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Abstract
Nowadays; most domestic construction companies are concentrating their interests on IT areas, so a variety
advanced techniques such as CRM, SCM, ERP have been adopted by them. this is one of the ways to survive in

the domestic market. It is the current tendency in the construction business. But, Home Pages of domestic
construction companies are composed of simple structures which are limited to simple advertisements of each

company or simple system application.

It has been reported that customers are still maintaining low participation in this situation.

This study first will analyze implementation situations in other business area’s and survey people’s opinions in

construction-related areas. Then we will provide basic data for web-site’s stimulation of construction companies.
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