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Abstract
Nowadays the most important thing is not to gather new membership but to
manage existing membership with useful information in electronic commerce
system. To satisfy various customers, it is vital to understand and analyze
customer’s need. This paper presents the modeling method for efficient marketing

system in mobile commerce.

1. Introduction
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2. Wireless Internet & Web

2.1 Wireless Internet 3 Web ¢ %%
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WML Browser

Figure 1. The Future Of Content Development
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th stk o w QAHUY Fo% 550 E AL BYsioh dAld oj=2AM = 7&E
o FAd JelHH FA AHU FFo] #WE] o]Fojxu Jom, Marketing
Systemol A% o]gg FAYox Holx vt Figure 1 & XSL(eXtensible Style
Language)-S ©|-§3 WAP¥ Webe] 38 FHE RT3 JoH12].
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3. Marketing System©®l 4] 2] Mobile CRM

3.1 Mobile CRM9] &%+
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Figure 2. User Interface example

Figure 2 # o] ¥4 Qe Contents T7ALS dhhel Eo] obd AlgAEE o
2 el ContentsT-Ado} o|Fo| zof gl oA Foz2A AHEA7E 24 oty
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A 2™ 71 £ @] Wiy AES FulstE nddA A YeEE 2
of Al Yool 3}, o istH, Marketing Systemg AT 7ol FdFxzE a7
Ay &L IR F = Aol FHmel HH o] mF-o|rt
3.1.1 Customer’s Management
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4.Conclusions and Future Work
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