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3. XM-Tool/Miner 7%

XM-Tool/Miner ¥4t ALg3}, 7199 wiAld
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g diojg vlo]d £ AYE EHoE g
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3.3.1 Data Access

XM-Tool/Miner €| Data Accesst A Hd3}
dolelule]2g el Ak dleojy welxE Ora
cle, MS SQL Server, ]JDBC =g}oluis} 335+
2% DBMS A4 7Hsdlt oY dolge Fuitz
TEHE CSV #d 9 et AR EEHE
2E o] Alg 7hFd

3.3.2 Data Preparation

Wrd XM-Tool/Miner ¢ Data Preparation2
aA v 7k s ER FAH g 27 siE
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®© Sampling
- Random Sampling : 423 <2< HAE
of E MEY AT
® Partitioning
- Random Sampling : dlolg] &9 s A E.]
g gElMY A
® Transform
- Unique Value Filtering.
- Binary Mapping.
- Date E}Q] W3
® Column Computing
- Computed Column, Summarization Column
A 7l AT

333 3§ dngF

(1) Decision Tree
i AA EfE Holye &8 A8 ¥ (Clusterin
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(2) Association Rules
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(3) Neural Network
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¥ (Back Propagation) ¢x@l&3 3& 4% (Koh
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(4) Sequence Rules
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(5) Episode Rule Learning (Episode Rule Algorithm)
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(6) Regression
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