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Ml A DTV =4)J| ¥« STBs
Al A 8H(~2005)

= 2000 2001 2002 2003 2004 2005

+ TVsets 230+
(S5 &) 1,016 2,261 4,400 8,864 15,391 25,878

&
(S5l 240H8) 2,131 4,215 7,375 13,326 19,849 27,780

$TBs 23U+

(Sl BOH) 34,200 46,000 59,400 74,200 89,800
&=
(S92 2igts) 10,423 11,574 12,576 13,426 13,735

* £%] : Cahners In-Stat (2001.4.), Strategy Analytics (2001.2.)
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DTV set Al A (wamae. a)

2000 | 2001 | 2002 | 2003 | 2004 | 2005
e
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* &1 : Cahners In-stat Group (2001. 4)
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* &X : Cahners in-stat Group (2001. 4), Strategy Analytics(2001. 2)
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Digital Terrestrial U.K

- Open platform - Horizontal Market

- Semi-Vertical Integration of payTV operator
-Pay TV operator supplies STB *on loan’ to
subscribers

-CA: Mediaguard

-APl: MHEG-5

1.2 m stb in use-200,000 idTVs

6 mux transmitted from 80 transmitters
coverage approaching 80%
Indoor static reception 20% of households
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Which Services? U.K

Total 54 services

- free to view TV ch. 12
- subscription TV ch. 32
- PPV film services 6
- interactive text services 8
- game services 2

Typically people get a receiver and a year’s
subscription to 6 channels for 100 pound

Widescreen U.K

2/3 of evening programmes are now
widescreen

UK sales of widescreen TV sets
-1998- 200,000
-1999- 800,000
-2000- 1,300,000
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Go Digital project UK

A new “Go-Digital Project” is starting in
2001 aimed at investigating the issues
surrounding switch -over

Post Switch -Off U.K

Spectrum Use
SpeCtl‘um use - Moving digital to existing analogue
channels permitting increased power to

portables

-Improved range of services particularly in
terms of “datacasting”

-New services to mobile receivers?

-Other claimes on spectrum above channel 60
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Situation Sweden

o Started services in April 1999
(began with 3 mux and later added 4th mux
using 8k mode)

O 100,000 subscribers
most of whom have rented the STB from
Boxer SA

O Boxer are keen to develop their Internet
Portal Boxer.tv using proprictary browser
software in some STBs

Situation Spain

o Started services in 5 May 2000

(After a transmitter build which achieved
more than 50% coverage for six initial
networks)

O Plans to be 11 multiplexes

o Quiero TV expected 200,000 subscribers by
2000. But 4.000~20,000?

O Two new licenses were awarded to
‘publishers’ at the end of November for
national services to start by July 2001.
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The Digital TV Process in Finland
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Transport and
Communications

Situation Germany

o Germany sees the only opportunity in
mobile and portable reception

Since so few viewers(8%~) now have no
other means of receiving TV than terrestrial.

Full scale testing has been going on in several
Lander (including a 40 Tx SFN in Northern
Germany with motor manufacturers for Expo
2000.)

o An island by island approach is being
planned to spread over the country in the next
10 years.
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Check Points

-Early growth is driven by pay-TV and STB subsidy

-Open standards & multiple players are beneficial

-Public service broadcasters have a key role

-Platform neutrality can constrain platform-specific promotion

-Inter-platform competition helps growth, but can confuse
consumer

Interactive TV Services is important

Check Points(cont.)

Post Switch-off Policy is needed for efficiency of using spectrum

According to DTV development stages, New services Strategy have
to be established
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Conclusion

* Market Forecast
 Needs to go digital
* Policies to push----
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