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-~ B4, Intelligent System IV
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B4.2 Intelligent Search Engine
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The Intelligent Internet Company
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The Intelligent Internet Company

A 1% : BonaVision &7l 29f
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" BonaVision: History

020014 38 Secure Payment 3l Ar @1 Ol 2 (PayMon.co.kr) & &
a2001H 28 0= 22l Bonavis & &; San Jose 2T iPARK (BE2SA8) Y=+
Q20012228 MY IE 5324
0200149 18 AEA OASE SZXNSEZAAESS 3 F F
U 20002 428 BAEE RELHIECE WY
0 2000 28 Directz Z2/0ILIHE (UMSUHEEEESA) &8
0 2000¥ 18  DI= EC Plaza USA & X (www.ecplaza.net)

019994 128 SRMNHUTER T2 LEMOIHE +4 (HSTRR =)
0199911 92 SRFNAHAUY HRLLS S04 24 (BESLUT =)

01999¥ 38 SR NUSFAGIA £8

a1999 18 MAKSZE S EZAE S Cosmall (www.cosmall.com) 2Z
01998 128 HESHNELY A3
01998 72 HXHIIHECIA U2 (018 2#)
019974 98 =24 @A Hd H74 8

019974 68 FAIG A AlEIZR (Syntech) & &

BonaVision: X|s8 Y dZ2 J| YA

B MASE =Fe XNSEOO|TE 78 R
0]2 GTE Labsol Al MIT 2 CMU QPRI X S8 0| E 7|2 25 ¢ 7 (1090-
1991)
m U & XsE XA J2 B A
= HE2 XESE oI HE Y 2A +=H
27| G7 A (1993-1995)
A RsEECHOEE 7= Y
AedE 2T oo|ME; X5 ECHOIAE

=

Asgolol™E A AT e
m X SE ofo|HE £ ZTEL 0
ILAGE (Intelligent Learning Agent Engine)
CBR (Case-Based Reasoning) 7| 2t2| Learing Engine & 00| H E
e ATEYN
Agent Communication Language (ACL): KQML., KIF
JATLite (Java Agent Template, Lite)
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The Intelligent Internet Company
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Asian Deauly Site

Bonavis Tech.
(San Jose &4
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- Paymon

Secure Payment Service

(VeriSign/Signio, Cybertash)
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60 072l FLhel R 2H= A
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o 20-300) SSiE 37 Ao
U o4 2T ZE 2of 2119 22t HRLUE

Bulletin Boards, Chatting, Emails, Newsgroups, FAQs

AME AR LEF 1000 071 X = 102 7Y

s A4 w3 2T 300 Page Views Session Length 204

HE 22 44 (99.10)

99 g AXEHY Y TEaEE R
FAESHS Fh ZMUE, Y Z2AH F3
H2% 24 AMoOJHE BE B2 (99.12)
Zt FAMe TS, BREM AR HAME T

1000 & & 169 (AXAE,

Fa A
j AR, 2000.4)
ZHE 22 19 (www.100hot.co.kr, 2000 98)

Sl HE a8 E 39,3
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_ The Intelligent Internet Company

X 2% : Intelligent Agent 7| E}<]
OISl B AJAH]

aloinaVision

www.bonavision.net

Financial Electronic Commerce

é

<

m Personal Finance m Stock Brokers m EC:B2C;B2B
m Quicken.com m e*Trade = Online Banking
m Charles Schwab SFNB, Wells Fargo

m Online Trading

E*Trade, Charles Schwab
m  Investment

Merrilt Lynch,

Morgan Stanley Dean Witter
= Online Insurance

GE Financial Network,

State Farm

® |nsurance Agents
QuickenInsurance
Insweb
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ABeC (Agent Based eCommerce)

internet

m Broker Agent 3

m Seller Agent
® Personal Finance ® Insurance Broker

m Bz2C
m B2B
= Intelligent Games
m Online Insurance

m Personal Agents
Financial Agent

Intelligent Agent: Technology Architecture

Problem Soiving Cycle

. Cases
Learning Cycle (Known)

Case-Based Reasoning
Learn from Specific Cases

Learn from General Knowledge
Integrate new cases with current memory Intelligent Agent
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Agent Memory: Case Memory

m Class case
prohlem

solution
procedure i1=val1
result

m Class node
content: case i2=val \
indices .

case

{(index1 node1) (index2 node2)) cases ] ®
m Class index Agent’s Memory in Case Hierarchy
feature
Each memory node represents a case
value

