

eE £ -F oetE | &9
A&2H | 1173 236 0.308 3
B&E=& | 1,290 258 0.337 2
ca=d | 1,350 271 0.354 1

<E 5 GRIZARS cha=Bo0 248 B IS Z2nH

£ AIGTE AN CMS HAGES wiwto
2% &34 BEulad o3 o)Wt Fre B
A $FRAERC FAAYY AR/ ARG RAR 55
CMS 7o Z2A2e HFE BI3HUE A7 6
£ F7b2 AAsEon, AHARL Falo] HRo]
AEAT. Jg BAude Hrlgse e ol
Satty(1980)7F At QA< AHPREEES oj8ta] o]
Fojpen 1 Aze et 2o

2 = #24 Alazd Blanac
L ESEIPIES 0.199 | 0.379 | 0.422
a2 | HIZUAXI®IS 0.265 | 0.222 | 0.512
=& Jles 0.359 | 0.357 | 0.284
EPIPE 0.272 | 0.395 | 0.332
BG4S E 0.185 | 0536 | 0.279
z3wn "
an | ABIZ 0.277 | 0324 | 0.399
AR 0205 | 0.242 | 0.464
HEN WU 0165 | 0.409 | 0.426
ORI
x| ZEBEHREY 0.264 | 0377 | 0.359
ESPEED R 0.208 | 0.445 | 0.346

* 2 ISRMES Excel 20008 OI85IA20{, CR2 & MAHO|
0150 2o WTIIASN AUS.

< 6> MECHOH0 HE BIOIRISZ AUR 5%
E¢ 428 4 £349 B4958 AHAEES,

BAEEY 40 a5 st HFHoz 3Y
W 2t Hide) U@ A3EE et 2ok

g merel E8EX &9
28 A 0.240 3
&34 8 0.357 2
&2@ C 0.403 1

<H 7> BIIRISS HUA 595 E D48 et E§

SR

I3

FEHQA del £9E A BARY o] &%
A C(0403), B(0.357), A(0.240)2] <o 2 AA=HUY. 3}
Ag 1 4YH 435 AABS} A% 74 vgH
Aol Holm YT ol& WARET we ol
g% Rolvl, Bt HHoln AN BAGE 43
3oEAE EUT Rl U RS 2

4. 4 &

£ dFE S8l CMSe] Ao ®2d, a3 J)E
IT £34 3712 2% A7 Hr7igE 2 g e
€ FYHez 1Y 4 ANeH, FHI FddHe
AMATRSG 80 x B3l Jgd3rt 33 wHs
A9 CMSY £33 AL 1#d JgES el
3, o] R #eA o = YWristnx A=IE. oy
g HAE B3 =E2E HAEEY sEA Y WHE
< F3 CMS 59 £FML =¢gstaz ke A/
71ge BFAY &7 TYE AT AU B Rem
£

o] AydME CMSY AdEst EdS AFeostn 1
EA4d de} PrigEg =&t =HIFAY, &
W APAFrt RESS 533 27 98 B £74
9] Jr1dES 72 AR 48 § ¥ Uk =
Z8 7l 35 94 AR4E bIr] AdxE B
#H5#Q) 7IHE 53 E4o] o]FojHe} Frt. upehA
g3 dFdMe AA, HYES =YI¥sY =
%7 A3 o} Boh A WHEo] FExEojo}
3o, £ Az CMSY =948 53 IFF, HIY
Aol di3 B RHeR3 43l Aol & A
olth. £33 CMSE =9J3l9 &3l gle 7|9& o
Ho2F AT/ANL_Y 59 B4S Tt A=e #©
Pl HWriigEs WHEL ALY & e Aotk
vixjgto 2 Chaue] A7ubgst Zo] ALARP AR
=R AR, AR, AR FY #HA g
AolEME T3 74 =YL 4% AAYNEE A=
+ 29N HITE § U AeE g



<F 2 EID>

{1] Bob Boico, "Content Management Bible", 2002.

[2] OVUM, “Web Content Management : Strategy,
Technologies and Market”, 2001.

(Bl olsd, “HeHY CMS =9 F TIFYN, Q-
N - Solve, 2001, 11

[4] o192, "2ZEd] F2 ¢ WEY”, A3 &x
Edjo] Fd#] XA, 19%.

[5] Chau, P. Y. K, "Factors used in the selection of
packaged software in small businesses: Views of
owners and managers', Information & Management, Vol.
29, 19%.

[6] Reimann, B. C. and A. D. Waren, “User-Oriented
Criteria for the Selection of DSS Software”,
Communications of the ACM, Vol. 28, No. 2, February
1985.

[7] Fitzgerald. “Evaluating information systems projects:
a multi-dimensional approach”. Journal of Information
Technology, 13. 1998

B8] o128, “ertABdcls £354 4Rad B
A7, 2001 FYH R

{9] Shankarnarayanan, "ERP systems-using IT to gain a
competitive advantage", 1999.

[10] Anald Teltumbde. "A framework for evaluating
ERP projects’, International Journal of Production
Research. 2000.

(11 ojm4d; £33 U3, ¢34, "ERP AF 44 &
A% H7l wd g, Journal of the Korean
institute of Plant Engineering, vol.3 No.2, DEC,
1998

(12] o}7; ¥38]%9, "ERP Al2d] +5A @ =4&
ol BF A

(13] ©]4E, "ERPAI2Y 739 dH4F8AH 88
Aol B AFH AT FAVIYS T

BERRGAT, , AP A4z, 2001, 12

[14] Tomas L. Satty, "The Analytic Hierarchy Process",
McGraw-Hill Inc., 1980,

[15] Tomas L. Satty; Luis G. Vargas, “The Logic of
Prioities”, Kluwer-Nijhoff Publishing, 1982

[16] 3714, A, AP, “BIR Wdz2A> 138 A4
AHP =8", 73g73Aa+, 1698 13, 1997

{17] Zahedi, F, “The AHP : A survey of the Method and
its Applications, Interface”, 1986

(18] d&<, “EROH ojMe] NERA] FERd &
3R, TERE AT, |, 1998

[19] Tomas L. Satty, “A Scaling Method for Priorities in
Hierarchical Structures', Journal of Mathematical
Psychology, Vol. 15, No.3, 1977

[20] 2ZEWIA 2AMH, “CMS &34 BE43 =4
g7, 2001, 7.

[21] A= EWZT 2]A3], "2002 CMS Market Guideline",
2002. 3.

[2] M Gilbert 9]. "The Elements of a Content Management
Strategy". GartnerGroup, 2000.

8] M. Gilbert 9], "The GartnerGroup Framework for
Content Management" . GartnerGroup. 2000.

_449-



