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Information Service by Customer Property Analysis
using the Markov Model in the CRM
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o DAL ATE Auel n@ Wowe sygoz CRME el o Sy 2w 44 22 ¥
W Zedde §e FAHoln FEaA A7sac, HE T DAL ALHsn 1A 2FW DWE
o4 mEwe od ALY oig Haisty S #AE EHIG. AlgstE Y]€& Data
(reinforcement learning) 2o thd Fa A<l wy Warehouse, Data Mining, OLAP& AH&38ta RUth.
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