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Effects of the Perceived Risk on the Consumers’ Purchase Attitudes
in the Internet Shopping Malls
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Abstract

The purpose of this study is to find the
perceived risk which influences consumers’
purchase attitudes SO that consumers’
participation in electronic commerce could be
enhanced. Consumer behavior involves risk in the
sense that any action of a consumer will produce
consequences which one cannot anticipate, and
some of which are at least likely to be
unpleasant. The types of perceived risks are
financial risk, performance risk, social risk,
psychological risk, time loss, opportunity loss,
privacy risk, fashion loss, delivery risk, seller’s
response risk and seller’s fraud risk.

The findings are as follows: @ The financial
risk, performance risk, time loss, delivery risk,
seller's response risk and seller’s fraud risk have
negative effects on the consumers’ purchase
attitudes. @ There is no difference in the level
of perceived risk according to the demographic
factors such as age, education and income level.
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