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job adselectortest.tests.CompareTest {
String AdSelectorHost = localhost
int AdSelectorPort = -1
String DsAgentHost = localhost
int DsAgentPort = -1
int AdSelectorThreads = 300
//String AdRequestlterator = Parallellterator
//String AdRequestlterator = Countinglterator
String AdRequestlterator = Sequentiallterator

String PostalCodeFile = postalcode
String RequestsFile = adRequest.req

//Parameters used in Generating new campaigns
boolean GenNewCampaign = true
String CampaignGenMethod = RandomMarch
int TestSize = 3 // # ads generated
String RandomSeed = CuwrrentTime
boolean AutoExecAdSelector = true
String CampaignFile = ad
boolean PerformTests = true
int scheduler.threads = 1
int scheduler.iterations = 10
}
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