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A Study on Sociality & Artistic merit of Advertising - Based on the ABSOLUT VODKA ADVERTISEMENT
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o Ato]  F{HLIE|(www.absolutsociety.com)@l ‘ABSOLUT
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(® ABSOLUT PRODUCT

@ ABSOLUT OBJECTS

® ABSOLUT FLAVORS

@ ABSOLUT ART

® ABSOLUT FASHION

(& ABSOLUT THEMED ART

@ ABSOLUT FILMS & LITERATURES

ABSOLUT TAILOR-MADE

® ABSOLUT TECHNOLOGY



ABSOLUT CITIES & PLACES
(@ ABSOLUT HOLIDAYS
® ABSOLUT SPECTACULARS
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