U ASAEE Y ST

o 2" AlE AR
U 28 AE a2 A 6%
S =8 AE A2 A7 122 (Swiss Re 1999.7)
XNEA BE AFS 6TE AR
B 2 A AEY
KEAF O 0 20003 12 = QY 2010 208 2HCH
= =2 2 A SR 118
m OECD 7t2lo|F Z& A& e Xt7at =&H
AT e 28 A S 2t (1950 U o] F X 3)
XEAEE 219633 olef AE M7 STt
m MA ST EE AR SR
(0=, /8 S: 44 W ASA 2E 30-50%)
HE ool AE (A, 8, W) J|E T MY (2EY, dEf S
?HE mof o =S ArHue| HEF o5t
m T I (Direct) 23 AL L 2= 8T Y FU A E IH
= HE oY 2 ol ST W E
QLB AFE A} 20014 27 04H

r
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il ot 0| B RISK BY

= = 57] A%
A% 20 Wbt [12 Wb
BEEAL 300 A 11 744}
Az A AFA B8 |Direct Line | Directz
A}
AE A7 1984 9 2000 %1 2 9
A A 19859 4¢ (20004 94
A2F 239 g2 20094
M5 15% (1993)
495 19
PRy A3 30% (1995) |6% (2000) FUE orF FAWT B
A g&

Ateduls A8 | A Har 27.3% ; Direct Line 11.5% (1993)

Direct Insurance

System Architecture

EE

H i meAe]

; eoiE{ o OO A 2 A2 “®Personalization
| elntermediary® - F eXR B M T E 18 U EY 7|
; ] EEE Marketing - . ]

= Sales
External & Markebs
I ;

TR ] icatio : ‘ Bage Framework | Development Tool
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Intelligent Agents For Insurance Services
MARKETING AGET

Expiration

ONUINE QUOTE AGENT

Correction/Update
For the contents of

Accident .
outbreak " |
g a contract

Compensation

Organiz M Phase i

Phase 2

B ‘ P
' s

Insurance MARKETING AGENT

Preprocessed
Content

" Content
Newspaper. A ) S
© Magazine. ) -2 soning
‘ _, Metadata :

Content emait

Customer

s i . . @ - [ Sales Rep. -
Content . . - .y
[0]= : Contrcrf Noti__ficat-ion email +

Cont-ent . Marketer

O Automatic content classification
W Personalized content provision
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'ONLINE Insurance QUOTE AGENT

1D or Profile

Caoverage
~1D or Profile

Customer

0 Real- tlme onhne quc_>te servnce
.0 Recommendation )
CI Muitiple guote management

Direct Insurance System

Bded i

IP%XP zg MA% OIE{Yl BHOY AlAE
Q A oM 2 EHT & - ,O:EZ{ A el % B

124 L2 AL

T2 DOXsEH Y 4E ool A/l~H
O One-To-One &M Al ~H

2 AHeRIRtS ol M /A 8 0 olE{S Agent X} 2l Al 4B

QIE(H O] £ AJAH]

Insurance
System

ns Eﬁ-l— J Q IR ‘H'E-l MJLEGI

(Hﬁk E-MAIL,—._,—‘?—.._) R D%EMIOIEJ 718 HA AR
0 Inbound/Quthound % ] Al A=
i QASY B2 BA AAY

0 VOIP/Visual #HEF Al A2
D DB oA A"
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e-Commerce & CRM

e-Commerce & CRM 9] 7%

ApEz - .
ol SFHE im0l ma Administration
- D74 /Segment 2 2] + 37 Catalog 22| g ol X 9| Az
“Order 22| +Price2| “Target 2] A E 2+2] -l & e
.%lgt?’:gn MNESH TR ) *Workflow2t2|
e CAEE A =% (TM,DM,eMail BIA LE
AHEBE 48 B et AN )
~Product Configurator -XEZ ZE[(KM)

-Forecasting

SRk (Keymen) 2t2]  AMBiA 2F Reporting

-Promotion 2] “ M A 2EE
fgfﬂ{;} e[~ REHHE Y
AW e gefzial
A B = Trouble Ticket&e|
-Quotaz] + M HAE|

= Smart ScriptCTIVWTI

E-Commeree & CRM: Dunamo = 3!

v
03
JB

8t J{ el gH(Personalization) Tools
& Target Scenario—based 215t
T Scenariolt AU X st/ &= 2013} ?

D
D

ul

—~ N

O

=)

> 22X AtE A e-Commerce Platform
n M= AX] & EET
> Alst N2 2
w AT CHSH MM XA Cycle-Time = A&}
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KMS EIP: NAIZE- OIE™

+RYO2 0l =3l
WCHE HIBAS & N
Scaliblily 2.1 Backend

NI
SAIEQ X200
ohet 2zl =M
Y0 BE XA Y Active
S Hs=E HE Knowledge

BonaVision KMS/EIP Solution = [t

Autonomy -,

Jn
1

2 )2 g Jd

2! Pattern Recognition Technology
eI Xl HEre 5t 20l DI =8

o
AEQ stEE SOt MEE FE8t= €11
0.| X

il
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EIP: Huronomv

e ) lhe= g'éﬂozTa SHEE 4550} -
iha BOX o personalnzeo+01 N3z 2N S 3

Direct Insurance System: £Q =4

O =4 & &2 &M Web-based Insurance System

O Internet Sales, HI/HIA/E24H/S A, CRM, Call
Center & AlAE

O Component—base & JHE: Scalable
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